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AUSTR AC'I' 

'I'his research project is aimed at finding the problems that are 

militating against the marketing of the agricultural products in both UDI and 

EZEAGE Local Government Area of Enugu State. 'l'lie researcher wishes 

fi~rtl~cr to find out how thcse problems can be sol\fed taking cognisance of 

effective mal-lteting of these products (yam, rice and cassava). 

At the introductory part of the study the researcher studied the way 

agriculture was previously done in contrast to what is obtained today. It also 

dealt with the statement of the problems; purpose of the study; state of 

hypothesis, and limitations of the study. 

Furthermore, chapter two dealt with literature review, which the 

researcher reviewedlused in the study of this work. While chapter three 

dcalt with researcl~ methodology. The method of research were taken fi-om 

two sources that is primary and secondary data. And these include personal 

obscna~ions; interviews and questionnaires. Also, there was the 

dctc~.mina~ion of the samplc design procedure and analysis. 

- 7  I hc cluestionnai~.cs werc analyscd and interprctcd \vhich helped in 

writing ofthis project, and the hypotheses tested. 



Summary ol' the findings, I-ecommendation as to how these problems 

will be solved was also made herein and the conclusions drawn. The 

summary of the findings include: 

I .  

. . 
11. 

a , .  

111. 

iv. 

v. 

vi. 

vii. 

. . . 
V l l l  

Financial constraints 

The use of crude implements 

Laclc of marltet information 

High cost of labour 

Lack of modern processing facilities. 

Lack of agricultural loan 

Pests disturbances and 

High interest rates on loans given to farmers 

The recommendation made are as followings: 

(a) eno~~gh  loans should be given to the farmers; 

(b) the use of agricultural co-oper:ltives; 

(c) thc use of' insecticides; 

(d) the use of improved varieties of crops; 

(e) the LISC of modern processing facilities; 

It) low interest rates on loan taken etc. 
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CHAPTER ONE 

I .  1 : BACKGROUND OF T H E  S I U D Y  

In thc Nigerian econonq, agriculiure is \,crjf important. AL 

Icasi 70% of Nigerians arc inio ~~griculture in diflkrent scales (Small, 

 medium and large scale farmers). 

111 Nigeria, agriculture serves eithcr as a source of food, raw 

materials fbr our industries andlor both, and exports. 

According lo history, a g r i c ~ h r e  started \kith the early man that 

esistcd on lhis earth-long-ago. The e d y  man \\.as known to be a 

\\anderer in that he moved fi.0111 place in search of food mainly fruits. 

waier and hun~ing b r  games. During this time food is said to be the 

most dcsired nced of 111811 in that man will never survive without 

So'ood. 

During this prc-historic age, man lived a wry primitive lire, 

and hc lived more or Icss like animals depending entirely on nature 

Ihr a li\~clil~ooci. 

Allcr [his slagc, n u n  s[ar~ctl li\ling a sc.[[Ictl lilk as 11c lcm-111 10 

till. the land and so I:lwm. At h i s  stage, cnrly man accidentally 

discovered that thc li-uils he picked gathercd ate and threw away 

contained seeds, which \ \ ~ ~ l d  and produce more Iood. This 



discovery made the early men to start growing food. (i.e. agricultural 

production). Ile, however, lived from hand to mouth, depending 

cntirely on food from his farm, which was just enough for him and his 

ltmily and left no surplus for lrading or saving. This means there \\,as 

production without any form of exchange and thus, no marketing, 

even in its rudimentary fcmn. 

At the basics stage. the early mall had developed crude 

implements such as hoes and cutlasses ior farming and hunting. 

Other skills includc pottcry, basket-malting, wine-tapping ctc. This 

he could offir in eschangc Scx- things he could not ~nalte (i.e. 

products) exchange was i n  the form of goods Ibr goods hence barter. 

l'his was lhc beginning ol' special izalion and trade. The nsc of crildc 

implc~ncnk in  kw~ning \vastcd a lot oi' energy and time, and 

agriculture was for subsistence. 

Since the introduction of advance technology in lilrming. 

agl-iculturc has movcd Ssuln subsistc~lce l i~r~uing to a niosc 

# 7 commercial ventilrc. I he I'r~rmcss thcrelim, sold thcir proclucts to 

thcir c u s t u r n c r s / c o ~ ~ s ~ ~ ~ ~ ~ e r s .  'l'hcn h c  ~narketing 01' agricultural 

prodi~cls bcca~nc ~~eccssary.  'I'hc introdilclion 01' moncy as a mcdiilni 



ol' cxchangc made this possiblc and marked a real advance i n  the 

growth ol'tradc (markeling) and exchange. 

1 lcrc. it is important to dcline these two tcrms "agriculture" and 

"marketing" ~ C ' C ~ L I S C  this rcsearch shall rest on these two terms. 

A~riculture: According to Chamber dictionary "Agriculture is 

delincd as the art oi'practice ol'cultivating the land, f'arming". 

This definition is limited in scope in that agriculture does not 

involvc only the cultivation of land and then farming. 

Another definition has it that %~griculture is the preparation of plant 

and animals Tor man's use and feeding. Also, i t  is the science of 

cultivation oS land for both human and anim:~l consumption. 

Agricultural rwtivitics range Srom husbandry. to fishing". 

Mi1rlicting 1)efinition 

Marketing rcl'crs to as social and managerial process by which 

indivicluals and groups obtain \dm they want and necd throu~h 

creating a d  cscllanging pruclucts and valucs \\'it11 othcrs (Kottlcr 

I OSS 1'. 3). 

Also, marketing is dclinctl as the busincss philosophy tha t  

idcntilics cu: . i  unii~llilled ncecls and wants, dcbines and measures 

their magnituclc, determines what targot inarliets thc organization can 



bcst scrvc, and dcciclcs on appropriate products. service and 

programmers to scrvl: thesc market. Thus, marlieting serves as the 

best link between a society's needs and its pattern of industrial 

rcsponsc. 

I'hercfore, marlteting is responsible for the satisfaction of 

human needs (rood, clothing, and shelter) and wants (education, 

estcern, prestige etc). 

'Thc purpose 01' mtlrketing of ayicultural products is to eflkct 

the transfer of agriculturd producls from the produccr to the ~ ~ l t i ~ n a t e  

consumer and i~~dustrial users i n  order to satisfy adequately. 

I t  also cstablishcs a linkages directly or through intermediaries. 

bct\\wn producers and consunws or users of agricult~~ral products. 

'l'hc major carncr of foreign exchange l'or Nigeria from the prc- 

colonial days lo post indepenciencc cra is agriculture. Before the 

advent of thc oil boom, Nigcria has been csporting aykultural  

products lilic rubber, groundnut, cocoa. palm produce, hides and 

skiris, cotton and timber abroad liw liwign emlings or zschangcs. 

