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ABS'TRACT 

'I'his project studics thc problenis and psospccts of' nlnrkctirlg 

ricc in Nigeria, a casc stl~dy of Abakaliki, Ebonyi Statc. 

'I'l~c rollo~vi~lgs wcrc. tllc ob.jcct.ivcs oftlic study. 

To dctcnnirlc wl~etllcr thc co~ltinual flirctuaiioll i l l  tlic psicc of' 

rice il l  t l~c  market was che to supply psoblem. 

To detcrtnine the effect oT transportation cost 011 the total w s t  

of distr-ibution rice ill tlic state. 

To dctcrmine tlic cslent of application of inasketing mix 

s\rategies ill the ~naskcting of rice. 

'1'0 dctcl-1ni11c w11ct 11cr the loc~ll  y prodwxl rice call co~iipctc 

effectively with the foseigtl rice. 

To rcco~ntnelld ways OF improvi~:g the marketi~ig of ricc ill 

Nigeria. 

The data for the sesearch was collected li-om both primry nild 

secondary sources. ., 

I'rinia~y sources i~~cludcd both interview and survey. 

Qi ics t io~~~~ai rcs  were clcsigned a11d issued to both diskibt~tors and 



consumcs of ricc producf. Multi-choice and close encled approacli 

were used i l l .  desigriing the qoestiolii~aires. 'Hie sa~tiple sizes, were 

scie~~tifically delemined and consequently producers and distributed 

in the major cities of the states. The data collected were n~ialyscd in 

tabular fonn. Test of proportion and chi-square were used it1 tcstitlg 
- 8 

the Ilypothesis. 

'I'lic I~ypotiiesis iver-e tested at both 5% and 1 ?4 lcvcls of 

'The prevailing price flirctuation rice ~narket stems ilmstly li-0111 

sr~pply problem. 

Locally prod,trccd rice could compctc cfTectivcly with f'oseig~l 

ricc. Its majors competitive advantages arc test and price. 

'Thc sclling concept of ~narketing prevail in ricc inclust~y. I'hc 

modern marketing concept was still lacking hence ilo co~sc io~rs  

effort was being made to adopt the ir~arketi~ig strategies. 

Transportatior~ cost contributes siibstantia1 to the total cost of 

11i:lrkctirlg h c c  greatcr part of the cost bone by tlic consumers 
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at the market could be relieved through proper transportation 

management. 

5. Most of the problems encoulstered by the produces (rice farmers 

and processors) were infrastructural and technical problems. If 

therefore adequate attention was given to the problems, they 
- .  

could be solved and the supply of rice improved. 

6 Rice as. a staple food in Nigeria today is a universal product 

which could be cultivated in various area of the country. The 

industry therefore processes greatly potential for increased 

production and .market development. 

CONCLUSION: 

Based on the findings of the research and the researchers vast 

&owledge of the theory and practice of marketing, the following 

conclusions were made? 

1. That the fluctuation in price of rice were due to supply 

problems. 

2. That transportation cost greatly affects the price of rice in the 

market . 



3. That  marketing mix strategies are not consciously practiced or 

adopted by ricc marketers in  Ebonyi State. 

4. That locally produced rice can co~npetc effectively with foreign 

ricc. 
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Among the dcsircd aims of every nation is not only to Seed the 

populace o r  its citizenry but also to offer them an impressive and 
' 

reasonable standard of living in terms of ensuring that the citizenry 
- ~. 

are fcd not just adequately but more importantly on those food items 
c 

that ensurc thc supply of the necessary body nourishn~ent. For this 

purpose a nation tries to produce locally these food items, whel-e i t  

fails to do so, it imports these items to supplemmt the local produce. 

In Nigeria, rice, garri and yam form the bulk of the food items 

that arc comn~only consumed by the people. Although some people 

still consume beans, maize, millet and nuts. I11 more recent ties the 

. " 

cbnsurnption of beans and rice ap.p,pears to be taking the lead in the 

co~lsumption pattern of grains in the country today. Although tuber 

crops items like yam and cassava are still prominent in inost Nigeria 

tables, the importance of grains and its bi-products in feeding the 

Nigerian population cannot be over-emphasized. 



In recognition of thc irnpottancc of tl~cse cereals, therc Ins bccn 

a concerted cffort towards the promotions of thc local product of the 

items. This was made cvident by the various government programmes 

designed to boast production in these areas. Ihfortunately, however, 

with more than 50% of Nigerians engaged in agriculture, the 
'. - - .  

production of ccreals is still gossly i~lndequate in the country with the 

result, that sometimes attempts are made to import thesc items from 

other countrics. 

This inadequacy of supply in this area is reflected in pricc . 

fluctuation which is generally experienced in the counlry. It gives thc 

producer/suppIicr the privilege to effect price changes whenever he 

feels like doing so, leaving the consumer buyer hefplcss. One would 
II 

ordinarily expect that in a perfect market situation, where thcre were 

numcrous buyers and numerous sellers, it would not be that easy for 

one party to fix or affect price changes in the ~narltet. 

With the deregulation of the foreign exchange market and the 

consequent devaluation of the naira, the expoit trade becomes very 

attractive with t11c result th.at attempts were made to sell the country 



grains unofficiallv to the neighbouring countries. This has the 

Implication of rcc e supply of thcsc grains in thc country Sor 

donmtic consumption thereby complicating more, a bad situation. 

Although the governn~cnt had taken steps to remedy thc situation. 

plans arc in progress towards declaring ECOWAS a free trade area. 
', 

When this is done, the movement of these food items would bc ficely 

done thereby bringing the country back Lo the old situation. Expanded 

market howcver, is supposed to present a good opportunity to an . 
cntcrprising marlcct or producer as it  will guarantee his continual 

growth as well as enable him increase his salcs volume and profit. 

Until recently, the non oil export of' the country contributed less 

than 25% of Nigeria's foreign earning and the govenmlent has been 
.. 

tiying to encourage investment in this dircction. With the population 

of ovcr eighty million and land mass of more than 900 thousand 

square krn of which more than 50% is available, the country call feed 

itsclf as well as have excess for export to cam the so much desired 

forcign exchange. 
* 



'I'radi t ional Iy, thc stablc food i terns in Ebonyi state include yam, 

cassava, corn food, ground~luls etc. With the advent o r  the whites, 

"rice was introduced into the food menu of the people. The h o d  items 

was widcly acceptcd having been accepted not only in thc cultural 
'. - .  

areas of the country, but also by all and sundry. It however, stated as 

an cxclusivc food item consumed by the middle class even !owes class 

on Sundays and on spccial occasions. Rice had gradually become a 

staple food item. 

It's consumption in the countly has been increasi~lg:'Even 

among the urban dwellers, i t  had become more i ~ q ~ o r t a n t  probably 

becausc of its convenience in preparation. 

' Ricc is intensively distributed. I t  can be found at most 

convenient spots agd markets all over the country. In Ebonyi state 

many people are engaged in the distribution of rice both in the urban 

and rural markets. Fortunately also, the items is cultivated in any parts 

of the country. 



Corlsidcring thc trend of dcvclop~nerit in  thc markct thc following 

fiictors wcrc idcntificd to bc rcsponsiblc for the problclils cncoun~crcd in 

thc markcting of ricc in Ebonyi Stutc. 

- I'ricc fluctuations in thc market resulting from the dcmand and . 

supply. 
? 

- Hiking of prices by sellcrs. . 

- I'rcscncc of cartel and trade association. 

- Unorganized planning arrangement in the marketing oS rice. 

- Operation of a sellers market by rice ~narketcrs lcading to consumer 

dissatisfaction, 
I. 

'_ 

- 'I'hc cfl'cct of imn'portcd Sorcign ricc on tllc dcmand for the locally 

pricc in thc local 

1.3 OBJECTIVES OF STUDY 
! . . 

1. To dcterrninc whether the contitlual fluctuation in the price of 

rice in the market was duc to supply problems. 

2. To dcterminc the cffcct of transportation cost on the total cost 

of distributing rice in the state. 

3. To dctcrminc tllc cxtcnt of application of marketing mix 

stratcgics in the marketing of rice. 



4. To determine whether locally produced rice can compete 

efl'cctively with foreign rice. 

5.  To recom~ncnd ways of ensuring the availability of rice 

at affordable prices in the Nigerian market. 

NY POTHESIS ' 
. . 

Based on the objectives of the study the followi~lg liypotl~esis 

are formulated. 

H,: Price fluctuations in the rice market is not duc to supply 

problems. 

1-1,: Price fluctuations in the rice market is due 10- supply 

problems. 

H,: Transportation cost does not greatly aiTect the cost of rice 

in the market. 

M2: Transportation cost greatly affects the cost of rice in the 

market. 

H,: Marketing mix strategies are not consciously adopted by 
? 

marketers in Ebony; State. 



H3: Marketing mix strategies are consciously adopted by 

marketers in Ebonyi State. 

H,: Locally produced rice compete effectively with foreign 

rice. 

: Locally produced rice compete et'fectively with foreign 

rice. 

1.4 SIGNIFICANCE OF STUDY 

This study was promoted by an understanding of the pivotal 

role rice plays in improving the standard of living of our people are as 

well as its role in agricultural sector in 

development in general. It is expected that 

particular and economic 

if the market is developed, 

it 'can serve as a source of livelihood for most people as well as create 

a very good wealth base for participants in the industry. 

The study, though an academic exercise embodies the result of 

a painstaking efforts by the researcher to design a good kamework 

and marketing strategy for both practicing marketing in the rice 

industry and those in academics. 



I t  is therefore designed to search and find relevant inlbrtnntion 

based on sound i na~k t ing  theory and pl-acticc, rccommcnd ways to 

establish good strategies for exploiting opportunities in thc rice 

market, improve the general standard of living of the people and pave 

n way for a sound economic dcvelop~nent. 



CHAPTER TWO 

2.1 THE ORIGIN OF GOVERNMENTAL INVESTMENT IN 

MARKETING AND Ri3GULATION OF SrI'APLE 1W0D 
r 

CROP IN NIGERIA 

Adcquatc rood supply is an appropriate concern of govcmrnent 

and the people to cnsure a regular flow of food stuff, and at seasonable 

and acceptable prices, which has been generally accepted as a proper 

governmental function. Although the precolonial state or Africa 

engaging in such activities could bc documented, however, many - 

historians and ethnographers had complained that only a I'cw details of 

records werc kept in sespcct of supplies madc by them, as well as how 

thc supplics wcrc made:- 

': Certainly it was the major concern of the then cnlonial first 

African garrisons by the 19'h century before their subsequent with- 

drawal between the 1995s and l!XOs. The methods used by these 

carly colonial masters ranged from uncompensated seizure of the 

farmcrs foodstuffs' by force to guaranteeing attractive prices for 

foodst~iffs offcred freely by produccss or by traders. Joncs ( I  97O:O4). 



The methods also included the construction of roads, rnils and bridges 

(aithougl~ tl~csc wcrc most ofic11 built Sus somc othcs I-casons), tlic 

provision of storagc faciiitics and construction of market places. 

After farmers were cornpelled by law to grow specified good 

crops as scscrvcs and lo supply thcm latcr to thc citics, I I I~I IC and 
- .  

plantations during the depression or good scarcity. Sometinles, 

compulsory delivery food stuffs to governmental agcncies was 

another method adopted by these early colonial masters (Europeans) 

as protection against crop failure. 

It' some arcas government monopoly of the maslteting of- ma-jor 

. export crops was extcnded to food crops, and prices supplics were 

manipulated to subsidize certain classes of producers, to assure low 

food costs, or to conserve foreign exchange. Government 

responsibility previously assumed by local authorities in order to 

preserve peace, discourage cheating and price manipulation etc. Jones 

Governmental investment in marketing and regulation of staple 

food crop has bten motivated most by the provision of the 



requirements of other sections of the cconomy. These requircmcnts 

may bc cxpcctcd to continuc to wigh t  heavily 011 food ~narkcting 

policy decisions, but agricul~ural productivity considerations will 

uncIoubtedly have an increasing impact. In tnost of the countries of 

tropical Africa, the pressing need for incrcased agricultural output is 
\ - .  

an apparent and urgent problem bccausc agriculture is, wd for n lollg 

time will continuc to -be the largest employer. The in~porta~lce of 

agricultural marketing was rccognizcd in food ngricultuml 

organisation regional confcrcnce for Africa in 1964. 

Thc report of the conference states this:- 



Prominent in the reco~l~mendations of the report 011 the training 

ccntcr was the statcment that "in view of thc cconotnic dcvclopmc~~t 

now taking place in Al-sica countries and thc rapid growth o r  urban 

population, thc ccntcr expects that internal marketing of foodstuffs 

will become a central problem which, unless solved would seriously 
- .  

hampcr economic development". 

