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The practice of Public Relations has taken noot in Nigenia,
However, one aspect of it which still needs cla&&ﬁ&cataon A8 ho..
Public Relations costs are perceived by Public Rdaacm Practitionens
and Managens, Do they perceive the money expended on Pubiic RelLations
as an Investment on as a Curnent expense?

This study, primanily explonatorny in characten, set out to §ind
how Public Relations Managers in three onganisations - ANAMMCO,

Onient Bank of Nigenia PLC and the C.C.B Nigeria PLC, treat Public
Relations costs. The survey reseanch methiod was employed,

The study found that whereas there 48 zthe absence 0f a deginite
focus in the pattean 06 perception of PublLic Relations costs by the
Public Relations Managers of the §inms studied, they neventheless
exhibited charactenistios which Akcwcd more Loward a perception
0f Public Relations costs as curnent expenses nathen than an
Investment,

The neseanchen, thenefore, necommends: -

Tha en improvement be made An Public RelLations training cwviculum
1o covern entensively the dubject area of capital budgeting as a way of
Amproving zthe capacity of Public ReLations Practitionens,
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