1:~1rthcrnlorc, lhc Amcrican markcling association (1960) 

ddinos marketing as the perfosmance of business activity that directs 

the flow of goods and services l'rom the producer to the consun~cr. 



Alihough, these cleliniiion is noi acceptccl toclay bccause i t  gives the 

impression that ~narkcting starts after the production of goods and 

scr\~iccs. 

Ycs, since ihc achcnt of the oil I~oom in the early se\~enlies, 

agriculture has so neglected that this country has become incapable of 

lkecling its citizenry with basic foods. Because of this. each 

successive government has been worried about the acute shortage of 

basic foods, in Nigeria. I t  therefore, found i t  very necessary to shift 

emphasis I'rom thc dependency on oil back to agriculture, \\ihicl~ is 111c 

b~.oacl base 01' an economy. 

So, the production of basic food items lo feed the over growing 

population of Nigeria has been the major concern o r  every 

government. 'I'his sho\vcd ihat go\lc~.nmcnts ;re a \ \we  o r  the 

importnncc of agriculturc and i t  (agriculture) cannot be neglected. 

Most successive go\ crnmcnts ha\/c ne\ cr I.;~ilcd to s11o\v the 

import;~ncc ol' ; I ~ ~ C I I I I ~ I I ~  INII i l ~  ~)rohlcn~ lies \\ ill1 h e  in;~l~ilit! 01 '  

thcsc govcrnmcn~s 10 device IIIC;IIIS or plans 10 sol \~c the problems 

Iilcing agricul~ure. 'l'hcrc cannot be mcuriingS~11 economic 

development and industrial gro\vth \vithout the transli)rmations of the 

agricultural products. 



The past ilnd p-esenl governments have devised plans for 

~ranslbrming the economy on improving the agricultural sector. For 

inst;lncc. ''THE OI'I'RA I'ION FEED 'TI IE NA71'ION" (0I:N) 1976 

was inti-oduced by Ohasanjo, nclministrntion during thc militar~. 

regime, while in 1979 president Shagari inti-oduced the .'GREEN 

RIWOIlJ'fION" former PRESIDEN'I' Babangida, on his part 

introduced AGRICIJLTIJRAL, CREDIT GIJARRANTEE SCl lEME 

(ACGS) and DIRECTORATE OF FOOD, ROAD AND RURAL 

lNL:I<ASrl'RUC1'URE (DFFRI) \\lhich provides basic amenities like 

road, electricity ctc. to the people. 

During the time of Gct~cral Abacl~a, he stressed the imporlance 

ol' ;\gi-icu1~ui.c in thc e c o ~ ~ o n ~ y  by allotting N2,798 Billion from the 

total budgct to agiculture and shifting our interest from oil back to 

agricullurc. 

Markcling is \)cry important i n  an ccoi~oin\ because it is IIW 

basic proccss to production (agriculture) in the world economy. 

M:\ikcling is too 111c lif'cbloocl 01' busincss (cconomy) this is because 

no cconomy can survive without marlicting. 

For this reason, the imporlance oS agriculture in [he economy 

necessitaled the establishment of then Commodity Boards with the 



objcctivcs of  marketing specified industrial crops and staple foods 

crops. O t l ~ c r  agencies that facilitate ugricul t u rd  production are 

Enugit Agricultural L)cvclopmcnt Pro.ject (LINADI') and Enugu State 

Marketing C'umpany. 

Udi and I -~~eag i t  Local Governrncnt Areas, which are study 

arcas, are located in the North West of Etii~gu State. T h e  tu.0 local 

go \ /c~ .~ iment  arcus wcre l'ormcrly called Ildi division. Ezeagu Local 

Government Area was later crcatcd and carved out from Udi division 

nlii lc the remaining part of Udi Ilivision becomes Udi Local 

(jovcrnmcnt Arca respectively. 

Udi 1,ocal Govcrntncnt Arca has i t  headquarters at lJdi To\vn 

and i t  is madc ol' autonomous conimunitics (to\\ns).  'I'he t o n m  are 

A '  Amolia, A t i i o l l ,  Amokwu, Al;pak\\eme, Nzc, Egcde, 

Ilniuoka, ~Imitli tmgbe, Okpatu, Awhum. Ukana, Abor, Umuavulu, 

Ngwo,  Ngwo Asa, Nsitdc, Abia. Ilcli, l Jmi~aga,  Naclii, A m o l w c ,  Eke, 

I*;bc. 

llcli I x a l  (3ovcr1irncnt Arca is s i t~- ro i~nde~I  bj r  Aliu-in-lgbo-etiti 

1-.G.A.,.l'zcagu L.G.A., Qji River l..G.A., I h u y  North L.G.A.  and 

A W ~ W L I  I..G.A. 01' 17ni1gu Statc. Udi L..G.A. is richly enclouul  in vast 

agricultural rcsourccs cspccially in the northcrn area oS t l ~ e  local 



govcrnmcnt. 'I'he maior O C C L I ~ : I L ~ O ~  01' the OCCLlpiIiltS is 1minly 

I'mning. 'I'hcir products inclutle the major staplc I'ood in the countl-! 

l iLc  yam, casswa, rice, corn, palm oil etc. 

Whilc I:/.cagu local government a m  is also surrounded by Qji 

I h x  L.G.A. Anambra State - Awlia, IJLo-U\\ani L.G.A. and i t  has 

its headquarters at Agu-Obio\\/a, and it is madc up ol' autonomous 

corn~i~unities. Ezeagu local government area is richly endo\\;ed in 

vast agricultural resources but notably in Ollo and Mgbagbu-O\va 

to\vns. 'They produce chieily staple food lilte Rice, palm produce, 

cassava, maizc, yam elc. 

1.2: STATEMENT O F  PROBLEMS 

In Nigeria espccinlly in the castcrn part. agriculture is their 

111ain source of income andlor their occupation. In the past, the 

\\~calth ol'a man is how man! barns ( f ~ ~ l l )  ol' yams hc has. the number 

oS goats, sheep, SOWIS ctc. that is ~indc.1- his control, including the 

numbcr ol'wives and childrcn hc has. 

'I'llc optimuln aim ol'a man then \\,as ro k c d  thc largc I'mil! hc 

has.ancl maintain lhc OVCI* all lord 01' ~ h c '  cnlirc I h n ~ i l y ,  I'lc.c;\~~sc ol' 

this, thcn agriculture \\as mot ivutcd indircct I! by producing more 



libod li~r thc c~liirc Iiun~l!'. Altho~rgh. apicullurc \\,as \~cr! pri~nitii c 

and crude implements \I crc also usccl. 