Wise government policies dirccted at food nlarlteting. and 

affecting food indirectly, can 

cffectivcncss of thc ~narketing system; unwise govcmmcnt policies 

can impact it Jones (1972:9). Of thc first importance therefore, isthat 

policy rnakcrs be with the most adcquate information on tlic 

present operation of the system so that they identify where 

intervention might improve the system's operation and 

where i t  might hamper it. -Such decisions havc most often been made 

almost completely without the necessary detailed kncwledge and 

often without understanding of the task that is performed by thousands 

of asscrnbicrs, wl~olcsaIcrs, and rctailcrs who undertake the 

distribution of foodstuffs frbm growers to consumers. 
* 



The economist who sets out to learn something about thc 

rnarkcting of staple fooclstuf'l' in tropical Africa is almost ccr~ain to bc 

appalled by how l i  ttic quantitative inlormation is mnilablc, cvcn 

though hc may alrczldy be Ihmilias with the dcarth of such informotioii ' 

about other aspects of Ali-ican cconon~ics. 
- - ,  

Almost nothing is. known about t magnitude of the trade 

(grain trade), very 'littlc about the distances foodstuffs trovcl, or even 

the location thc principal pricc data is collected in ordcr to cnlculatc 

cost of living indices, the prices statistics :ire not easily available, i f  

they have been preserved at all. 

In Northcm Nigeria for instance, rcposts of retail prices of 

staple foodstuffs are actually cIassified as secret Jones (1972:24) 

when price data are made available, they are typically unreliable and 

frequently reveal signs of dishonest reporting. Usable series 

extending more than three or four years are extremely rare. There is 

general ignorance about how much of the year's crop is stored and 

wlicrc. Almost no accuratc information exists about crop prospccts. 

Thc opci-sting margins of asscmblers. wi~olcsalcrs and rctailcrs arc 



csscntially unknown anti thc process of price determination has not 

b c c ~  cxami~lcd. 'I'hc sourcc of trading capital, and thc cost asc not 

rccordcd. I t  gocs without saying thcsefore, that such csi tical qucstions 

as to thc spccd with which prices respond to cl~angcs in supply and 

dcmand, thc efficiency with which the market allocate supplies 
'. - - 

throughout the economy and the capacity of the market to handle 

increase denland and suppties can only be answered by i~nprcssion. 

Undcr thcsc conditions, thc ?robability that aily particular 

govcrn~ncntal intervention into h o d  marketing will impair thc 

functioning of the systcrn n~ore  than i r  inqx-o-m, it  nus st bc,-rather 

high. 

Administrators and economists may have neglected the staple 

fobd tradc because it has performed rather well, its primary task of 

assuring regular supplies at reasonable prices, and typically it has 

attracted attention only when unexpected shortage forced prices 

upward or when bumper crops depressed prices to influential framers. 

Other circumstances havc however, undoubtedly contributed to this 



ncglcc t.  Perhaps, most important is widcsprcad official bias towards 

local self-sufficiency in foodstuf'f. 
I 

Much govcrnnlcnt intervent 

bccn bnscd more oil preconceived 

nlarkcting systems tlmi i t  has on 

.ions in agricultural markctiug has 

ideas about thc nature of existing 

factual information and economic 

analysis. In her book "Grain production and Distribution in 

Dcvcloping Countries". IJma-lele, (1 964: 1 0) observes that: "In the 

past there has been frequent governmental interference wilh grain and 

othcr food tradc in low income countries that have often originated in 

political pleasure, popular biases, inadequate knowledge or simply in 

rlcvclopmcntal zcal; olicn such intcrvcntion has had no justificatio~l 

and has provcd to be incorlsistent with the developn~cnt of the 

agricultural sector. 

The very .complexity of the marketplace, and presuimbly of the 

food trade as well, makes it difficult to study. The small quantities that 

characterize most retail trade add to this difficulty, while pro\loking an 

i111dcr-estimation of the trade magnitude. 



It would be a great mistake, howcvcr, to assume that all thc 

1. 

general assertions about African food marketing presented hcrc are 

false, as it would b e  to assumc that they are all true of labour and in 

many countries the 1najo1. producer of incomes. An efficiently ' 

intcgratcd and accurately rcsponsivc ~narkci mechanism is o f  critical 
- ,  

importance for optimum allocation of resources in agriculture, For 

stimulating farmers to increase output, and for assurance of regular 

and low cost of supplies of foodstuffs. 

The difficulty is to distinguish the false from the truth, the -. 

proposition based on prejudice, ignorance and special interest fi.om 

~ C S C  bascd on knqwlcdgc gained h a m  expcriencc. 'l'o the cxtcnt that 

they are true, they have important implications for development 

pblicies, to the extent that they are false, policies and programmes 

based on them are likely to be ineffectual, if harnlful. One of the 

inferences that could bc drawn from these studies is that 
r 

generalizations about African marketing may be misleading when 

applied to a particular con~modity, that is to say that the marlteting of 

onc staplc fooclstuff may not apply to ano~lici- (i.c. the marketing OF 



rice and maize products in Southern Nigeria, for example reveals 

quitc dil'fcscnt chns&risiics). 

'The conclusions that could bc drawn fi.0111 this subheading werc 

that wise and unwisc government politics, affect marketing of food. 

Secondly sufficient inlonnatiun (records) were not always kept by the 

colonial masters as at that time. 

2.2 G E N E M L  DISORGANIZATION 

The great and colourful marketing ineetings of West and 

Ccn tral Africa prescnt an appearance of congestion and con fusion in 

which case i t  is easy for the foreign observer to identify the way of 

organizing the principles. 

The physical facilities may be Jerry built and usually run down 

the passages between the stalls thronged with would-be customers, 

and thousands of retailers sitting in rows with tiny lost of products 

they are offering heaped-before them. Some markets spread along the 

side of streets, around comers, and into and out of covered sheds. To 

somc the traders are grouped by the conlmodities they sell, in others 

by their origin, but it is extrcnxIy difficult to say who is retailers, who 



is \vholc scllcr. Transnctio~~s ficcjucntly arc often prcccdcd by 

psolongcd, noisy dcbatcd bct\vccn rctailcr and c o ~ ~ s i ~ ~ n c r .  

'I'hc gcneral sccn appcars to bc oiie of the gi-catest cor~li~sion 

(Othcrberg). From Othcrgerg's description of the at~nosphere under 

which Africans carry out their busincss transaction, one can casily that 
'. - . .  

thousands of buyers *and sellcrs in thc market arc 111cmsel~~s 

confused. 'I'sansactions taking place are excessively time-consu~ning 

and little related to gencral condition of demand and supply. 

LJnits of mcasurcment, either by voluinc or picce, arc not 

ncccssarily uniform cven within one madcct, Ict alonc fsom onc 

~naskct to another, and quality standards are extre~nely elusivc. Under 

tl~ese circumstance, arbitrage between markets some distance c?part 

seim difficult,it may at first seem a matter coinmodity in one markct. 

I t  is often said that prices in various markets in an area do not move 

together, in effect there is no market system, and that the differences 

in prices between markets are more than the cost of transport. 

As a consequence, prices in one market may reflect only the 

cffcct of nearby conditi&s of supply and dcniand and do not sct in 



19 

motion equilibrating forces to bring in outside supplies to meet local 

sllortagc or to ship out sirpplics wllcll tllcrc arc local surplus. 

requircmcnts of thc citics or specialized agricultural pruduccrs could 

Icad to disaster. 

I t  could bc deduccd horn this subheading that unit of 

measurcmen t and prices are some the determinant of thc demand and 

supply ~ncchanisrn in the market. 

2.3 THE DOMESTIC MARKETS FOR FOODS 

A conmoll feature of the markets for foods in Africa countries 

is thc scarcity and high prices in the prc-harvest period weeks or 

rndnths Food Agricultural Organisation (1982:l). This seasonal rise 

in prices is least outstanding in the areas of double rainfall where 

varicty of crops can be harvested over a long period each year as in 

Western Nigeria chartered Institute of Bankers of Nigeria (1 99O:g). It 

is most market in the arid regions and dependent upon ihc one basic 

crop, such as maize, sorgl& or rnillct. Easing this problcm for the 



poorcr t3nlilics buying foods clepends 

20 

partly upon better transport, so 

.I morc cheaply in  ~-ural .~narlcct, 

such alternatives; partly upon improved storage of thc local crops 

from orlc harvcst to- the next. 

Turning to thc -periods Iongcs than one or two seasons, 

govcrnrncnts arc nattmlly anxious to avoid both a scarcity k f o o l l ,  

which brings rising pricc and shortages for the urban buyers, arld 

periodic or continuing surpluses, which depress farmers' income. 

Both arc likely to cause political disturbance, and cit lw of thcsc 

occurrcnccs may in-turn causc the other, with goven~inents taking tllc 

blamcs from all sidcs (Wctham). Past experience has shown, 

moreover, that a period of rising prices for the basic foods leads to 

dchand for higher wages and salaries fi-om those employed in towns, 

many of them directly or indirectly employcd by governments, and 

the higher earnings remain when food prices fall, thus perpetuating 

one cause of general inflation. Consequently, even a couple of years 

of shortage of the basic food can lead to 3 general risc in costs, 



conccntratcd at first or1 thc cxpcnditurc of the national ;tnd local 

guvcr-llrncrit 'I'odaro, ( 1977:3). 

I n  tinics of high priccs, govcsnmcnts arc thus to inlpose 

maximum prices, in the hopc of easing the hardships of the poorer 

buyers and restraining the c l a i~m for higher wages, but such cotltrols 
'. - 

arc incvitably waded  unlcss a substantial part of thc supply. can bc 

clircctly controlled and c?llocated by administrative mcasures to the 

areas or classcs in t.hc greatest need. If over several years, the output 

of food cannot keep peace with the rising demand, than some rise in - 

prices is inevitable, and indeed, desirable, in order to encourage a 

quicker growth in output. 

In most cases, ~naximum retail prices imposed upon most 
7 

consumer goods arc gradually lifted when it is discovcrcd (which 

occur 1110st times) that such controls were being continuo~~sly cvadcd, 

and \hat maximum prices could not be adjusted frequently as was 

rcquired to maintain the necessary flow of supplies. Morcovei-, price 

control is involve .with the major problem of identifying and 

describing the quantities and varieties of goods on sale, to ensurc that 



interior types are not sold at prices designed for the best qualities: 

w igh t s ,  mcasurcs and units of sale vary greatly betwcen ~~iarltcts, so 

that price schcdulcs suitable ibs one arca wcsc often inconiprclic~~siblc 

and enforceable in other areas. 

The opposite dangers of over-production and unduly low 
- .  

incomes from farming enterprises are also frequently encountered 

from varicty of catkcs. Periodic gluts cannot always be avoided for 

perishable foods whose supply changes rapidly with vagaries of 

weather, the incidence of such gluts may be diminished by good - 

information and some control over the flow of suppliers. ' -  Over 

production has also occurred when farmer have been encouraged into 

new enterprises before the demand was large enough to absorb the 

intreased output at profitable prices. 

Apart from these problem of seasonai surpluses which may 

cause losses to farmers, there are the more enduring problem set by 

the periodically low income earned in farming when the supply of any 

product has been increasing faster than the demand, so that its price 

falls relatively to other prices and to costs. Here again, wc are dealing 



with pcriods of diffcrcnt lcngths. A ~ l u ~ n b e r  o r  enterprises show 

rhythmic alternation of high and low priccs lasting two, tl~rce or Sour 

years. 

For annual crops, this alternation may involve some wastc of 

resources and inconveniences from varying incomes for the sellers, 
9 

\ <  
- . ,  

but the administrative costs of smoothing out the cycles seem likely to 

involve, for African governments, even greater waste of scarce 

resources. 

Secondly, there are the chance variations in prices and incomes 

which arise from nat~~al 'hazards or agriculture and from the ui~even 

rate of technical change. Thus swollcn shoot diseases of cocoa trees 

destroyed a source of income for thousands of West African growers, 

resf;lting diminutiowin supply helped to maintain incomes for farmers 

in other areas not so affected, but that was little consolation for those 

plunged into poverty (Whetham). Price averaging schemes organized 

by Marketing Board smooth out the initial stages of this decline in 

relative incomes but the accumulated funds could not outlast the 



enduring effect on a demand increasing less rapidly than supply 

Davidson ( 1  966327). 

