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ABSTRACT

The economy of Nigeria has continued to witness a decline in the productivity of

e real sector since the beginning of 1980s. This has recently been made worse by the

lut in the oil sector, Nigeria's main exchange earner. The financial crisis in the Asian
ountries has also affected growth in most countries economy including Nigeria. These
conomic environment is likely to persist for the remaining part of the century. It is
refore impcraﬁve that any business organisation that hopes to survive this hostile
conomic period should strive to do it right in all its facet of business undertakings. It is
the light of this, that this project is undertaken to assess the current practice of soap
d detergent marketing by LBN PLC, with a view to understanding the satisfaction
le.vel of users of soaps and detergents, and parameters that would enhance soap and
detergents marketing by LBN PLC.

The scope of this study is limited to the marketers of LBN soaps/detergents and
two local government areas of Delta State, Oshimili and Aniocha North. To achieve
these research objectives, a set of 300 questionnaires was randomly administered to
respondents. And upon the analysis of the completed questionnaires a number of
findings emerged. Prominent among these findings were that price and availability play
a remarkable role in successful marketing of laundry soaps/detergents in Nigeria. Price-
elasticity. of demand is highest amongst the low income earners.

Product quality and advertisement also play some role, but they are only

complementary to the other two parameters. It was also revealed that people with high
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come earning power are more attracted to quality. It was noted that there exist just

o broad segments in this market - premium and economy product

Finally, recommendation was made for the concentration on two products that

t the need of these two market segments instead of the many product variety that is

at present produced.
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