In the recent past, there have been various criticisms against the 

I'cdcral go\lcrnmont proposal to import agricirlti~ral products such as 

beans I'TOIII Rokinaii~so. 'Then, the current food crisis fixing the 

country is as a result of uttor negligence of the agricultural sector and 

poor mtukcting str;~tugics ol' our agricultural proclucts like rice, yam, 

palm procluce, garri ctc. As a result ol' uttcr negligence of the 

agrict~lturr~l sector by successive go\;ernments, many of our industries 

l'acc acute shortage ol' raw materials, shortage of manpower 

(IJnemploymcnt) and Sorcign exchange earnings. These can be 

assumed as the sole causc of decline in :1gricultu1~~1 marketing in the 

study arcas (lldi anel Ezeagu I..G.A.). 

In the stucly areas, it is assumed h t  there are no accessible 

r .  

~.o ;~ls  to h e  \larious Ihrm scttlcmcnts. I 'h~s assumption is basccl on 

the 1.x~ that t11c1-c arc bacl roncls in almost 311 the towns o f  the local 

go\lcrllmcnt arcas. Morcso, I l~wion and lunclsliclcs mcnrrcc arc 

c o ~ ~ ~ r n o n  in thcsu ~ c a s ,  and thcsc usplain t11c naturc ol'the soil mid its 

cl'lkcl on road conslruclion. 



As 1irm settlements arc locatcd i'ar a \ \ q  from thc 

to\\~ns/viIlagcs, Ihrmers therefort. need accessible roads li~lliil~g their 

I'arms to thc to\\,ns and markcts. 

lVhcrc they we 110 storr~gc I'acililies. the problems of marketing 

the agricultural products will be difficult. It therefore, assumed that 

lack ol'storage l*acilities hinder the marlteting of agricultural products 

in the s t ~ ~ d y  areas (Udi and Ezeagu) this is t~ecausc cold storage and 

preservation of agricultural products, and this cannot be used in the 

abscnce ol' clcctricity. Again, there is incessant po\\;er supply and 

lack of electricity supply in some parts o r  lJdi and Ezeagu LG.A. 

Thc remo\~al 01' guidelines on intcrest rates by the federal 

govcrnmcnts, create a n  unprcdictablc marketing environlncn~ 

res~~lting on discriniinuting pricing systems of loanable h~nds, and 

cut-throat excliangc r ~ s ,  \\ hich n~ost Ihrmurs and agriculturists 

cannot al'li~rd. 'I'his in\wiably al'lkcts thc marketing oS agricultural 

products. 

a\\/iircncss Tor the csistwcc 0 1 '  agricul~ural products in i1n)l pnrticulw 

area. For this reason, potential buycrs of agricultural proclucts cannot 

make any business contract in the absence 01' publicity, ad\wtising, 



s:tlcs promotion and public relations. This n m n s  h a t  the 

 promot tools' help the I'~1rmers to crealc mJarcncss for [heir producls 

and makc profit. 

Farmers nccd nssislancc li.0111 thc thrw Icvels of governments 

i n  rclalion to supply of waler, accessible roads, supply of agricullural 

inputs, granting of loans at a reduce rate, storagelpreser~~ation 

cosl ol'production will be high and ~narlicting o l ' hc  products become 

hasd. 

Farmcrs lind il very to process [heir agricultural products, 

bccausc thc! 1x1, capital and rcquircd tcchnolog>. I t  is ~lssumccl that 

poor processing of thc produc~s by h r~ncr s  brings about [he poor 

marketing of agricultural producls. 

1.3: OBJECTIVES OF THE STUDY 

'I'hc objccii\cs of this S L L I ~ ~  arc aimcd a1 slaling clcarlj lhl: 

problcms I'lcing ~ h c  markc~ing 01' agricultural ~ I - O C I L I C ~ S  in LIIC sti~ily 

arcas. I'hcrc lixc. I I K  objccli\'cs 01' h i s  slutl! arc as li)llo\\ s: 

- . '1'0 csa~ninc how go\/crnnxnl policy al'l'ccts [he markcling 01' 

agricultural products. 



- 1'0 ::sscss thc importance ol' acccsscs roads to agricultural 

production and marketing. 

- To assess the rolc of marketing com~~li~nication on the 

niarltcting of agricultural products. 

r .  - l o  lind out the causes of high prices charged to the 

consumers and reasons for price instabililies. 

- '1'0 cvduate 11) the processing level 01' agricull~~ral products 

in the study areas. 

- To determine the methods of storage and!or prcsel-\;ation of 

the agricuhural products, and the effect i t  has in the 

rnarltcting of agricultural products etc. 

- To determine how thc sourcing ol' loans and foreign 

ctchangc 1 I'armcss and agricult~~rists influence [he 

markcling 01' ag~~iculturd pl-oducts like (rice. yam, and 

ca~~i lvi l ) .  



1 A: STATEMENT OF HYPOTHESES: 

I:rom the purpose of this study, the following hypotheses are 

Tormulatcd: 

1Ii: IIigh interest rates on loans given to Sanners induce poor 

production and marketing of agricultural products 

Alternative I-lypothescs (I I,,): I-Iigh interest rates on loans given 

to farmers do not inclucc poor production and marketing of 

agricultural proclucts. 

, 7  

1 1 2 :  lhe  prices 01' agricultural products are affected by poor 

storagelprcservation and tra~~spol-tation li~cilities in thc arcas of 

study. 

I :  'l'he priccs 01' agricultural products arc not  al'fectcd by poor 

storage/prese~.\~i~tio~~ and transportatiun i'xilities in t11c areas oi' 

study. 

, . 1 1  ;: I hcrc is a positive correlatiun ~ ~ A \ \ J C C I I  the availabilitj ol' 

storagc/prcs~v;;'tio~~ i*aciIitics and increase in  food production. 

1  lo :  'I'11c1.c is no posit i \ ~ c  corrcl:~tion bct\\~c'n thc a\:ailabilit!. of 

storugc./j3rescrvation facilities ~md increase in h o d  procluction. 



1.5: RATIONALE FOR THE STUDY 

'l'he rutionnle for h i s  study is based on thc fact that Nigeria is 

currently an acute scarcity ol'agricultural products such as rice, 

j a m .  palm produce, cassava etc. 

Scarcity and arbitrary incscase in the priccs of agricultural 

products was first noticed when interest rates deregulation was 

implcmcnted in 1987. l'his s t ~ d y  is ~ l ~ e r c i i x ,  dircctecl in finding out 

the iictors responsible l i j r  poor marketing of agricultural products in 

Nigcria including thc role played by intcrcst rates deregulation. 