Anothcr example of such technical changes is the irltroduction 

of the new high yielding varieties of maize, wheat and ricc into 

tropical Africa. The increased supply must inevitably bring some fa11 
'. - , .  

in the prices of these grains, which will have a variety of effects upon 

demand in the first place, secondly there will be an increase in rcal 

income for the buyers of these basic foods, which may substantially 

relieve much dire poverty. Some increase in demand may result, 

especially in the areas whcre grains compete with tubers and bananas, 

but as noted earlier, onc result of such a rise in real iiicon-res may be 

an incrcase in the demand for maize for animal feeds, either in 

f&tening cattle and pigs or in producing milk, the greater production 
7 

of grain may then have a secondary effect in increasing the output of 

livestock by reducing the costs of intensive production, while the 

falling prices of gains may free purchasing power to buy more meat, 

eggs and milk. 



In all arcas, farmers who grow grains mainly for thcir 

consu~liplion, and who I~opc to scll to I-cscrvc in ycars 01' high yicld 

would usually incurc losscs in tiic salc ol'thcsc products, whcn tl~crc is 

price fluctuations, but would certainly make profits during the poor . 

yields periods. 

'1. 

Moreover, with lower prices for grain, some o f  'thekc 

subsistence farmers may before long abandon the production of maize 

or rice in favo~ir of a fully commercializing production of other crops 

from which they buy their foods for domcstic consumption, the result 

may bc cithcr an improvement or a decline in real income, depending 

on the profitability of the altcmative crops fix which there arc local 

markets. Jn addition, there were bound to be substantial shifts in the 

paitem of international trade in all grains, with net buyers gaining 

from the lower prices, and .some countries shifting over from being net 

buyers to being net Bellers. 

Many countries ~ a y  protect their own fanners from too sudden 

a decline in grain prices by exporting quantities, which threaten their 

controlled markets; the fall in grain prices upon international markets 



will thus bc intensified for those countries which are substantial 

scllcrs. 

Finally, therc is thc contirluing pt~enomcnon of the rclativcly 

low incomes derived froni most types of farming relative, that is, to 
. 

most o f  the inconles canled in other occupations, though, not in all. In 
. < 

Africa, the rural derives fundamentally from idw levels k f  

output achieved by most farm families, which leave only smaller 

quantities for sale. Give the current rate of increase in population and 

the slow growth of industrial employment, it seems inevitable that the - 

rural population must incrcase rather than decrease in the forcsable 

f~iturc in most African countries. The rise in rural incomes in  

thercforc, liinitcd dtirnatcly by the growth of demand in the domestic 

and foreign markets for the products grown by African farmers; for 

the support to rural incomes provided by the industrialized countries 

are hardly feasible in the African countries where the majority of the 

population are engaged in agriculture and themselves provide in a 

variety of ways a part of the total voluine of taxes. 



Therc may be situations when co~ltrol of output is the general 

intcrcst, but many adminisirativc mcasurcs dcsigncd LO altcr thc 

gcncra lcvcl or agricultural prices  yon domestic ~narkets run the 

danger of imposing unnecessary costs, and of impeding the 

innovations and enterprises, which stimulate econon~ic development. 
- . .  

Government attempting to control prices, for whatever rcaso~is, 
I 

operates with some concept, however nidimentary, of the price- 

elasticity of supply and the desired level of supply. However, with the 

prevailing difficulties in measuring price elasticity of supply for 

products sold in domestic markets in Africa, 3 regulation of-prices 

proceeds only by trial ahd error, with the general supposition that a 

rise in the farm price for a particular commodity relatively to other 

prices and to costs, will have some effects at some future time in 

raising output, while a reduction in price is likely, eventually to 

reduce supplies. 

Linking price changes to some index of costs may give slightly 

more precision to such concept but such linkage can be seriously 

disturbed by cross elasticity of supply bctwecll commodities, and by 
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the dominating influence of opportunity rather than money, costs in 

the pattern 
1 

One 

foIlotving 

foodstuff: 

of African farming. 

can easily concludc this aspect OF  area by stating that thc 

psobIcms affect the ovcrall marltcting of domestic ' 

scarcity of don~estic foodstulT scarcity of don~cstic 

foodstuff reasoned with high prices and political distu;ban&s, over 

production associated with undue low and irregular incomes, natural 

hazards, technical changes in the overall production, abandoning of 

production these grains for other profit-oriented grain products and .. 

the inability of govcmment to protect the producers (fanners) ,and so 

on. 

2.5 PROMOTION IN AGRICULTURE INDUSTRY 

'. * Because the agricultural product itself is substantially a 

commodity that cannot be physical differentiated from the offerings of 

other supplier, the seller does not really engage in branding, 

advertising or other firms of demands creation for his products. 

Rather, the scllcr cams patronage by gaining a reputation for meeting 



his quality and delivery commitments while changing coliqxtitive 

priiccs ova -  a pcriod of ti~nc. 

'Thc extent of promotional activities undertaken by grain 

distributors are in terms of personal selling as shown when one passes 

along the sheds of dealers with several of them calling and beckoning 

on you to buy their own, clanling to have stocked tl&est qualily 

Arm ( 1  98k9.t) they neither advertise the stalls nor the products 

carried. In fact, it could be said that the condition under which grains 

or their distribution is advertised in during severs scarcity when 

government intervene in the distribution through gover~ment 

agencies. This may not even bc classified as a pure promotional 

advertising because the government merely announces the existence 

ofzrains at some depots or ministries. 

However, there is a section of the grain distributive system that 

carry out intensive promotional activities. This is the processing 

sector like the- pokobros, ' ~ o o d  and Chemical Industry, Temp Feeds 
7 

etc; all in Anambra State. They advertise their products (four) 

through the radio, television and newspapers. 



The promotional activities undertaken by government wcre 

considcrcd to bc inadccpatc, m d  wcrc as a rcsult not strung enough to 

in flucncc thc distributive network of h e  scllcrs in thc r~~rtrltct. 

2.6 PRICE AND PRICJNG OF AGRICULTURAL 

PRODUCTS 

A general character of food marketing in Afiica countries is 

price fluctuation. Grains in particular .show seasonai variations in 

pricc and supplies. These variations are caused by a number of 

factors among which arc the seasonal nati~rt  of supply, lack of market 

or pricc information on the part of thc participants, natural tcndcncy of 

distributions to board especially during scarcity of when government 

intervenes. 
. i 

In their article, "Marketing of Agricultural Products" Kolls and 

Downey proposed many ways of evaluating the perfomlance of a 

marketing system but the most conunon criteria according to them 



1. Thc size of profit margin: Artificinlly high prices lcad to excess 

j m f i t ,  which in turn ~.csults in thc reduction of consunicr 

satisfaction. A 

2. Pricing and operational efficiency, which respectively rclate to 

the economic power structure in the system and the.cost of 
'. 

providing or marketing goods and services. 

3. Wastage in the marketing process. 

In their write up, "Evaluation of Perfoi-mancc", Antonio and 

Thodey contcnd that using the above criteria - a "frame work for 

evaluating performance of the private food marketing system in 

Nigeria", it is casy to isolate several areas of inefficiency, but as 
r 

indicated earlier, some authors have shown that the system has 

peiformed relatively well considering the constraints under which it 

functioned. 

With respect to the size of the profit margins, the fr-agmentaiy 

data are hardly available and neither are they up to date. But while 

reviewing studies in Thodey and Antonio, Olayemi and Jones 



concludes that, while the available evidence is not sufficient, 

nliddlcrncn do not sccrn to cam cxcessivc pr-oiits as oftctl allcgcct. 

Writing on price rnccI~anism of this product, therc are certain 

observable factors that tend to reduce the competitivcncss of the 

market structure. 
I. - > 

These include inter-personal rclaiionsl~ips tlnt often exist 

between scllcrs and buyers, the forma!ion of powerful trade 

associations by sellers of the samc cotninodity and barriers to entry 

created by the size of initial capital required and the scarcity of market 

stalls. Onc other inhibiting factor to pricing efficiency, they continue, 

was unavailability of information service. 

A good knowledge of developments by all participants 

reiulates their actions at the various stages of the marketing channel 

and improves the functioning of the system. Crrrsently, no institution 

has an accurate knowledge of such vital infomation such as trends in 

national and regional production, costs. One consequence of these 

factors is that food prices often wide fluc:uat;on. 



In summary, could deduced that size of profit margin, pricing 

and ils operational cfficicnt mechanism as well as waste in thc - 
markcling proccss, could bc rcgnstlcd as vital evaluating tools in tcrms 

of pcrformancc of the ~narketing system. 

2.7 FOOD DISTRIBUTION IIIANAGEMENT 

Today the demand for food involves 1nuc11 more than fanning. 

I t  includes many others activities beyond fa1111 gate. The Nigerian 

traditional farmer finds it extremely difficult to meet the food needs of 

the country because of the attendant problems confronting the 

traditional farmcr such as:- 

- Inability to providc modern fair equipment 

- Poverty 
. .. 

- Lack of loan facilities from banks. 

Nevertheless, there is still the problem of providing the food 

need for the consumers. Food marketing, therefore, is the bridge 

between food producers and consumers Onah, (195 1 : 124). 



This 'bridge' is both a physical distribution and an econonic 

briclgc dcsigncd to Tacilitatc thc movcment and cxchangc of 

commodities from the fami to the kitcher:. 

Thc food marketing systern is composed of alternative product 

flow (called marketing channels), a variety of firms (middlemen), and 

numerous business activities (marketing functions) - This system 

plays two important roles in the food industry:- 

a. The role of physical distribution 

b. 'The role of adding value to farm commodities and facilitating 

the exchange process betwecn buyer and sellers. 

Figure I :  Shows the basic food marketing systern indicating 

the channels and institutions for food distribution. 

' * '  This subheading highlighted that food marketing helps to 

facilitate the movement and exchange of commodities between the 

farmers and the consumers. 
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Fig. 2.1 The Food Marketing System 
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2.7': 1 FOOD DISTRIBUTION PATTERN 

The task of alternative patterns of distribution 

These 

Farmer (P) . . . . . . . . . . . . . . . . . . Consumers 

Farmers sell directly to consumers. In this case the fai-mers 

consumers perform the marketing function. 

or the 



Farmers I 

Consurncrs Consunlers Consumers Consumers 

Figure 2.2.1 Farmers (F) sell directly to Consumers (C). 

. . 
11.  Farmers. (F) . . . . . . .. Middlemen (M) . . . . . . Co~~sumers (C) 

Consumcrs 

In this situations as shown in figure 2.2.2 specialized food 

middlemen perform the ~narketing fhctions allowing far~iiers 

and consumeis to specialize in other activities. 

Farrncrs sell to middlemen who then sell to consumers. 



Ccntral Collecting 
Market 

r 
Middlemen 

I 

Consumcrs Consun~crs Corrsu~ncrs Consumcrs 

Figures:-2.2.2 Food Marketing Patterns 

2y7.2 FUNCTIONS PERFORMED 1N THE DISTRIBUTION 
r 

CHANNEL 

Functions performed in the distribution channel: 

I. Making contact: reaching potential and cur-rent buyers of 

the products. 



, . 
11. Inventory ownership and risk-bcaring (Goods arc bought and 

storcd until sold. Risks such as lose, spoilage and pilferage is bomc 

by the tniddlcmcn until  the product is so'id! 

... 
1 1 1 .  Sorting and grading: 

iv. Storage and i'ransportntion - storage creates time utility whilc 

transportation crk tes  place utility. 

v. Financing - funds are provided to finance the purchase of stock 

by the middlemen. Purclmse could be either of the following 

forms:- 

- Cash and carry 

- Credit. 

The following problems were deduced from the study of 

fu'rktions that took place in the distribution channel of rice. 'They 

arc: - 

a. Communication problem. 

b. The inability of the farmers to preserve their products. 

c. Bad roads (d) Unavailability of vehicles 



c. Lack of warehouses, and (I) Inability of the middlemen of 

secure enough funds foi further purchascs of products and subsequent 

storagc. 

2.8 MARKET DEMAND FOR GIXAINS 

Market demand for grains and grain products derivcs first froin 

the urban centers, the new once with populations largely divorced 

from farm employment and the older once where increasing 

specialization in employlncnt makes own production less important. 

Thc population of Tropical Africa is still largely rural, but thc-cities 

havc grown rapidly in thepast two decades. The F. A. 0. of United 

Nations estimates that 52 percent of the tropical African population 

wa's agricultural in 1962, when non agricultural population totaled 36 

million. 

2.8.1 AGGREGATE DEMAND 

Urban market demand for foodstuffs may be expected to 

cxpand at a faster rate than urban population because of increasing 

occupational ~~ccinl izat ion.  



