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A BST R Ar T

Th e I'Ji g e r i 3n Br t t Li nq Cornp a riv Li r i t a d 1 3 on e ef t il e Cmlj: clili8S

:J n j o yin~ t he "5ellers I r':a rk e t 11 i~ t heir locall y pr nduc e t; G l1O[~ :J in

".:; :18 c ountry toda y. The secret behi n d t he company's S U C C r::E, [; c:t i l l

rem a i ns a mys t e r y t c ot her c ompa n i e s in th e soft d r i nk in Ju~try.

H G~8V8r , man y new c c~p 8 n i~s a r e sprin gi ng up daily a nd a g r 82t (~8 al

of c or,lpeti ti on is gr a d ua l l y building up i n the soft drink r ,l u~k8t .

Th i s stLd y is ai med at reviewin g the marketing systeM c ur ront l y

in U: - 8 b y t h e r~ i g e r i a n Bot t Li nq Compen y Li mi t e d , Enugu, "lit :l <. v :'..ew

t r. re- a ppr c:i si ng i ts ef f ac t i vr-n a s s , in copi ng wi t h t h e CCr:1P 2-citi oil

-c::: t 5.s now bu i l d i ng up.

Th e work ha s been divided into seven chapters. Ch ~p t ~r ons

GU21 s :: i t h ~ e r 8r a l int ro ducii e n, and ov e rv i ew c f t h e s iJf t tlr i.n k

i l1 c.iw-:t r y in r~ i ~ E r i 8 , h i s t ory of t h e f'Ji g e ri an Bot t l i ng : OL1 : J ~1 ; ~ Y LiEd tea,

r: I' oi:il 8~,; s of t he c ompa n y and enn s wi t h s taterent of purpo s e err 'c h ~J

s t ud y . Cha p t e r t wo de a l s wi t h review of releva nt let erDt u I'e 2nd

=,~ :r; s cn t c r e v i ew i tems s uc h a s c c: ntrol l a b l e and unc orr t r- ul l ab l a

v nr i c bl e s , t he marketi ng mi x of th e organi sati on, t he f.i_o r :~c~~ j. n~

c r.nc ep t of t he or g a n i s a t i on . ~ etail ed a nal ys i s o f t ~ e LCL: :~ ~ n -l:. ~;

ef ~ t ; 8 mar ke t i ng ~i x-p roduct, pr ice, promotion and pl Ec D ur Gi s t r i ­

:_, ~ ; 'V_ Lm a r e q .iven , Cha p t er thrr.e ceal e wi th the scope c, ;:' -:': : iC; c:;t uo y

e rIU t he r:1 Et hc d ol og y. I n t his = ~apter, vari ous rnat h uu s c j" l ;<.r~ :: cnu

i n f o r rn ~t io n c ol l ec t ion are discussed and the l~r:1itati o n s e n ~ Dt Q

c ol l Bct i on a s wel l a s me th od of bUdget i ~~ for reco ur0 8 c l l QC2t ~8n

tu mar ke t i ng ar e h igh l ig ht e d .
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Ch ap t er fo ur deal s wi th t he pre5 e~tat i on of da ta ~ s t ;ley were

coll ect ed fr om va r Lo us SOLT' CeS Resp on s ~s t c th e va r i ous qu a rr t L nn s

in the ques t i onn a i r es a r e pres en t ed i n th i s chapter anQ 8ct ue l

f i gures obt air.ed ma inl y f rom compan y r ecords are pres ent e d .

In c~ apter f iv e a det a il ed anal ysis of da t a p r e s 8n t G ~ i n

ch cpt ar fou r is na de , The a na.lvs i s i s essentially f o c u J ~ ~ Li on ·ch e

f our h ypot hes es uhi:::: h a r e des i gned to highl ig ht and • I!r eva eu · ~ IJ C

co mpa ny ' s mana g em ent of its mar keti ng ~i x. Ch apt er s i x d8Cl s

LoJi t h t he s umma r y of t he major f i nd ings from t he stud y (Jro G cl j ~~pter

S8vsn br i ngs t he pa per to a clos e by h i ghl i ght i ng t h e c on c l us i ons

der i ved fr om t he st udy and th e various recommendati ons ms dc on

~h 8 soluti cr of th e c omp any · s ma r ket i ng problem~.
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