1.6: SCOPE OF T H E  STUDY 

'FIX rescarch li~cuscs on the marketing problcms of agricultural 

products in EIILI~LI Statc especially in the arcas of study (Udi and 

I'zcagu I ,.(;.As.) thc ngric~~l~ural product are ricc, y a m ,  palmoil, and 

cassava. 

In h i s  sludy morc cmphasis are laic1 on thc problcms ol' 

murlietin~ ol'ricc, yams and cassilva in ~ h c  said a l u s  ol'sli~d}. 

1.7: SIGNIFICANCE O F  T11E STUDY 

. 'l'hc stl~cly is hoped to add lo \ \ I I O L L ' \ J C ~  is aI~*eady I;no\\m in 

krms of ~ h c  problcms oi' marketing 01' agriculiural producls in Udi 

and Ikeagu local go\,ernmcnt arcas 01' I:nugu Statc. 'l'hc findings of 



h i s  study ma); bc liclplitl to tlic fi11-mcl-s/agricuIturis~s in improvins 

their general performance in the marketing 01' agricultural products in 

the study areas, by malting lhc proclucls more readily available in 

good condilion, all the season ancl a1 afiordable price. 

1.8: LIMITATION O F  THE STUDY 

This study was limited by finance becausc of too much money 

involvcd in the rcscarch work;  he number of distributed 

qucs\ionnaires was no1 enough For this study. 

In ;lddition, thc scscarcher could 1101 visit all the research areas 

tluc to too much moncj rcquiscd lix travcling in orcler to collect facts 

ti-om thc Irirmers/consumess conccrned. 

Fur~hermorc, the research work was also hindered by  he shorl 

? 7 period 01' lime. I hc ~ i m c  for writing the prqjecl was so limitecl that 

lillle limc was dcvotcd 10 other works liltc attending to leclures ancl 

reading f'or cxa~nination. 
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CHAPTER T W O  

LITERATURE REVIEW 

'I'hc rcscarchcr shall review some works of other researchers in 

the rclated areas in thc past and the o u ~ c o n ~ e  of their work. 

'Therefore, journals, tests, business magazines and some research 

\ V O ~ ~ S  are consiclerecl. Again an overview of agricultural 

marketing will bc looked inlo before h e  re\lie\v ol' the related 

literature in this sti~dy. 

2.1: AN OVERVIEW OF AGIiICULrTURAL 

RIIARl<ETING 

In chaplcr one, luarlteling lias been stated ;is the lifeblood of 

any busincss i n  an economy and unless the importance of marketing 

is recognized no nation will develop. Also. marketing can be 

ci~stomc~-s. \\/ants and needs through cschange process. 

In the past, sonle agsiculti~rists and I'i~rlncrs undertook their 

busincss \ \ / ~ [ ~ O L I I  lint 111aliillg lime 10 ~hinli aboul tlit '111~1rIi~'ting 

ilni3lications' o f ' s i ~ h  businesses and this lias made their biisinesscs to 

'be on 'tri;~l and error' basis. In addition, marketing has been 



clcwibcd as a potential tool that can b r d  a \ icious q c l e  of p o \ w t ~ ~ ,  

as the fate of many niltions is on marlteting. 

So, agricul~i~ral markc~ing involvcs 1 he ~novement of the 

agricu1tur;ll products From the producers/I'~rmers to the Iinal 

consumers or users and  i t  includes the processing, assemblance of 

goods, grading, storage, transportation and financing of all these 

aclivilies. To achieve niarl<eting objectives. nlarlieting orientation is 

rccluircd in handling of agricul~i~ral prociucts so that customer's 

satisfi~ction \voulcl bc mct. But before customers will be satisfied the 

4ps of marketing must be cmployed, that is products, place, pricc and 

promotion. I lure is the brief clulinilion 01' the 417s: 

1'1ul11cts: According to I ' l i i l ip  l<otlcr ( l983:2.I6) 

"A product is anything thal can bc oflkrcd to the market I'or 

atlention. i~ccluisilion, use ol'co~isi~mplion that niight satislji a wan1 or 

ncccl. A ~ l d  i t  incli~dcs ph!sical chjccts, scrvice, pcrsons. place. 

organications ancl ideas“. Among thc .Ips, protluct is the   no st 

important bccausc i t  clctcrnlincs the limit to the acti\~itics 01' an 

org;mization, product also clctcrmincs the psolit;~bility survival and 

orwvth of the organization. 2 



P l i ~ c ~ : ' l ' l ~ i ~  represents the measure undcrt;tken to make the prod~ict 

pllj sically wailablc to the tarset ~narkct. I t  is impc~-tun1 to malie 

agricultural prodiicts readily a\  ailable at a placc the consumers nccd 

tllcin at cach given timc. 'I'liis iinder~alcen iiwolves storaze. 

t~msportation. \\arehoilsing, physical handling, and other activities 

that maltcs the products get to the final consumersluser at the reqi~ired 

time and placc at u scasonnble price. 

1'ricc:'rhc price or  a product or seritice is the amount of money a 

buyer has to pay in other to obtain what he,/she wants. A person n iq  

7 .  

pa! N IO.000 to buy 21 I .V. set \\,liilc iu colnpan\ pays its mangcr 

N30,000 = ~~nnuully for his service. l h e  amoiint of money iiwolvecl in 

each o r  these transactions is the price of the product or seivice. 

l'hcrcl'orc, i t  is the value ol'the product or scsvicc. Price is the major 

dctcrminunt 01' buycr's C ~ O ~ C L ' .  I'ricc prociuces revenue and i t  is thc 

only element of the marketing, mix that pcrl'orms this filnction of 

rc\/cnuc gcneru~ion. 

I'roniotion: I'romotian is m c  ol'tiic \,;~rioi~s ;icti\,itics i~~i~icrtal.;~'ii by 

a coinpimy in orclcr to eoin~ni~nicatc to their talpct market about their 

~ m d u c t s  and persiiadc them io b q  . I'romotion includes sales 

promotion, personal selling, aclvcrtising, publicity and public 



relation.;. Thcsc clemcnts of thc 'marlic~ing -mix musr be op~ilnally 

joincd by organizations in order to achieve thcir goals and customer 

satisfaction. 

'I'hc need I increased participation in the r~griculrural 

marlteting has been intensified or stressed by past and present leaders 

in the country. Some researchers have becn carried out on the 

problems I'acing the production and ~iiarkcting of' r1yicu11i11-al 

~ ~ o d u c t s .  Such as rice, yam, palm producc, cassava ctc. 

According to KOGLS R.1, et al (1983) stated that "adequate 

and ~ 'Sf ic ic~~t  transportation is a cornerstone to our modern marketing 

sl stem," and that transport is a cost to \\tho use i t  and changc in the 

transportation contributes to tlic total marketing costs of' Ioocl 

p r ~ ~ l u c t s .  'I'his mcans that tlierc is a need for adequate and el'iicient 

~ransporlation system in marketing agricultural products and their 

produclion. 