I t  will grow as incomes rise but although the income efrect is 

likcly to bc most markct For aniinal products, and luxury foods, i t  will 
h 

affcct thc den~and for grains as well. 

Increase agricultural specialization will bc accelcratcd 01- 

inhibitcd by tlic regularity with which foodstuffs arc available in the 

market and by their cost. Farmers arc not likely to trust their basic 

food supply to a marketing system that cannot assure availability at all 

times nor to one in which prices flttctuate violently and unpredictably. 

Production of good crops in any specific area cannot be 

expected to increase more rapidly than the farm population unless the 

producers reccive an effcctivc demand from outside. 'i'his is the 

primary function of marketing systcm, as opposcd to physical 

movement transformatio!l, and storage which are the functions of 

transporters, processors and warehouses. It is critical, therefore, that 

the growing demand for 'domestic foodstuffs in the cities and the 

growing market demand in rural areas be fostered if they are to create 

dcsircd increase in agricultural output and specialization. Writivg 

about Nigeria's economic growth in 1967, in the chapter titled "the 



stagnant section", Arthor lewis said, "thc growth of GDP is kept down 

bccausc t l ~ c  niajority of Nigerians :IIT producing Sood for domcstic 

consumption with stainant produclivity . . .. For most of thc pcriod 

since the war i f  the farmers produce more food, they could not have 

sold it  rcasonablc prices, somc of it they could not have sold at all, 

since in the abscnce of storage facilities, transport and wholesaling. 

marketing food surpluscs tend to havc vcry restricted markets. It 

follows that the right way to attack the stagnation of the food 

producing sector is to increase the delnand for food. 

Efforts to i~~crcasc  supply fastcr than dcn~and will conlc to naugllt. 

According to professor Lewis, concentrating attention 011 

aggregate demand,'however may obscure other fuunctions ycrfom~ed 

b y  an integrated and efficient ~narketing system. The complex task of 

allocating supplies to areas of scarcity, a primary responsibility of 

commerce, tends to be forgotten until disruption f trade by civil strife 

leads to outright famine, 3s it did in Eastern Nigeria. 



2.8.2 SUPPLY RESPONSES 

'rlx potential tnarkct dcnlarld for grains can bc demonstrated 

but the task of supplying that de~nand from dornestic production is 

formidable. specialized production of thcsc commoditics has not 

gone far. The very small quantities that farmers have for sale must be 

assembled from wide areas, often accessible only by foot paths, and 

brought into rural lnarkct ,centers. From there truckers carry them to 

consuming centers 'through roads that may be impossible during part 

of the year and that arc typical hazardous and destnrctive vehicles. 

Despitc thc difficulties, the food trade is growing. 

Development of improved transport in many parts of tropical 

Africa has led to area specialization in the production of staple food 

grains. 

The tropical Africa export achicvemxt was built on the 

existence of an effective demand for a set of comnodities that African 

farmers could produce and on the persistent elaboration by profit 

sceking merchants 'of a marketing system that could deliver these 

commodities at competitive prices and at the same time, pay 



producers priccs attractive enough to bring forth regular supplies 

Joncs (1072:39). I f  the fowl crop scctor is to achieve cqunl succcss, 

similar conditions must bc cstnblisiiccl. 

2.9 PR0I)UC'TION .4ND MAIIICE'TING OF RICE 

Rice, like any other food supply i l l  developing countries llasn 

supply problem. 'This means that hcrc  always exists a kind of supply 

problem. I t  can at one time exhibit an excess supply problcln and as 

such create such other psoblc~ns as storage, p~wxvat ion ,  slut and high 

ratc of d a ~ ~ ~ a g c s ,  wastages and spoilages. At other time the problcm is 

~tncfcr-supply with its own problems of gap, arbitrary pricc incrcase, 

production of inferior goods e k .  

. . 
In bctwecn these two cxtrenie arc artificial problem caused by 

middlcmcn in the process of creating utilities (time, place ownership) 

or performing thcir bona-fide economic hnction. 

This chapter intends to discuss the processes involved in the 

production, supply and distribution of rice with a. view to idctltifyiny 



likcly sources of problcnx and suggesting problcm remcdics or ways 

of' imp-wing this si ttmtion. 

'I'hc data wcrc sourccrl l i w ~  past litcl-arurc and oral intcrvicws 

at various rice mills and far-ms. 

2.10 RICE PRODUCTION I'ROCESS 

Rice farming involves rigorous processes ranging fiom Inn- 

preparations, planting and hasvesting. 'Tlie Famcr i~eeds first of all to 

takc a decision on which planting method to adopt, what varicty of 

rice to plant and which farming ~ncthod to use. After taking these 
, - 

decisions, hc can tl~en at thc psopcr timc start preparing t l~c IancI l'or 

his farming. .. 

LAND PREPARATION 

Rice planting can be done in the upland (completely dependent 

on rainfall for its water supply. It can also hc done undcr irrigation 

and lastly could be done under fadama. Fadama is possible where 

thcrc is n kind of overflow of river- at Rivcr banks or swamps at the 



foot of streams and watcr ways. Fadamn is vcry common at thc 

Normally the first stage is clearing and stumping. After this thc 

next stage is ploughing and paddling if the area is swainps, or 

harrougl~ing in the case of upland planting, 

Thc next stage is rice planting which can be done i;l t1xce ways 

1. Nursery method; 

. . 
11. Broadcasting and 

. . . 
111. Direct seeding. 

Secding is common with upland planting while broadcasting 

and nursery transplanting is common with irrigated swamp cropping. 

'- ' Also the two methods can be used in fadama land. It is 

important to stress the need for adequate supply of water in a rice 

farm. 

Rice requires.a lot of water otherwise the filing of the grains 

would be poorly done hence resulting to a very poor yield. 



Adequate water therefore, must be provided cither- by cnsusing 

ensuring that irrigation water is consistcntly supplied. 

After plr tnt i~~g,  thc i ~ s t  i~npo~kmt slagc is the husbandry. If not 

vcry well rnanagcd, the plaritcd grains might be caten rrp by birds and 

ants. Wccding is equally important becausc rice is vcry scilsitivc to 

i~scd  hence can reduce yicld greatly. In fact world bank report on rice 

cultw-c shows that, yicld c m  be rcduccd by as inuch as 70'%if used 

transplanting. I f  left longcr to 

About 7 weeks thc loss may n~i~uunt  ro 85% and 90% /00s 2 

nmnths.  For the 12 wcclts mat~lring varietics: Weeding can bc done 

n~anrially or with chemicals. When panicle initiation starts, tbcre is a 

need For bird scaring as birds' pre on the crop especially at this milk 

stngc. The danger is reduced when the dough is formed. 



I1a1-vesting is clo~lc wilcn t11c SCCC~S xc dry but not tcm clry to 
& 

cause shatter loss. Sllattc~. loss Imppc~ls whcn thc sccds arc SO dry that 

cvcn touching thc stcnl of tllc rice would shatter the sccds and lend to 

n loss. Rice is gcncrally liarvcstctl bct\vccn 1 l weeks to 13 L V C C ~ ~ S  

r 

depending on thc variety. 1-Iwxsti~ig is donc mcclinnically or 

mat~ually. I'hc hrvcslcd proccecl is Ihr-csl~cd either wit11 a thr-cshcr 

(mcchanicdly) 01. i t  is d o ~ x  manually. In threshing, thc sceds arc 

sqlaratccl from the stalk. 'I'his then is bagged and ready for milling. 

PROCESSING 

Rice could be millcd parboiled or unparboiled. In parboiling 

pr-d'ccss, the rice is hcatcd for soo~c~imc  to facilitate the scpnratiori of 

the grain froin the tests coating. rl'l~is also has the ability to enhance 

the mincrallvitamin content of the grain. rI'l~c rice is sundricd and 

millcd. This done, the ricc is ready for consumption. A Surihcr step 

could howcvcr be taken to dcstone the rice mechanically. Thcre is 

another proccss that prcclcans the ricc. 'l'hougli, not comtnon yct but 



its gradually bcing' introduced. Thcsc processes improve the quality 

o r  tiic final product and cnhancc tllc niarkct vnlucs. 

2.1 1 MARKET SIZ1': AND COIUMODJrt'Y STRUCTURE 

Inforn~ation nmilablc shows that commodity cntcring the 

Nigerian ~narkct are citlicr locally p rduced  or imported,.and dcsti~led 

cithcr for domestic usc or for export. On the basis of published 

statistics, the structure or  food supplics in 111977 is presented on Tnblc 

TABLE 2.1: STRUCTURE OF FOOD SUPPLIES 1077 

( DESCRIPTION I VALUE IN (Nm) I PERCENTAGE 01; 1 PERCENTAGE 
OF I 

'TOTAL 

I 
food 9 , 6 0 6 . r - [  

SUPPLIES 

100 

Agricultural 7,549.6 1 76.1 1% 
Producc 

Farm 

Consumption 
- 

Markctcd 

Agricultural 

2,549.9 

4,794.7 

- 
28.7 

---- 
49.9 

-- 
70-2 



Marketing System, 1953. 

'The food sector is the largest in  the Nigerian product ~narlcet 

IJkwu, ( 1  933: 15) in 1977 accounting for 43% of total supplies and 

27% of markctcd cornmoclitics. 'fable 2. I show that 70.2% -of the 

markcled food supplies came from f i ~ r ~ ~ ~ s ,  lG .G% fi-0111 factories and 

13.4% from imports. However, factory products were dominated by 

lukury itcms, ~ 1 %  domestic 'food' manufactures being accounted Tor 

by spirits, wine, beer, s ~ f t  drinks and tobacco, and anothci- 19.6% by 

sugar and confectionary. 'I'hc only basic processed food-grain milled 

and bakcry products (1 3%) are heavily dependent on imported grains. 



N240.5 million or 26.2% of food impost. 

AGRICULTURAL MARKET 

Agricultural p~-odu&~-s i n  the couniry can be categorized into 
, 

three name1 y: 

Pcasant or small-scale productions of agricultural Coodstuffs. 1 .  

2.  Peasant or sn~all-scale productions of export crops and 

industrial raw tnatcrials. 

3. Largc scale agricul turd producers. 

I11 1977, there 'were an estimated 15.7 million farmers in 

With domestic production valued at N4,772.0m average output 

per fanner was N255.19, of which produce worth N13.15 was 

n~arketcd Ukwu ( 1972: 10) 

Peasant agricultural production is unspecialized and most 

farnmrs produce tllc range or crops and animal products suitable for 



their ecological zone. Cotnmodi ty composition: 'I'hc numerous 

many different ways. 111 thc National 

output was xcountccl for under activi 

sharcs of tllc gross donmtic product for 

Income Estimates the gross 

ties sectors, their respective 

1.13 COMMODITY FI,O\V OF RICE 

1980 being as follows:- 

'fhc consumption o r  rice Im increased very mcc !~  in recent 

ycars but local production has not kccp pcacc with thc incrcnsc i n  

Agricul turn1 

Forcs t ry 

2,007 
-- 

ctenland. 

I. The grcatcr p r t  of the available supply is now imported as 

shown in Table 2. Like maize, rice is a uni\lersal grain in Nigeria, no 

region pr0duc.t less than 5%. l 'hc innking for 1978179 was as 

follows:- 

Middle East 43.2% 

North Wcst 17.9% 

1 3.27% 

3,573) 

0.73% 

4.64%) 



South Wcst 1 6.8'K 

Mitltlic West I 0.2'Y/;! 

North  1J;lst 1 I . i %, 

South East 5 .2 ?O 

Source: Ukwu I. U. Leclurc notcs on Nigeria marketing system, 

Relative to population, the rcgion with significant rice surpluses 

arc the Middtc East and the Middle \Vest while the South East and 

South West have largc deficits. 

2.13.1 SPATIAL PATTJ?III\: 

Thc urban centers are the primary focus of professionally 

organized bulk movements of foodstuff from rural markets most of it 

destined for local urban consumption. 

'I'hc inter-regional tmde on a small number of urban centers 

which have developed special relationship and facilities, not necessary 

the largest centers. 
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I n i ~ g u  is a good csnmple of a major city wliosc ninin food 
i 

SO'I4 of' thc Jour-ticy origin:itcti fi-om 131iugu, 14% from Nsultlta, the 

Oni tsha. 

