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ABSTRACT

The Rigerian Bottling Companv Lirited iz one cof the Companies
anjoyinc the "Sellers' tMarket" im their locally producec ¢uots in
+he country teday. The secret behind the cempany's succzsc ctill
remzins a mystery tc other companies in the soft drink inductry,
Huwaver, many new ccmpanies are springing up daily and a grect tieal
of competition is gradually building up in the soft drink mamket.

This stedy is aimed at reviewing the marketing system currently
in ure oy the Niperian Bottling Company Limited, Enugu, with o view
to. re-appreising its effectiveness, in coping with the competition
titrt is now building up.

The work has been divided into seven chapters. Chepisr onsz

tpzls with gereral introducticn, and overview cf the soft drink
industry in Nigeria, history of the fiigerian Beottling Compaiy Linited,
rroilems of the company and ends with staterent of purpose of the
study. Chezpter two deals with review of relevant letersturz ond
cons on to review items such as controllable and uncontrollable
varicbles, the marketing mix of the organisation, the markeline
concept of the crganisation. Detailed analysis of the clamonto
Gr che merketing mix-product, price, promotion and plzce ur tistri-
2utien are given. Chopter thrre deals with the scope of thc study
and the methcdology. In this shapter, various methods of uatz and
informetion cellecticn are discussed and the limitaticns on Jata
collection as well as method of budgeting for recource cllocotion

to marketing are highlighted.
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Chapter four deals with the presentation of data =s tiiey uere
collected from various sources Responses tc the various questicns
in the guestionnaires are presented in this chapter and cctuzl
figures phtaired mainly from company reccrds are presented,

In ghapter five a detailed analysis of data presented in
chapter four is made. The amalysis is essentially focusscd con the
four hypotheses which are designed to highlight and revieuw tic
company's management of its marketing mix. Chapter six decls
with the summary of the major findings from the studv and chapter
seven brings the paper to a claose by highlighting the ceonclusions
cderived from the study and the various recommendations mzdc on

Lhie soluticr of the company's marketing problems.
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