NwoLo~~c  N.(;. (1 984) s a~cd  and n~aintaincd that the \ ~ r > ,  bi\sic 

inliastructur~c ~ ~ c c d c d  lo suppol-t mocicrn market i11g activities is poorly 

proviclcd li)r in ~ h c  dcvcloping cconomics. I lc t i ~ r h x  stated h u t  duc 

lo insul'licient storagc hcilitics and inappropriate storage mctliuds. 

spoilage and jvaste ol'products tend to be high. 



'I'hc ~11nouni oS~narkcting inputs ncc.tlctl in [his storage lilnction 

c;m only be imagined cvhcn i t  is rcrncrnbereci that some seasonal 

agl-icult~~ral products have lo be preserved and slored during harvest. 

And seasons of plenty for thcm to be t'it and available for 

cons~~mption during the lean scasons of h e  year and achieced b! [his 

li~nction. Storage lor grains are either too few or non-existence. He 

also said ha1 modern conlmunicaticm ~~ctworks are olien myopic in 

scopc to mAc  any impact on busincss transaction. 

Accorcl~ng lo CHUKWUANU M A .  on the discussion of ihe 

~ m b l e m s  of agric~~lt~iral products, slx emphasinxl  hat one of the 

problems k~cing agriculture is that I'ar~ucrs Iind i t  difficult lo adjust 

thcir pl-ocl~~c~ion schcdulcs to most changing condilions. This she said 

is because of long gestation periods needed in the agl-ic~~ltul-al 

prodi~clion. Sinw ~ h c  markct is dynmic and the tasteslprcl'crence of 

consmum is not static. ~ h c  dc~nand 01' consumers of agricultural 

, 7  products do changc. I hcsc may or no1 come \\lilhin the pcriod the 

Ihrmcrs can talx i t  into consideration \\hilt planning for their 

produc[ion. l'his cl-catcs the proL)Ic111~ 01' no1 hinting outright salcs 01' 

products, selling bclo~v t11c anticiputccl procli~ction price, not 



achieving rclurns o n  i~~vestmenls. which may pi11 lhcI~:~r~ners out ol' 

business. 

Ilc wcnt f~~r thcr  to write that clue to cconomic prcssurc on 

~~rod~ icc r s  of seasonal crops, they may be forced to sell out most of 

their output at harvest time so that the price they receive is much 

lo\\'er that the avcragc prevailing price through the year. This may 

cause an el'lkctivc bruali on cspansion oS output. ~~~~~~~e is a lo1 ol' 

\vastagc of' agl-iculti~ral products as a result ol' non-availability of 

aclccluatc storage facilities, cl'licient transport system and lack of 

cl'kctivc communication. Storage liicilitics help to cover the olT- 

season with excesses 01' the harvest. But  hen the storage I'acilities 

are inadequntc, considerable quantities or  agricultural proclucts 

hur\lestccl arc losl. 'fhc nced I'or storagc liicilities is to prevent 

agricultural products li-om cleterioratiuti altcr harvcst and to preserve 

thcm until needed by buycrs. 

Qjo M.0. (1 98 1 :35) in his study, said that the place of 

~ra~~sporlalion in markding is I'ai~-l!- slmigllt Sot.\\.ard 100, the primary 

rccpirenicnt ol' iII1 cl'licicnt tri~nslwrtii~io~i sysLc111 is I I O ~  clll!)' th:ll t ! l ~  

cost to thc L I S L ' ~  be l ~ \ \ ~ c s t ,  but also that goods be moved quickly \vith 

as little dclay as possible". 



AI<IMI:I:MLWA A. in marketing his o\vn contribution on "\\.II\~ 

nmlcrni-rulion and c o ~ ~ ~ n ~ ~ . r c i a l i ; l a t i o ~ ~  oS Nigeria Agriculture is poor" 

s:licl h a t  "the p~'oblen~ 01' lack of' good r o d s  and transportation 

I'acili\ies hinder commercial agriculture in the country." According to 

him lack of good roads make i t  dil'ficult to move Sarm equipment. 

machincs and outputs. I-le Si~rther stated that: "Ii' what is produced 

can gct to lhc consumers at the rcquircd lime, the tendency will be for 

lhc producers to embark on I ~ S S  prodi1ction", and he [hen concluded 

that Sarmers will bc able to use modern ~nachincs and then to into 

payable com~nercial l:dr~ning as long as there is market demand. 

0.jolto S, on his contribution wrotc about the problem of 

~narl\cling to N igorian agricullurc. I le statccl that poor marketing is a 

m;!jor problcrn ol'agricul~urul dc\clopmenl in Nigeria, and thal if no 

adccpalc solulion or attenlion is given to lhis direction, it will 

h c  problcm to thc lbllo\~ ing:- 

- Price inslahi l ill 

- - - Lack of adcquatc transporta\ion facilities; 

- Lack 01' aclccli~aie storage t'acili~ics and 

- Inadequate preservation hcil ities. 



Produclion o f  agricullural products i s  usually sul?ject lo lhc 

caprices of the watlier. As a rcsult. the yield of agricultural 

production. i n  terms of  volumc and s i x .  is gonerall>, u~iprcdictablc 

and this makcs planning dil'fi~ult. Most agricultural products such as  

!.am. cassmfa. fruirs. vcgelablcs. and even cereals likc ricc, dclcrioratc 

nlicr a \\ liilc, a n d  ~liis silualion nalurall!* al'l'ccls ~ h c  qualil! a~icl l l~c  

nlumcs el' lllcsc prociucts as \\ cll as !heir priccs al tlil'l'crcnl timcs 01'  

tlic 1 Ci1r. and this conslitutcs a serious cliallcngc to agricultul-a1 

markcling in Nigeria. I t  tliercforc, calls l i ~ r  cl'l'orls (11 li~iding ways 

and mcans of prcscrving thcsc itcms to \aid the l i ~ ~ g c  \\,astc that 

accompan~ ing agricultural producls artcr harvcsl. 

WARREN E. I ,EE (I 930: 108.309) slalcd ha t  "Crcdil I'acililics 

increase cl'licicncy". 'I'lic usc ol' crctlit makcs i t  poss~blc lo substi tute 

one resource lor anotlicr. 

For instance. machine might be subs\ilutcd I'or labour as a 

means of rcducing tlic cost improving timclcss and increasing the 

efficicnq of farm business. Also, crcdit Facilities arc necessary lo 

improvc utilization of current resources and intensity of product ion 

tlirougli 11ic purchase 01' additional agricultural inpuls. I-Ic li~rtlicr 

stated that crcdit fiicilities liclp tlic iianiers to meet seasonal and 



annual Ilcictualions in income and cspcnditi~rcs. Agric~l l i~~ral  inputs 

must bc purchased in one pcriod and products arc sold latcr in the 

year so that cash intlo\\ls m d  olher outllo\vs tjyically cannot occur at 

thc s m c  t in~c.  