All othcr sourcc contributes only 706. Rail sliipn~ents show n 

similar concentration; n ]-ail traffic survey in 1965 sllowing Jos, Lafia, 

Makurdi and Igun~ala as the only siguificant suppliers from the 

Nort1ic1-11 States. Et~i~gu 's  psincipal li~ilcs with the rest of the Nigerian 

~narket arc through tht-cc ~iiajor intcr-rcgional centers: Onitsha, 

Abnkaliki and Jos. 

Inter-regional trade involves n long scqumcc of flows: from the 

local market to zonal inarltct, froi~l the zonal market lo rcgio~ml 

market or zonal rnarkcts in other regiond: fl--om the rcgi~nal n~arltet 

regional markets to other regional mal-kc;s and to zonal marltcts 

\vithin the rcgional hinterlands and from the zonal market to the local 



A 1966 survey of Onilsha by Prof. Ulcwu showcd that 48% of 

its l i ) r x l  lorry rsal'lic \ w s  iii 1o11g clistat~cc 1r;dc. uvc~-- \vl~cl~i~i~igly  witti 

otlicr 11iaio1- ccntcss. 'I'llc zonal cc~ltcrs in Ana~nbsa, Bcndcl and Imo 

Srate accounted for 30% of tllc total traffic, Lagos 2076, the rest of tlic 

Wcstcrn state 10% and t l~c  Northen1 ccntcrs 20%. 

TABLE 2.2 

(IIVIl'ORT OF GRAINS: 1957 - 1977 N'000) 

 MOUSEHOLD HOLD CONSUMPTION 

Data from the first nationwide survey of housel~old income and 

cxpcnditure conducted in 1973175 and published in the monuments! 

report National Inconic of Nieeria 1973 - 75 indicate some of the 

main fcnti~scs of household consumption patterns. For t11c year 1975, 

total household cxpcnditure amountcd to N8,145 million. This was 
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ccpivaicnt to 43.% ol' GI-oss Domcstic Espcndiiurc and 74.6% of 

1'1-ivatc I;inaI C:'or~su~nptiori 1ixpcnditi11.c. 

'I'llc I-cport distir~girisllcd three typcs of l~ouscholds: tlzc rural 

houschold, urban sclf-crnploycd and urban wage earner, l'ablc 2.3 

sl~ows their aggregalc expenditure pattern of local foodstuffs. 

TABLE 2.3 

ANNUIII, EXI'ENDL'IUIW OF' IIOUSEHOLD 1975 LOCAL 

IXIODSTUFF (EXTRACT) 

All households 

Urban I-Iouscholcls 

2.13.3 DISTRIBUTION 

The size of the distributive sector is often regarded as an  index 

of devcloprnent Ukwu (1953:14). I t  is a large rigorous sector 

rcllccting a high level of industrial and regional specialization in the 



buycrs ancl scllcr-s. I<cti~ilcrs of grains arc especially numerous ant1 

daily sales arc in s~na l l  quantities. 'l4~l~olesaler, although lcss 

I I L I ~ I C ~ O I I S ,  also ~ 1 1 0 ~  SOIIIC cvicleilc~ of coi~cci~tratio~i. Survey reports 

five city markcts in July 1981. 

('llie market covcrcd by this study arc Ettium, Izogo, A~nogu 

Nwofc, Inyimagu and Isinlipun~a market and all in Abakahki, i l l  

Ebonyi State. 

" TABLE 2.4 

RICE DISTRIUU'TION 
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'I'llc total numbcr of tllc scllcrs i l l  any of tllc citics nlcntioncd 

~ncrcasccl afics thc cnd ul' tllc sainy scason. Avcragc wccltly sales of 

sctnilcrs in I ~ I L I ~ L I  amountcci to 4 to 7 bags of side. l<ctnils salcs at 

Onitsha avcragc about t~vicc this. 

Cicncr-a! l y Ihc cllan~lcl of' clistsil~~~tio~l origillaicd fi-om tIlc 

prod~rccr who sells to tllc p-occssor or. somctinles pcrfosnis processing 

function himself. 'I'lic psoccsscd grain is in  turn sold to large scalc 

wholcsalcrs. At Abakalilci, Ettium m d  Amagu where productiorl s 

rclativcly high, large scalc sctai1el-s somc from far and wide (Lagos 

and othcr big citics) come to purcliasc the commodity and haul to 

various cc~~tc r s ,  rsom whcsc thcy scll to s~nallcs wholcsalcr. 

'IIc chain continues t o  the retailers who then se 

q~inntity to consumers. - In arcas where production is rclnt 

wholcsalcrs of any scale buy thc product directly from the processors. 

I-luwcvcr, thcrc arc cases of cunsumcrs who live closc to thc 

processing locations they buy directly fi.0111 the processors or 

wholcsnlers at thc processing point. This is more comtuor~ among the 



r~liddlc-upper class .bracket cspccia?!y those who have tllcir own 

nlcans of transportation. 

Otllcr buoyant consumcr buy from the wholcsalcrs at the local 

market. The bulk of transactions in  the rice market utilize the 

traditional channel which gocs to thc coItsumes through the retailer, 

and wholcsalcr from the pr'odi~cei-. 

2.14 PRICE AND PRlCING 

T11c most visiblc symptom of thc food problcnl is the 

pcrsistcntly fluctuating prices of foodstuff in the past fcw ycars. 

In Anambra State the prices in  Nigeria per tonne of rice from 

198 1 to 1957 are shown in the table below. 

, !. 



TABLE 2.5 

1 A  I - A '  I I l S  IN NAIl tA PEIt 

I 
- 

YEAR 1 AVEILAG~C UIZBFP- FARM-GAGE PIUCE 1 

Source: Arua, J. C. Survey Report 1988 

The table shows a steady increase in the price and significant 

difference between in farm-gate prices and the average urban price. 

Thc diffcrencc representing the cost of processing and the 

niddlcmcn's margin. 

Apart from this steady i~lcrcasc in general price, there is also a 

seasonal variation in prices as show in Table 4.6 below. 
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The tablc rccords thc rctail price i~~dicatcs  of ricc in Lagos arca 

bulwccn 1985 atirl 1989. 'I'llc I ~ x c  pcriud is Novc~nbcs 1975. 

'I'AIZLE 2.6 

RETAIL I'RICI': INIIIC'ES OF Ii'OREIGN AND LOCAL 

RICE IN ABAICALIKI AREA hIARIU3T 1985 - 89 (100 - 

NOVEMBER, 1975) 

YEAR 7-7 L W ~ I  - 

3"' QTII. 4"' QTR. 3"' ATR. 4"' QTR. 

.:, Source: CBN Economic and Financial Reports I9SG - 1990. 

The table shows that t11cl-e exists price fluctuation even between 

seasons for both foreign and local rice. The variations represent price 

changes between the 3"! Quarter (July to September) avd 31h Quarter 

(October to December). Therc appears to be general increase prices 

of ricc worldwide, the local market is mere volatile. 



Consider Table Z.7 which shows world prices of rice fro111 1985 

to 1989 (4'" Quartcr) rccordcti in Avcnuc Priccs in dollar/Nnirn pcr 

tonne. 

TAI3LE 2.7 

WORLD I'IUCES OF RICE FFROhI 1985 - 1989 

AVERAGE IN DOLLAIUNAIRA PER TONNE 

YEAR I NAIRA I DOLLAR / 

Source: CBN Economic and Financial Report 1985 - 1990 

The price increase (considered in dollar) is more systematic. 

Although increasing on a general not out a bit more gradual. 

The sharp increase in Naira price represents the cl~angc in Naira 

exchange rate with the doliar. 



Pricing: Intcrvicw of tllc far~ncrs and proccsso~.~ 1.cvca1 that ricc 

is pricccl citlicr i n  paddy hl.111 us as a fi11ly p~uccssed pt.oduct. 

'1'0 sclt thc ricc paddy, cost of psodi~ct io~~ nmst bc co~~sidescd. 

Bccausc the processes arc quite involving, thc farmer cannot sell 

below a certain price and possible marl<-up. I-Iowcver, prices tend to 

fall during Christ~nas season not because the cost is low but bccaus'c 

the farnms who are largely small scale tend to be a bit anxior~s to sell 

part of their stock to enable them raise money for their Christmas 

ceIebration. 

More buoyant Sarmers and organized f i r m  storc their own 

stock and sell after Christmas and soon bel'ore the planting season 

when priccs are generally higher, because of the pressure on demand 

caiked by the consumption nccd and planting need. 

The farnlers generally sell at farm-gatc prices to the processors 

who can store and sell at will taking advantage of the long shelf of the 

grains. The processors as it were include the price as they take control 
. 

of the good. For them, their pricing is based on cost plus pricing. 



Others factors that affcct price include weather and quality of 

the procluct. Weather arlccts the supply of ricc in various ways. 

1:or instance at the peak of rainy season, i t  is difficult to sun-dry 

sicc aftcr parboiling i f  thcrc is no n~cchanical dryer. 'This affects the 

supply of tllc nlillcd product. 'l'he dif'ferc!lcc in quality could bc 

variety quality diffcsencc 01- total sccrl quality which involvcs the 

quality of the processing and llcncc the final product. 

As at 1988, ricc paddy sold for N2 15 to N250 per sack of SO- 

90kg. Afler milling, this quantity will give betwccn to busl~cls 

depending on the variety. While a bushel of processed ricc bought 

dircctly from the processor costs betwccn N 150 to N 170. 

2.15 BRANDING 
:. , 

Thcrc is no obvious cxisteilce of branding or product 

differentiation in the local'ricc market cvcn though the selless makc 

casual references to the 'source' as a mark of quality, hencc one hears 

"this is a genuine Abakaliki or rice . . . buy it". 



'This is however, long-grained while others are short. Some 

enjoy consunicr-prcfcrrcd task. These varieties have thcir various 

Sonic of the varieties arc icicntiticci as follows:- 

I3G 1410 

IB 8 

I ITA 306 

FARROR 15 

2.16 3IEASURE AND PACIOIGING 

Apart from rice paddy, which is sold in tones, the mostly used 

standard measuse is thc- bushcl. A bcishcl is ~ueasured about 22kg. In 

most c x c s ,  the buyer provides their own packages. At the retail 

p6ints however, rice is sold at a smaller unit measure of cups, which 

weight about 0.22kg. One hundred of these cups make up a bushel. 

In organized marketing companies, rice is packaged in 

measures of 5kg, 25kg and 50kg bags. I11 most cases celothene and 

just bags arc i~sed. 



2.17 TJUNSPORTATION AND STORAGE 

sornc 15% o f  t l~c  consulncr naira whilc soinc 20% of' tlic produce is 

lost or spoilt bcforc renchi~~g the consumer. 

The si tiration is different in rice marltct. Because of thc natui-e 

of thc product, ricc is moved over a very long distance from the point 

of prociuctio~~/processing to the point of consumption as such a lot of 

money is spent on transporting the item fi-om one place to the other. - 

Again bccausc of thc long shclf lifc of  t l ~ c  produce, rice can be.stored 

and sold t any point. According to the Sanners wcll-storcd rice call 

last Tor i~pwasds of two years after milling. 

2.18 hZARKETING ORGANIZATION 

A study carricd out by Arua (19SS:9) reported that the 

organization in the grain 'market is ge~~erally poor. Table 2.8 is a 
1 

reproduction of findings on the naturc of organisation in the market. 



/ Poorly orgnnizcd ' 
- -  50% --I 

I Individuality ! 5 1 16% 1 
I-- 

I 

' --I Well organized 1 

the oral interview sessions with farmers and proccssors that there were 

no forms of organized Inanagernent system in thc market. 

3% 

I TOTAL 32 
--- 1 

Although there would be a sales twit as distinguished froin 

100% 

production unity but operations werc not defined as such. In fact in 

In confirmation of, this situation, the researchcr observed during 

about (12) twelve out of the eighteen people interviewed, one could 

safely say that there was no form of organized management in 

operation therc. 

For instance, the same person sells the product and keeps the 

account of the organisation. There was no form of formal annual 



budget or plan to guidc opcratioi~. In fact i t  was almost i~npossiblc to 

gct any rc r~so~~ablc  rccosds on thc opcraiion (both financial and 

administrative) of thc company. 

I Iowcvcr, as usual, there wcre always that skcletal nianagcmcnt 

systet~i, ~ I I C S L '  the. OWIICS of p-opcstics takes charges of virtually 

everything llcncc the absencc of dclegntio~l of power authority. 

Control was difficult and unfortunately too, there was hardly 

the opportunity for workers to suggcst innovating ideas. Gencmlly, 

the poor organisatio~l prevalent in the industry retards the growth of 

the markct. 



'CHAPTER TIIREE 

'I'llc stiicly fbcuscs on thc ~narlxting of ricc in Cbonyi State. I t  

did not cover thc arca of ricc flour or any other by-product of ricc. 

Thc area of intcrest was "ricc destined to consumer market". 

This means that the marltct for rice as saw material or input Tor 

rice flour industry or ricc as form input for rice farmers werc not 

covcrcci by this study. 

'I'hc gcograpl~ical arca covered lvas Enugu State cnly and under 

thc prcsent dispensation, the covercd the towns within the states. 

'I'irne and money werc obvious limitations. To mention also, 

W& the paucity of information in the field and gencrnl reluctance of 

people to relcase infornlation on their activities. 



opinions of di ffercnt fhrmcrs wcrc utilizcd in Sormulati~~g t l~c  

hypothesis and to generate ideas. 

In view of this structural ques~ionnaire which reprcsented our 

main instrument was tlcvclopcd a d  ad~ninistercd among our 

rcspondcnt numberin: 2 17 11mIc 111) of 70 consumers of rice, 50 

participants 40 rice produccrs, 30 scilers of rice and 27 major 

produccrs. All the data collected wcrc subbiect to analysis for purposcs 

of rncmingful conclusion of the study. 

3.3 STRUCTURE OF THE INSTIIUAqENTlPRE-TESTING 

Thc questionnaire was highly s tructul-ed, The uso of s~ructurcd 

qucstionnairc was aimed at F~irthcr encouraging response. The 

question askcd were both multiplc choices, close ended and open 

questions, which demand the respondents to write down a fcw 

sentences and make comments where it is necessary to do so; Thus, 

in this paper, care was taken in using words to average respondent 



could cnsily understand su  as to acliicvc psopcr comniunicc?tion with 

~-cspordc~lt  : ~ r i r l  s c d ~ ~ c c  tIlc in l l t lc lu  ol' bias ol' tllc information 

clinnrlcl. 

'I'hc cpestionnair-c was prc-tcstcd and i t  rcsultcd into minor 

changcs ~ I I  weeding and scqucncc; thc questionnaire was dcsigncd to 

secure information from rice produccrs, and to lmow the inq~ressio;~ 

about the quality of r-ice. 

1,Icncc sclcvant qucst io~~s of about 20 wcr-c adtninistescd to 

consumers of rice, participants, rice produccrs, sellers of rice and 

major produccrs. Tlic rcspo~~ses were assembled and annlysccl. - 

3.4 DETEIlhlINATION OF SAMPLE SIZE 

. . To detenninc ihe samplc size, 30 questionnaire were 

administcrcd to some people using the simplc random sampling, 

Iiencc the qtcstion. "How do you rnk rice marketers practices" was 

administered to 30 people. 25 or of the respotide,nts rated it as 

being sstisfactory while 5 or 17% said it is unsatisfactory. 



So to dctcrminc the san~ple  sizc wc use the formuln. 

con Fidcncc. 

p - = 83% of the positive I-csponse 

Cl = 16% O C  the negative response 

c = 5% of the limit of lcvancc c m r  (10.95) 

=: Approximate 2 17 

3.5 SAh'lPLING PROCEDURE 

Our rcspondcnts numbering 2 17 were randomly selcctcd Rice 

Mnrkctcrs. T l~c  rcspondc~~fs arc rliadc ~ 1 1 1  o f  consumers of liicc, Rice 



nmrkctcrs consumer, participants and scllers in  tllc ratio of 

admin istcrcd n w c  returned. d~rc  to the rcscai-chcrs meticulous attitudc?. 

I-- 
- 

I'LACES I CONSUMERS I MIDDLEMEN 1 

Data collection from the study were assembled and grouped 

Effium - 
---- 

Izogo 

Nwofc 
- 

Isin~kputna 

An-ragu 

into frequencies for easy understanding. 

50 50 

50 
--- 

50 

47 47 

20 20 
-- 

217 217 

Simply percentages were computed to make the analysis of the 

tables easier. The simple percentage also lualtes co~npnrison of 

rcsponscs quickcr. Hence ihe formula used is: 



1Vhc1.c .y = n r ~ ~ n b c r  of I-cspo~iscs or. fi-cqucr~cy 

11 = total n i ~ ~ n b c r  of qucstionnairc. 

111 nrltiilion, thc ch i2  was nnalyscd in tabular form usirlg chi- 

square, corrclgtion analysis and test of proportion wcre used in 

cvaluation the I-esults as we\l as testing the hypothcscs. 



? ' IK  classcs of primary c h t n  wcrc uscrl for this study. Otic 

obtaincd through the sunrcy of thc middlemen who deal on ricc. 

For the consumer survcy two hundrcd and sevcntcen (2 17) were 

ciistributcd to consurner or ricc out of which all wcre rctunlccl giving a 

response ratc of 85%. 

'I'ablc 4.1 shows tllc overall rcsj~onsc ratio of thc consun~cr 

'TABLE 4.1 * 

RESPONSE RATIO 01; CONSUMER QUESTIONNAIRE 

Not Returned - -7 



Fos thc rnidrllcmcn qucstionnairc, thc samc t w  hundrcd and 

scvcntccli (2 17) clucstionnaisc nlcrc distiibutcci and \VCI.C duly 

rctur-ncci, giving a rcsponsc ratio of 100%. 

I 1 NUMBER I PERCENTAGE I 

1- - I ---- I Not Rctusned - 1 

Rcsponsc to consunw questionnaire dish-ibuted according to 

sex showed that cighty two out of the two hundrcd and seventeen 

TOTAL . 

respondents were male represcntating 30% wliile the remaining one 

hundred and thirty five werc fcrnale. 

This is show in Table 4.3. 

217 I 100% I 
-- 



CONSUMER QUESTIONNAIRE RESPONSE RATIO 

I ( NUMBER 1 PERCENTAGE 1 

4.2 CONSUMER SURVEY RESULTS 

The consumer questionnaire was designed with a view to 

finding out thc impression of the consulncrs about ricc rnarkcting in 

Ebonyi State. . The siirve'y started by trying to find out tllclevel of 

patronage enjoyed by rice in the rnarkct. To get this information the 
s ,  

respondents were asked to rank or list 3 of most popular grains in thc 

rnarkct in order of preference or mostly patronized. 

The result to this sorvey is presented in 



I'EIICENTAGG RAN I< 

90% 1 s1 

The result showed that 195 out of the 2 17 respondents buy rice 

rcprcscnting 90% while 148 of tlicnl buy beans I-epresenting GO% and 

93 which rcprcscnt 43% by maizc. 

Other grain like sorghum, millet e k ,  were covered under 

"otllcrs" and this attracted a 10% patronage. This rcsult was further 

cxpresscd in a histogram. 

IGgur-c 4.11 . 

98% 

68% 

43% 
Rice 

1 0% 
1 Maize 



From the rcsult, ricc ranked first among the grains as 111ost 

prcf'crrctf hy thc cons11111~1.s. l ~ ~ ~ l l o \ v c d  by l ~ ~ n s  wit11 68% atid nuizc 

occupictl thc 3'"1osition with 43% pall-omgc 

A Surthcr clucsiion was asked with a vicw to finding out the 

factors tint i1117ucnccd thc consurncl-s choice oS grain rice in 

prcfcrcncc to othcr grains. T!ic qucstion rcsult is presented in Tnblc 

4.5. The rcsn1.t showed that 5 5% of the respondents buy. ricc because 

i t  is always availabic, 30% buy becausc i t  is convenience to prepare. 

While the ncst 8% buy becausc i t  is cheap, the remaining 7% 

says i t  is a niattcr of choice. 

RESPONSE TO I ' H Y  CONSUMERS PREFER- TO 

OTHER GRAINS. 

RAN J< 

1 st 

- 

PERCENTAGE 

55% 
---- 

FACTORS 

Availability 
-. 

NUMBER 

119 

Low Rice 
-- 

Choice 

TOTAL 

Convenicncc 
-- 

18 
. 

15 

217 

65 
- 

3 0 '!4 
-- 

8% 

7 "/u 
.- 

100% 
-- 

4"' 
-- - 

-- 



TAIILE. 4.6 

CONSUMEIG SOURCE OF 1'URCJ-IASE OF RICE 

I SOURCE 

Thc result shows 'that nlost of thc scspondents buy fiom lnarket 

retailers. 180 out of the 217 respondents i.e 83% buy fro111 this 

source. 15% or- 33% of the scspondents buy directly from the h-mers  

or processors. 10% each buy from wholcsnlcr and supenuarkek 

While 7% buy from others sources. I t  is pertinent to explain that a 

person who buys fiom (say) the fanncr/processors can still buy from 



shows that majority of the cnstonlcr-s buy in cups. I95 o ~ t  or the 2 17 

rcspondcnts or 90% use this mcthorl. Other measures suggcstcd wcrc 

~nuclu. ( 1  0%)) Uusl~cls ( 1  7%)  Bags (9%) pnckcts (3%) and other" 

(70%) This rcsdt is p~.cscn tcd in Table 4.7 
* 

STANDARD OF hlEASURES WIT11 WUCI-1 

RESPONDENT BUY 

Cups I 195 I 90% 

Packets 39% 

Others special 



4.2 COhl PICTI'TIY JC l'OSIrTION 

!<ice irilportcd illto tlic co~mtry colrq~ctc wit11 tlic locally 

producccl ricc. ' I i s  sunrcy tiicrcforc sought t.: tliscovcr the 

con~pctitivc slrct~glIls ol ' t l~c locally i~r.iducsc! ricc, her:sc yucstim 8 of 

thc consulrlct-s c~~~cstioririarrc r-c;ld ''l\ hat typc of ricc do you gcncrally 

b u y ? 

Rcsponcicnts were allowed to i~ldicatc whethcr h e y  mostly buy 

locd ricc or forcign rice. Table 4.8 show the scsults of the scsponscs. 

TABLE 4.8 

CONSUAJKRS l'I<T?I~J3REIVr,'E OF LOCAL 017 IWIIEIGN 

Thc table shoes that 57 out of the 217 01- 40% scspondcnts 

mostly buy forcigt~ 'ricc while 130 01.60% of them patronize local rice. 



Fcrther question was rnarked i i l  order to deterrniile the factors 

that irifluencc their preferred types. 

Question 9 read, "why do you prcfer that type?"'I'hc result is 

presented in 'Table 4.9. 

TABLE 4.9 

FACTORS THAT INFLUENCED THE CONSUMERS 

REFERRED TYPE OF RICE 

local rice because, they considered it cheaper while most 63% buy 

-- 

It is cheaper 

Quality 

Well packed 
.---- --- 

T ~ s ~ c  

TOTAL 

foreign rice because o f  the perceived quality. On noticing the 

emphasis on quality for foreign rice a few of the respondents were 

The result of the survey showstha t  most cons&er (50%) buy 

intervicwed to know what quality is better (i.e stone free) only a small 

- - ----- -- - NUMFI PERCENTAGE NUMBER 

6 5 

39 

percent of the respondents are interested in taste both for the local and 

I'ISRCENTAGE 

5 0% 

300/0 

7 
---. 

19 

130 - 

5% 

1 5%) 

100°/0 

15 

11 

87 IoOO/O 



rorcign ricc. 'This sccmcd to conl im~ ihc vicw that quality is not often 

;~ssoci; l~ccI ivi 111  I IS^. 

comparative advantages ovcs its furcign cou11terpa1-ts, as half of the 

pcoplc who patronize i t  do so bccausc of it cost. An imprcssivc 30% 

acknowlcdgc its quality. This implies that with a little effort, the 

quality of the local ricc could bc i~nproved to appcal to ci~slorne~s 

tnorc than pricc, bccausc appeals with price may not casry hl- a long 

time as pcoplc give less consideration to price differcncc as their- 

Package appear to bc ~~cglcctcd totally with rcgards to local ricc 

but 17% attention i t  rcceivcd with rcspcct to foreign rice shows sotnc 

pdoplc really mind.  This means that is can be madc a strong 

competitive i~~strumer~t,.evcn in the marketing of local rice. 

The survey tired to find out if'the consumers were aware of any 

form of product differentiation existing in ricc marlict. The result 

which is prcsentcd in tablc 4.10 shows that Ill  out of the 217 

rcspondcnts rcprcscnting 51% wcrc aware of' such differentiation, 



whilc S5 or 39% said that nu fbt-ni of 111-duct ctil7k1-ciltiation esisls. 

EXISTENCE OF I'f<ODUCrI' DIFFERENTIATION 1N 

NUMBER 

! 

This question was foliowed up  nrith oral interview of few of the 

PERCENTAGE 
-- - -- 

5 I '%I 

I"- 
Do nut know 

respondents, who confirmed the cxistcnce of pricc differential. 