ABISL, A N D  RI.IOI<E in [heir research, said that the \\orld 

probably, c \ a k i  continue to have excess production capacity by 

1980, and any  problcm of food shortage \\/oc~ld arise (jut of the 

dislribution ol' productive capacity or of commodities among the 

counties prod~~cing li)r csporl and those counlries that clcpcncl on 

imports. Again, he stalcd those archaic marketing Sacilitics poorly 

conccivcd, pricing policies and inadcqualc prescr\/ntion/storage 

Faci l ilics in tlcvcloping economics conlri bulc to food dclicicncics 

bccamc ol'antiqua~ccl l i ~ m i n g  mcthods. 

According to IScanyichukw~~ 0. (1989) in his papcr "lieasons 

li)r lhc \\/cr~lcncss in ayicultural procl~~ction in thc cle\:cloping nations" 

slatcil 111~11 thcrc arc some rcasons liw lhc dcclinc: of agricul1~1ral 

producc; Sas~ production g roud~ .  ~cchnologicnl ~-e\.olu~ion in ~rupical 

limil produclion \vhich has jusl begun, non-csistcncc 01' ~igricultclral 

C X I C I I S ~ O I I  S C I . \ / ~ C C S  and thc ncl\\ ark Ihr suppl~  ing modctrn inputs to 

I"1rn1l3-s" c1c. 



I lc si lgpiccl ilni in ihc adoption of thc Nigcl-inn tllih 

dc\ clop men^ plan, that this complcmen~ality and conipart~iientality 

must bc reconcilccl to ensurc I'unc~ionless and highcr procluciivi~y in 

thc agricultural scctor. 

0.io M.O. ( 1  08 1) filrther slated that "marketing in Nigeria is also 

charactcrizcd by lack of equate marketing information system which 

crcatcs a nun~bcr ol'p~ublems. 

I'irstly, contact bctwecn producers and the marlxt is ilnpossible or 

ai bcst kepi belo\\/ optimum. As a rcsult, there is a considcrablc time 

lag in-rclatiw movements ol'consumel.~ and producers prices. 

Sccondl~s, a truly national 111a1*lici is dil'ficuli to create rather the 

cconomy is subclividcd into series of local marltets. 'This lnakcs 

orderly and timcly flow of commodities from the Ihod surplus to the 

limd scarce areas dil'licult Icuding to an intcr-market price variation". 

1 lc also muintaincd that the problcms 01' ri11x1 indebtedness is 

anothcr great iimpcdiments to a n  ~Slicicnt mnrlicting systcm. 

Inclcbtcclncss occurs as a ~.csult 01' scasonall~ of income 01' I:ci~.rn.crs. 

'I'hc bilk 01' the Ihrmcr's income comes once or twice a ycur \\.hen 

thcy sell thcir producc. As the m:!jority O F  ~hcsc rural klrmers are 

poor, they can 011ly I I I C C ~  their rcgular demand or cxpenscs by means 



scrvicc. I:,lmers do borrow mainll. from mel-chant lenders \vho nor 

only charge exorbitant rates of ~ntercst 011 thc borro\\.cd. but also are 

ol'ten in a position to co~npvl or lorce the I'arnws to scll their crops 

tllrough them at a consiclcrably low prices than the prevailing prices 

in the li-ee market economy. 

According to Martin IG-isberg, in his article-“marketing of food in 

developing nations sccond phasc ol'the \vur on hunger" obssrvcd that 

the problcm of world hunger lies on the distribution of food. IHe 

listccl somc ol'thc f i ~ t o r s  that arc rcsponsiblc for the growing pressure 

on  load supplies and on the scalc 01' marketing opcration. 'I'he factor 

is: pop~~lation, rural - urban migration and rising income Ic\,els. This 

S I L I ~ ~  rwcalcd that the problcm of food in the dewloping nations is as 

a rcsult 01' their marlding system in that: if the marketing system 

clocs not scrvc tllc interest and necds 01' thc prod~cers, there is a 

dibinccnti\jc lo h i g h  producii\,iiy. I I' the system does not \\ orl, 

\ending liwcl to the consi1mcle \\ hcn not nceckd and at prices thqS can 

not ilrlord, h i g h  production \ \ ) i l l  h aw littlc t'l'rect on the \ \  ar against 

h ~ ~ n g e r .  Ilc li~rther recommended on 11o\\~ to modernize foocl 

marl~cting in developing nations such as: 



( 1 ) Encoi~raging more lixxl produc~ion I'or commercial marketing. 

( 2 )  lncrcasing the processing and p r c x r \  ing of loocis. 

( 3 )  Reducing 111e loss in moving commotli~ies from producer lo 

consilmcr. 

(4)  Increasing the nutritional value of lbod. 

( 5 )  Supplementing commercial channels of distribulion. 

I Ic obscrvcd too that the dcvcloping nalions doubt their marlieling 

sjs tcm. I'hc cflicienl distribulion of' food can increase food 

prcxiuction indirectly by rcclucing \\,aslc and increasing marketable 

surplus. Insul'licienl procluclion and inadequa~e marketing system 

accounls Ibr lboci problem in dcvcloping counlries. This is evident in 

~nassive ibod items imporlalion by clevcloping nations and  he 

inability 01' ~ h c  food ilcms lo gel to certain segmenl oS ihe market 

cspcciall> ihc 1.ura1 ~l\ \~cl lcrs .  

A13130r1' J.C. (1077:324) st;lled thal better LISC of resources \\ ould 

occur i l '  l'armers \vould malic c1li.a cl'li,rts and addilional cash oullay 

required. 'l'his, he said ~ h c j  arc lilielj lo do  il'  ~ l q  expccl lo bcnclil 

~hcrcby.  According lo him ~ h c  requisilcs lor market cicnmnd to 

exercise ils l i ~ l l  inccnlivc on agricultural proclucls arc:- 



Ailequ;~tc n~arl\cling I't~cilitics: thc ~ l la~ . l i~ l i~ lg  ~)~s teni  should 

cnsure thwl go\\ ing clemancl \\ 'ith stabilirctl priccs and difft'rcnliatinn 

1'0s quality u~ ~ h c  processindconsi~~ni~~g Icvels arc ac~ually rcilected in 

c x l ~  rcccip~s c11'111e producer and arc. not loss enroiile. 