Although thc respondents to tired to associate different products types 

wit11 diTferent prices, they still fclt tlwt the dirfcrcnces in prucluct typcs 

were not so obvious. All the same, the associated high price with 

quality product in ricc market. Few questions were asltcd about the 

prices of rice in the state.' Question 4.1 1 tricd to find out thc state of 

pricc while question 4.12 of thc same consumers questionnaire tried to 

85  
-- 
2 I 

3 9% 
--A- 

I 0% 



r .  firld out t l~c  rcason for prim lluctualion. ( if  any). I llc rcsulls arc 

-- 
Always increasing 90% 

---- 
Gcncrally steady 4 

Tf~c  nbovc table shows that 9Of!4 uuT thc respondents pcrcci.vc the 

price of'ricc in thc state as "Always incrcasing", whilc 696 think that it 

fluctuates, that is rising at onc t i m  and falling tllc ncxt timc. On 

re3son for thc chance in pice, 40% of the scspondc~~ts believed that 

cost o r  procluction is responsible while 25% of felt that it was due to 

seasonal variations, 20% hnd 15% blame that tluctuatiotl on supply 

source and nliddlenle~~ respectively . 



state. 

I .  

. . 
i l .  

. . . 
111 .  

iv. 

\' . 

4.3 

I'rupcr clcstining of thc local rice 

Packaging :he rice in srnnll-standai-discd units likc lOkg, 251q 

h1II)DLEnilEN SURYEY RESULTS 

'Thc two hundrcd and scvcntccn (2 17) middlemen qucslio~lt~nire 

wcrc distributed throughout the five 111Im1i a r ~ ~ a r s  in  Ebo~iyi state and 

the returns from ex11 of tile town WBS rccordcd and presented in 4.12. 

In all, 217 qucstionnairc wcre rctur!~cti out of 217 distributed 

rcprescnting a return rate of 100%. 



TABLE 4.12 

DISTRIBUTION RIIDDLEMEN QUESTIONNAIRE AND 

INO DXSTRIBUTED I NOT RETURNED 

I 

Izogo 50 -1 

Isinkpuma 

TOTAL I 217 I 217 I 
I I I 

The respondents were asked to indicate the category of channel 

member they- belong to with the question, "What position do you 

occupy of the channel of distribution"? 

The result which is presented in table 4.13 shows the one 

hundred end sixty-five out of them were retails while twenty to of 

them or 10% were wholesalers. About thirty perform both 

wholesaling and retailing hnction and represents 14% of the 

respondents. 



TABLE 4.13 

POSITION OCCUPlED IN THE CHANNEL 

Respondents were further asked to indicate whom they buy 

from. This was with the view to establishing the length of the 

channel. Result shows that GO% of the respondents buy from 

wholcsaIcrs whilc the remaining 40% buy straight from the farm or 

the processors. 

. Further question was asked to know the source of supply. In 

response the following towns among several were mentioned as the 

major sources of supply. 

a. Effium 

b. Isinkpuma 

c. Nwofe- 



d. Izogo 

c. Okporo 

f. Ekebcligwc 

l5 Onueke 

4.4 PRICING 

To determine how price of rice are fixed in the market, the 

middlemen were asked to indicate thc method used most. Three 

suggestions wei-c given npmcly. 

1. Haggling a bargaining, 

ii. Fixed per measure 

ii i .  Market condition. 
*'. 

The result is presented in table 4.14 



TABLE 4.14 

IVE'I'MOL) OF FIXING I'IUC'ES 

PERCENTAGE 

I-Iaggling or bargaining 

1' Fixcd per rncasure 7 2 2 1  lo./.--/ 
1 Market condition 

I I 

141 65% 1 
I I I 

Result shows that majority price their product in line with 

prevailing market condition. This categoly represents 65% of the 

respondents or 14 1 out of 2 17 of the respondents. 

The next 25% bargain their prices while lo(% just lix their 

prices pcr mcasure. Further cnquires were made as to what 

constitutes, "market condition". The middlemen said that cost of 

producing rice and its yield on one hand and availability of processing 

facilities and action of the dealers, all go to determine level 

in the market which in two influences the market price. 

 rans sport at ion cost also was mentioned as one of the major cost 

factors and the researcher wanted to know the extend to which 

transportation cost affects their prices and askcd the qi~estion "Now 



much does transportation cost affect your total cost? The result is 

pt*cscntcr! in table 4.15 

EFFECT OF TIZANSPORTATION COST ON TOTAL 

COST 

NUMBER. PERCENTAGE . 1111 

'The result shows that 55% of the respondents feel the cost of 

TOTAL 

transportation cxcrts is lot of influence of the total cost and eventually 

the final price at which the product is sold to consumers, 30% thinks 

thq cost is much while 15% think the impact is not much. The 

217 

variation seem to reflect the distance between the respondents 

100% 

destination and the market (source of supply) on one hand and the 

road condition on the other hand because these factors affect the total 

transportation c,ost. 



4.5 FUNCTION OF MIDDLEMEN 

In ordcs to identify the fullctions pcrformed by middlcinen in 

ricc marketing the respondents were rcquired to rncntio~~ the 

auxicillary functions they pcrform along thc channel, that is fsonl the 

timc they bought the rice to the timc they sold it off. In rcspoilse thc 

following identified functions wcrc ranked in the order by which they 

are performed by the respondents. This is presented in table 4.16 

Functions of middlemen in rice ~uarkct. 

1 FUNCTIONS 1 NUMBER 1 PERCENTAGE 1 
I Transportation I 119 1 55% 1 
I Warehousing 1 115 I 50f% I 
I Assembling I 43 I 20% 1 

Processing I 33 1 I i 5% I 
Packaging 

L I 

Financing 22 -1 10% 

-- - -1 -- - 
43 I 20% -1 

I - I I 

The middlemen were further rtskcd whether they belonged to 

any corporative society with respect to their role as rice sellers. 28 out 

of 2 17 belonged to a society whilc as much as 189 rcprcscnting 87% 



of thc respondents do not belong to any co-operative socicty as sl~own 

in tablc 4.15. 

TABLE 4.17 

DO YOU BELONG TO ANY CO-OPERATIVE AS A 

RICE SELLER.- * 

I I NUMBJER I PERCENTAGE I 

In conclusion the respondents for middlemen questionnaires 

werc asked to mention the probIc~ns. 

'Thcy encounter in the course of carrying out thcir busincss as 

rice seller. Many problems were mentioned but the major once are 

listed below:- 

a. Bad roads 

b. Lack of adequate and serviceable h.ansport facilities. Only road 

routes are available to the hinter lands and even the roads are 



not in good condition. Vehicle spare parts are very costly that 

most vchiclc arc not in  such good condition to play ~ w a l  roads. 

c.  Scarci ty-of thc product. Rice fanning involves a lot of difficult 
9 

processes that discourage many farmers from venturing into it. 

d. Weather condition - rice production is vely suscriptable to 

weathcr vagaries, so that any slight change in the weathcr can 

cause a lot of problem both in its field and its processing. As a 

result, the supply l k v e ~  cannot bc predicated with certainty. 

c. Lack of adequate milling ~nachi~les. Sometimes breaking down 

of a machine during season results to a shortfall in supply;- Also 

destining and pre-cleaning machines are not yet very popular. 

f. High pries -. because of high cost of production and the 

a '  prevailing uncertainties in output, pries are generally high. To 

mention also is the pressure of demand, which is a!ways.l~igh. 

4.6 TESTING OF HYPOTHESIS 

The following hypotheses were tested; 

Hi-price changes of rice in Nigeria are not a result of 

inadequate supply of the product. 



To test the above hypothesis, the opinion of the consumers was 

sought as to whcihcr there were cllangcs in the price of sicc. More 

than 90% believed that thcrc wcrc changes which mostly favoured 

increase in price (table 4.4). On the reason for thc price clmges, a 

total of 60% of the rcspondcnts. Bclicwd that i t  was ciuc to supply 

problems using the test of proportion, HI,  would be tested at 5% and 

O/o levels of significance whether. the changes in price was actually due 

to supply problems. 

The Null hypothesis (H,) suggests that the changes wcre not 

due to supply problems while the alternative (HI) suggests that the 

changes were due to supply problems. I f  therefore, the calculated Z - 

score (20) is greater than the expected Z - score (Ze at the various 

levels of signi ccance, the null hypothesis would be rejected hence 

accepting the alternative (HI). It is expected that at least 50% of the 

population would support this opinion that changes in priccs was duc 

to supply problems, hence 



From survey it was gathcred that GO% (0.7) supported the 

opinioll that changes in pricc was duc to supply problcnl. 'I'his 

proportion is hcrcaftcr considcrcd as thc succcss sate (P). 

Z O - P - P  

Where P - Expected Proportion 

P - Observed proportion 

n - Sample size 

At 5% level of significance Zc - Z 0.5 = 1.645 

At % level of significance Ze = Z,, = 2.33 

Therefore at both levels of significance, ZOZ Ze, as such the 

null hypothesis is rejected, accepting the alternatives which suggested 

that changes in pricc was due to supply problern. 



I-I2 - transportation cost does not grcatly affects thc price of rice 

i l l  the markct. , 

To test the above hypotimis, thc opinion of the rcspondcnts as 

shown in table 4.15 on tllc effect of transportation cost on their total 

cost would be uscd. A test or  proportion would be tested at both 5% 

and 1% IcveIs of significance. 

Thc nu1 1 hypotllcsis (H,) suggests that transportation cost does 

not affect the price of rice in thc inarket while the alternative (HI) 

suggested that it does. If the calculated Z - Score is greater that the 

expected Z - Score at the various levels of significance the null 

hypothesis will be rejected the alternative will be accepted. To hold 

that transportation cost actually the price of rice in the market, Inore 

than 50% of the populatio~l must subscribe io that opinion, llencc 

H. - P'- 0.5 

HI - P - 0.5 

& - 0.01 ; 0.05 

From the table (4.15) -85% asserted that transport cost 

"mucll/vcry much" affect the total cost of rice. 



This proportion is here considered as the success rata: 

Where 

P = Expected proportion 

P 1 = Observed proportion 

ZO = Calculated Z - Score 

At 5% level of significance Ze - Z = 1.645 

At % level of significance Ze = ZO = .5 

At both levels of significance, ZO Ze 10.3 12 
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(1.G45 or 2.33), the null I~ypothesis which states that: thc 

thcrcforc sejcctcd. 

The altcmntive, which states otlm~vise is hereby accepted. It is 

therefore acccptcrl that transportation cost greatly affected thc psicc of 

rice in the market. 

H3 - marketing mix strntegics arc not conscio~~sly adopted in 

the marketing of rice in the state. 

At various stages in this survey, questions were asked about the 

application or otherwise of marketing mix. In some cases however, 

the qucstion may not bothcr directly on the mix itself but 011 an 

attribute of the mix. For instance, storage and wal-ehousing are 

attributes of distribution or place mix. I n  such situation thc attributes 

would be used instead to reprcsetlt thc mix, which it pertains to using 

the contingency table presented in 4.18, the test of independence chi- 

square would be used to test whether there is a significance difference 

in attributes of the kble  at 5% and 1% levels of significance. 



In this tcst, the null I~ypothcsis (1-1,) suggests that them is an 

association bctwccn atloptiur~s of m;lrltcting mix clcmcnts and thc 

clcn~cnts thc~nsclvcs. WI~ilc thc aItcr11ativc hypothcsis (1-1,) suggest 

that there is no association - prcciscly, that the operation of maskcting 

in rice market is independent on the adoption of marlccting mix. If 

2 therefore the observed chi-square value x , is cqual or icss than the 

expectcd value x2,, then null hypothcsis would bc accepted. I f  on the 

other hand x2, x 2 then null hypothesis is rcjcckd and thc alternative 

will bc acccptcd. This-will bc interpreted to moan that ~narltcling n i x  

strategies arc not consc-iously adoptcd in t l~c  nlarlteting of rice in thc 

TABLE 4.18 

: CONTINGENCY TABLE 
---- 

Product and producing 
Pricing methods 
Promotions 
Place (storage & warehousing 

i TOTAL 

hlARIa3TING 
MIX ADOPTED 

1 17(99.49) 
1 24(99.4 1) 
66(99.4 1) 
1 Og(99.4 1) 

204 

RIAIIJtETING 
MIX NOT ADOPTED 

lOO(117.5 1) 217 
B(177.59) 
151(117.59) 
1 OS(177.59) 

241 

- 217 
217 
217 
868 



NOTE: The cxpcctccl Srequcncies arc enclosed in 

parcntl~csis m d  arc crilculatcd as row lutal times column total 

tlividcd by grand total for cac l~  ccll. s2, 

Degree of freedom = ( 1  ( - 1  = (41) (2-1) 

= 3x1 = 3 

1 

at 5% level of significance = x6, ==x2 01 = 11.345 

2 
The result therefore shows that the observed value x , 

39.342 is greater than tllc cxpccted valucs at 5% and 1% 



rcspcctivcly (7.8 15 and 1 1.345). Hence the liull hypothesis is 

rcjcctcd and altcinativc which stntcs marketing mix strategies 

arc not consciously acloptcd is accepted. 

H4 - locally produce rice ca~mot compete effectively with 

foreign rice. 

To test thc above 

compctitivc opportunities 

hypothesis, table 4.9 which evaluated the 

and threats of both the Sorcign and local rice 

was used. A test of difference between two population means was 

used and tested at both 5% arid 1% levels of significance. 

The null hypothesis states that the local rice cannot compete 

with foreign rice while the alternative (H2) says that it can compete. 

If  therefore the observed value is greater than the expected 

valdc wc shall rejcct the bull hypothesis and accept the alternative. 

- I :  N, - N2 

HI:  N, = N2 

> 0.05; 0.0 i .  

calculating with the data on the table, the statistics were 

detcrrnincd as follows: 
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For N,; 111 = 130 sl - - 32.5 Si  " 17.36 

'1.0 calculntc thc obscl-vcd value in thc tcst 01' dif'Scl-cncc 

for a Iargc samplc. 

Whcrcy  = nleans scores 

n = samplc size 

From the normal curve table Z - score 



At 5% lcvel of significance Z.05 = 1.649 

At 10% IcveI of significance Z.0 1 = 2.33 

At both levcls of significance, tLic observes value is grcatcr than 

the expected vnlucs, hencc the H4 which suggests that locally produce 

ricc can conlpcte cffcctivcly with foreign rice accepted. 



SUMhl  ARY, Ihl PLICArrIONS AND 

RECOMMENDATIONS, AREA FURTHER WSEARCII 

AND CONCLUSION 

SUMMARY OF FINDINGS 

The following major findings werc made:- 

I t  was found out that the prevailing price fluctuation in rice 

market stcms mostly fronl supply problems. 

Locally produce rice could compete effectively with foreign 

rice, its major competitive advantages are based on the price 

and tests of the local rice. 

3. , .. The practice of marketing in rice industry is yet at the selling 

concept only. % The modern marketing concept is still lacking 

hence no conscious effect is being made to adopt the marketing 

mix strategies. 
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4. In thc organizational structure of the industly, marketing is not 

given m y  rccognizablc position and as such no obvious attempt 

is made towards planning rnarlteting cfforts. 

5 .  Transportation cost constitutes substantially to the total cost of 

nlarketing hcncc grcatcr part of thc cost borno by the consumes 

at the market could be relieve through propcr tkmsportation 

management. 

G .  Most of the problems cncountcrcd by the producers (ricc 

farmers and processors) are infiastructusal and technical. If  

therefore adequate attention is give to the problems, they can be 

solved and the supply of rice improved. 

7. Ricc as a staples food in Nigeria today is a universal product 

" '  which can be cultivated in various areas of thc country, and 

consu~ncd in even 'wider area of the country. The industry 

therefore, possesses great potential for increasing production 

and marlte t development. 



8. 'Thc following conditions call for proper consideration and 

industry: 

1. 

. . 
11. 

... 
11 1. 

iv. 

v. 

Reduction and scgularization of prices 

Inlprovcment of quality tllrough proper dcstoning and 
' t  

prc-clcaning mcthod. 

Packaging of the com~nodity is smaller and convenient 

units o r  5kg, 1 Okg and 25kg bags. 

'Thc branding and levcling of the pl-oduction reflcct the 

quality andlor preparation methods. 

l 'hc consumers consider the presence or trade 

associations as dctrin~ental. 

' Other findings of the research include:- 

a. Most of the farlners ant1 small scaled. 

b. Most of them do not belong to co-operative societies. 

c. The farmers benefit immensely from the results of 

research ?mding done and submitted by previous 

rcsearchcrs. 



5.2 CONCLUSIONS 

Bascd on the rese ast ltnowlcdge of thc tlicory and 

practice of markcting, and his pinstaking effort to bring about the 

information that will lead to the dcvclop~nent and growth of ricc 

markcting in Ebonyi Statc in particutar and Nigcria in gcilcsd, data 

from both p r i r n a j  and secondary sources were collected a& 

evaluated with known ;tatistical tools. The hypothesis statements of 

the research were tested at both 5% and 1% levels of significance. As 

a result, thc following conclusioils were made:- 

That the changes io price of rice was due to supply 131-oblems. 

That transportation cost greatly affects thc pricc of ricc in thc 

markc t. 

Thc marketing mix strategies are not co~~sciously practiced or 

adopted by rice marketers in Ebonyi State. 

That  locally produced rice can compete effectively with foreign 

rice. 



5.3 I<ECOMMENDATIONS 

' I ' lmt  cvcr- incsuasing jx-ice rwticcrf in  tlrc I-cscmch w;is not 3 

hcalthy dcvclopi~~c~i t  bccausc such i~~~controllcd irlcrcasc in pricc will 

weaken the co~npctitive strength of thc local rice. If  this trcnd is lcft 

unchecked thc foreign brand will have co~npctitivc edge over the local 

rice more especially noiv thc consumers preference Favour it  in 

quality. 

If  this is atlowcd to happen, it will havc a serious consequcnce 

on the rice n~arkctcrs. I t  is thcreforc rccoinn~cnd that rice niarltcters 

should sct thcir objective by maintaining a steady price in the marlict. 

I f  prices must increase at all, then t l~c  margin of such increase should 

be controlled. This they can do by adjusting some of their internal 

vdriablcs. For instance, thcy can increase their production capacity 

and supply more of the product to thc marltet; on the other hand, the 

farmers can cut down on the distribution chain by assuming some of 

the marketing function like processiilg and storage. They can also 

improve thcir proccssing facilities. This arrangement can not only 

increase supply but will also improve the quality of the product, and 



as such grain back the market that is already bcing lost to forciy~l 

brands of the product. 

"l'l~c tnarkct Sor rice in Ebonyi S t a k  is dominated by sole 

proprietors wliu arc or .less small scalcci. Besides, the masltcting 

philosophy still bcing practiced by thcse operators is thc selliiig 

conccpt where'no overt effort is made to satisfy the consumer. Even 

though the practice is an outdated marketing approach but the traders 

seemed to be satisfied with i t  because they appear to be eiljoying thc 

glory of a sellers market. This situation obviously cannot last for so 

long considering the tcmpo of dcvclopmcnt in Nigerian ~narltct, 11 is 

thcrcforc rccommcndcd that thc ~narltctcrs should organize thcinsclvcs 

and establish larger conccnls. 'I'his will enable them to introduce a 

modern marketing and management tcclmiq~ies into the business as 

experts will then be involved in its operation. Moreso, a more formal 

organisation can benefit from bank loans and improve its faciliiics. 

vTransportation and distribution cost cocstitutes a si~bstantial 

part of the cost of marketing rice. I t  is suggested that rice ~narketers 

should form a co-operative society. 'I'his will cnablc them buy, haul 



and storc thc product in-largcr quantity as :vcH as enjoy a lal-gc scale 

advnntagc. 

Ecsidc, if thc ~narkctci-s a1.c organized they will bc in a bcttcr 

position to influence the govemmcnt to provide some of the r~ecessa~y 

infrastructures needed to facilitate the distribution o r  their product. 

5.4 AREAS TO FURTHER STUDY 

This study concentrated on thc marketing of rice grains, which 

has very great potential to grow. If  the expected happens, thcn t11el.e 

is going to be attenchit problcms of storage and distribution 

techniquc. A further research could thcseSosc undertake to study the 

best way of storing and distributing the grains to save cost. 

Furthcrrnorc, when supply grows cnough to satisfy the market 

demand, there is the need to know othcr used of the product. A 

further research can be undertalten to study the problem. Example of 

this is grinding rice into rice flour. 
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With the cstablisl i~~~cnt uTECOMrAS as a trade zonc, i t  provides 

furthcr opportunities for local producers and busincssmcn to expand 

thcir markct. 
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Faculty of Eusincss Adminis(z-ation 
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8"' March 2003. 

Dcar SirIMadrtrn, . 

RE-MARKETING OF RICE IN ADAI<ALIKI@ CASE STUDY 

I am a post graduate student of the Department of Marketing 

University of Nigeria, Enugu Campus, conducting a rescasch on the 

above project topic. I 

t view of  the above the propose of this questionnaire is to 

collcct data for academic LISC on ~SSLICS  C O I I I I C C ~ C ~  wit11 ~ I I C  -project 

topic. I would apprcciatc it i f  you could assist mc by completing this 

questionnaire adcquatcly and sincerely, 

This is in partial fi~lfillment of thc rcquircmcnt for the award of 

masters in Marketing 'Adminiskation by the University. Tlic 

information supplied would be treated as confidential and used 

specially solicit for your co-operation. 

Yours sincerely, 

JOSEPHINE N. OL UOIIri 
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MIDDLE MEN QUESTIONNAIIZE 

Plcasc indicatc your choice of' nnsivcr by ticking on t l~c  appropriate 

spacc, and supply thc ncccssar-y informalion wherc required. 

Business Name:. ................................................................. 

............................................................................ Town:. 

...................................................................... Location:. .'. 

Business Status:. ................................................................ 

1. Scx of respondents Malc Fclnale 

2. What position do you occupy in grain distribution channel? 

Wholesaler . Retailer 

3. From whom do you buy? Wholesaler/Dealers 

Processos/Farmers 

4. From where do you buy? Indicate 

...................................... town (s) ............. ... ..... ... 

5 .  Wow do you determine your prices? 
I 

1. Haggling 

ii. Fixed per rpeasure 

iii. Market condition (Cost plus) a 



iv. Market going-raw 0 

6.  I-low much docs the cost of transportation at'fcct your total 

costs? (i) Not much (ii) M u c h  (i i i )  Vcsy nluch 

7.  As a middlcrncn what othcr functions do you perform in  the 

channcl of distribution? ( i )  PI-occssing (ii) Assembling 

( i i i )  Transportation (iv) Wal-cl~ousing (v) Packaging 

(vi) Funding (Financing tile Fanncrs) (vii) Others 

8. What problctus do you encoun tcr as a 

middlc~nan'? ............................................................... 

9. Do you belong to any form oC co-operation society as-a rice 

seller? Ycs NO El 

10. Suggest ways of irnpt.cl\~i ng rice markct in .!he 



CONSUbIER QUESTIONNAIRE 

f31casc indicate your choicc of amwcr by ticking on thc appsopriatc 

spacc and supply tllc t~cccssr~sy inrosma~ion wlicsc rcquiscd. 

1 . Namc (optional):. ........................................................ 

..................................................................... 2. 'Town:. 

3. Agc:. ................... .. ..... .. ......................................... 

4. Educational Qualification: ............................................. 

............................................................... 5. Occupation: 

6. Mari tat Status:. .......................................................... 

7. W h a t g r a i n s d o y o u b u y : ( i ) R i c c ~ ( i i ) B c a n s ~  

(iii) Maize 

5. What factors influence your purchase of rice? 

Available Convenience Low price ~ h o i c e  

9. From whom do you buy rice? 

i. Market Retailers ii. Wl~olesalers 

iii. ProcessorslFarmers iv. Supermarkets v. Others 

10. What type of rice do you buy? (a) Local (b) Foreign 



I 1. Why do you prcfer that type'! 

I x a l  

I .  I t  is chcapcr .................. 

. . 
1 1 .  Quality - .................. 

i i i .  Well packaged .................. 

iv. Very swcct .................. 

v. Othcrs' .................. ...................... 

12. What can you say about price ol'ricc in the State? 

2 .  Always increasing 

ii. Generally steady 

i i i .  Not steady .n 

iv. Reducing 

13. What causes the rice changes? 

i .  Cost of production 

i i .  Supply problem 

iii. Middlemen 

iv. Season 13 



14. How do you buy (Standard of incasurc)? 

1. Cups 

, . 
11. Mudu 

i i i .  Bushels 

iv. Bags 

v. Packets 

vi. Others 

15. Do you think that there is any form of product difrerentiation in 

rice markcting'? Y e s  No 

16. 111 what ways do. you think thc markcting of rice can bc 
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