Salishclory system ol' land tenure: 1-le said that the effect ol' 

~mrkc t  inccntivcs for improved and increascd production will be 

ycatly rcduccd i l '  tlic systcm ol' land tcnusc I Y X I I ~ S  in u Iarsc share 01' 

tlic ~ C ~ I I ~ I I S  lbr i1liJ ~ I I C I ' C ~ I S C C ~  ~1-0~111ction accsuing to landlosds. 

Tic said also that farmers will hesti~atc to incur the expenses and 

cl'lijrl necdcd to improve ~hcir  holdings unless they have reasonable 

scci~ri~y 01' \cni~sc. 

l<casonably stablc prices for agricultural products at a 

I-cmuncralivc Icvcl. Unless hrmcrs havc conlidence that price will 

hear some minimum relationship to cost, I'LII-mcss \\ i l l  hesitate beibre 

incurring additional work or cspcnscs to incscasc thcir oulput or raisc 

qi~aliry st:~ndards. 

Abbol, li~rthcr \-\:ro\c o n  the probleni of price 

ol' thc price lists arc lcli lbr I'ilr~ncrs 10 bear, i~ 

lhal "so long as most 

is not reasonable to 

cspccl them to accept better prodwt i~n  methods which require a 

large initial cash outlay. Some proteclion against unduly lo\\! prices 



sccm csscnti~~l at a Icvcl sul'licicnt lo cover 111cir ~ i ~ t - ~ l ' - p ~ ~ I . ; e t  

cspc~~ses" .  Other problems he iclentilicd that i~npaclc thc ik\ eloping 

ol'agricul~i~rc in most clevcloping nations x c :  

- Inadcquale transportaiion anel storage lhcilit ies 

- Inaclqi~ate handling and granding faci l i tics 

- I x k  ol'timely inlbrmalion on  current marltct conditions 

- Ncecl lbr inteyntcd programmes in which case economic 

clcvclopment will be planncd that increase in product will 

moct lnarket clcmancl thl-wgh ihe \,arious transports. 

\\~holc!,aling and processing to rctail distribution. 

17urthcrmorc, AKINFEMINA A ,  said that the importance of 

good marlding in the succesc; ol' an cntorprise could not be o\ er 

cnlphasi~ccl poor marketing practiccs havc bccn the orcler 01' the day 

in thc dc\leloping countries of the world. Whatever t h a ~  is produced 

i n  hc rim1 areas shoulcl got to thc L I I . ~  tnarl\c'ls early am1 in g o d  

condition. But clilc lo bud roacls. bad handling and no adeiliiate 

mcasurc over prcscrving of I'oocl items; a lot of food is wasted. The 

quantily illat gcts to thc urban arcas is re1ativc.l~. very costly and here 

again the low income earners sur1i.r 1110 1 I , I I C  con~rnon market". 



1-Ie also said on thc problcms ol' rnarlie~ing research for 

agricull~~ral proclucts that lack of' attention and pro\~isions by 

govc~-nment policics make the atmosphere inconct~~ci\-c for the 
L 

prodiicc, the processors and m;~rlicters to malie long term in\les~mcnt 

in agrici~lturc. 

Also, the high percentage of illiteracy coupled with language 

clifl'erencc in the coi~ntry makc the i~sc  of q~~estionnaire in n~arlieting 

research approvcd limited ~ ~ n d  costly. 111 addition. inadecpate lo\\.n 

planning and lack of street maps n~ake the use of questionnnirc for 

in limnat ion gathering diSfic~11t. 

? 7 1 hc govc~mwnt on its OM n part has paid littlc or no attention lo 

agriculture. C;o\~crnn~ent el'forts are not enough to revitalize the poor 

situation 01' agricultiirc. Govcrnmcnt budgcrary allocation to 

agriculture still docs not increase the high productivity lwcl [hat is 

cspcctcd ol'such allociltion. Hut many at times thc location meant 1'01- 

il will bc mismanaged. 

'I'he Nigcl-ian collcges ancl ~~ni\~c ' rs i~ics  of ; ~ g r i c ~ ~ l t i ~ ~ - c  hii\e not 

bccnhclpli~l in that heir  prod~~cts  arc 11-10 to change the ratio bct\\,c.cn 

thc traditional peasant fiumers and meclii~n~/large scale l'armers. 

l'huse colleges and uni\,crsitics hnvc Sailcd to sustain or mnin~ain a 



li,llo\+up system that ensure that thc~r  products are able LO appl? i11 

practical t cms  what they Icarni. But those successf~~l h r i~m-s  no\v 

are those that have established nicdium or large-scalc mechanized 

l'nniis \vherc they employ people with agricultural technical ];no\\,- 

I I ~ \ \ ~ .  

In Nigeria totlay, agricultnrc has not bcen attsacti\fe in that the 

so-called litcratc. cducated and the cream ol'the society arc antithesis 

I I I I .  'I'hcy bclicve that agriculture is for the illiterates, less 

educaied and Icss privileged people instead of taking i t  as prolitable 

business venture, which gives a high iurnover when, managed well. 

Also, thc non-invol\lement 01' peasant farmers in the policy 

liwm~~lation stagc and inconsistent technological ~netl~ocls adopted h;ls 

also hindcred thc sn~ooth 01' cI'Iicicnt and ctl'l'ective agricultural 

practice. No appropriate l'~11-111ing s? stem was introdi~cecl and the Farm 

scttlemcnt schc~nes and large Iirm plantations \vex conceived 

\\ itl~out rcl'crence io ihc peasant I'armcrs L\ it11 a vie\\/ 10 achic\ ing uscr 

participation. 

'SCI II~RI'Z L.P. i n  his Iccturc cni~mcratcd so many problems 

I'acing agriculture in most clcveloping nations and he said that these 

problems arc more pronounccct in thesc clcvcloping countries. I le 



tlicn, pointoci 0111 thc impor~ancc 01' markcling i n  t i r n ~  silccess and 

slrcssed thc vilrious Sonns ol' maikling tlcliciencies and setbaclis on 

tllc commercialization of agriculture. I-lc Si~rthcr said in his lecture 

h t  marlicling no less than production must bc planned ahead. l'hose 

\\ho handle crops in thc systcm will need to adopt tlicir methods to 

ne\v variclies. Govei-nment agencies on their part will have to take 

account ol' tho dil'l'uenl ma-kcling parlncrs in order lo pro\~ide 

adequate supporting service. I-Ie said that a good number of 

dcvcloping counlrics nocv dcpcnciunt on conccv,ional f'ood imports 

arc predicting scll' sul'licicncy with thc nus1 I'c\v years. Yct hc 

observed that li~tlc cl'fiwts arc ~inclcr \my to develop a proper 

inxl\cting system ivhilc thc system ncedecl to move 111assive 

quantities of l'ood li-om thc counlry sick into thc urban arcas \vithout 

\vhich scll' suSlicicncy can never bccomc a rcality . 

MII  .LOW J.N.  in Iiis own contribution t'stimntecl losses 011 

storagc lo rodcnrs, insects, pests and olhcl- sources \ l a ~ ~ f  h0177 a Sc\v 

percent to as nli~ch as clirnalu ancl ~ n c ~ h o d  ol'storagc. and Ilandling ;IS 

wcll as on thc nature of ~ h c  commodity itscll'. He suggcstcd that 

sitbslnntial amount of produds can be saved through improved 

storagc. I-Ic li~rthcr stated that ( 1 )  the rclativt' hi_gh cost ol'marketing 



li.on1 many b~~lli \ :  pcrishablc commodities procl~~cecl some distuncc 

1.1-on] the m~rlict results in large part f-om his transportation costs 

substantially, and thereby proviclc increased price to proclucers and 

incrcasecl prod~~ction". As a result tlicre is high cost in transporting 

b~~ll iy  goods and perishable;: produce. 

Conling to the issue of'storagc, KIIOLS & UKL said that, cost 

L I I I C ~ C ~  ~ I I O S C  things necessary to provide thc physical f'acilit ics include 

tllc Ihliowings: rcpairs, depreciations, insurance etc.. thesc costs are 

against loss. Other costs ma), include: interest on the Ilnancial 

investment in the storing of the products, the cost of quality 

cietcriorntion in storage, the loss which lnay result due to poor 

consumer acceptance of thc 'bstored" as against thc "fresh" prod~~cts  

and  the risk of thosc gcncral price declinc. Undcr tile circumstances, 

the proci~~ct might bc sold at lcss than its sLorage value for reduction 

01' storage cost. KI I01 ,S AN I >  UKl., suggcstcd that adcq~~ate  stosagc 

I.CC~LICCS t l ~  amount ol'dctcriora~ion ol'agricultural products. 
r .  I hc rcscilrclw-s' opinion on rhc issue 01' storage due to 

cconomic prcssurcs on the part ol'tlie producers ol'scasonal crops, the 

that the price tlicy receive is r n ~ ~ c h  Icss/lowcr than the average 

on expansion of output. 'l'l~crc is a lot wastage oC agricult~~ral 

prociucts in Nigeria as 11 I-csult of non-a\lailabilitj, of adequate storage 



lilcilitics. cl'licicnt transport systcm and lack of effi.cti\e 

communica~ions system. Srurasc facilities hclp to lengthen the lil'c oi' 

the ~ I - C X I L I ~ I  md  to covcr the otl*-seasons \\lit!> cvcesses ol'llar\ut. T3ur 

consiclcr~~blc cluantitics ol' agricultural products harvesred 3rc Iobt or 

wasted whcn h e  storage I'acilities are inadequate. The need li)s 

storage 1':lclilit ies theretbsc, is to prc\ ent agriculti~rnl psod~~cts Ssom 

dctcsioration ulicr harvcsts and to P ~ C S C ~ \ I C  tlicnl until \\hen necdcd 

by buyers. In addition, poor transportation and communication 

systcm arc both unrcliablc and unsal'c Iiw business tsansac~ion. 

I:l'liciw~ nurketing is a sinc-qua-non (i.c. essential condition) li)r 

I'arm success and proli~ability. I:arrncss make good success in 

I'arming by not only bcing concesncd \\iith thc psoduc~ion of'thc farm 

proclucls bill also by making cslsa cl'l'ort liw thc efficient ~-narl;eting 01' 

tlw 1.x-111 ~~rod i~c t s .  The li~rmer should dccidu on ho\v to sell his 

~~rod i~c t s ,  i n  what li)rm and on \\/ha\ Lcrrns. All t ime are impostant iS  

1l1c Ihr~nes will rcap lhc lid1 liuit ul' his labours (cl'l'orts) and cuntinuc 

as well as incruasc h e  \lolumc 01' thc production of' agricultural 

~>~. 'c)c~LIc~s.  
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i CI-IAI'TER THREE 

3.0: IIGSEAIICH METHODOLOGY 

Itcsearch methoclology refers to ~ h c  methods and mcans b ~ ,  

which a rcscorch \vo& is carried out. This chapter \ \ i l l  go a long n a y  

to srarc thc \v i Iys in \vhich rhe c h t n  and inli~rmation about the rcscnl-ch 

\\icrc collcclucl ;~nd the mcrhod ol'cont~lining thenl. 

3.1: SOURCIS OF DATA 

'I'he data used in this rcsearch project \verz from two main 

'I'hc suconclary data 

3.1.1: PRlMARY DATA 

A primary data is 'binlhrmntion \\bich gathercd specilicaily to 

u P ~ L I C L I I ~ I .  prc!ject or study. 'I'hc mcthods of collecting a primary 

data a r c -  

? 7 - 1 hrough the use of questionnaires 



,-. 1 ll~.wgIi L I I C  LISC oI' obs~rvalions 

F 7 - I l~roiigh oral interviews 

I hen l i )~  thc purpose oS  his study, qiicstionnaire applicalion 

and oral interview \vould bc cmplo\ui .  'l'hc qncstionnnire and oral 

inicr\/ie\v \\oulcl bc for thc Ii~smers h a t  is, thc producers and 

marketers o l ' a ~ r i c u l ~ ~ ~ r a l  p r o d ~ ~ c t s .  

3.1.2: SECONDARY DATA 

Thc secondary data is alrcadb existing data mainly in published 

limn. This dala that had becn gathcrccl and stored somewhere they 

could bc ruachcd where thc) could bc rcached whenever h e  need 

arises. The secondary data arc in published Sorms such as magazines. 

joiit-rials, tcstbool~s; bulletins. periodicals and othcl- printed materials. 

3.2: SAMI'LI;, DESIGN, L'KOClIl~URL;, A N D  A N A L Y S I S  

' I l e  arcas 01' study, UDI ;rnd TZ13AC;LJ local go\lernrnent areas 

01' I lni~gu Statc will bc di\fided into four zones \\lit11 centers a t :  UDI, 

AI'I-A, AI\OI'\ and lJMUl,lJMG1313 to\\ns Sol- UL>l LGA \\/hile 

OGliE,  OWA, OI,O and U M U N N A  towns Ibr EZEAGIJ LGA 

rbspec~ively. 

r 7 I hc division zoncs is to Il~cililies d ~ l t : ~  distribution, collection, 

? 7 and anal)*sis. I hc /ones are: 



TABLE 3.2A (i)  THE ZONES FOR UDI LCA 

\;or the distribulion 01' thc cl~~cstionnaircs, 320 q~~cslionnaircs 

this ~neans that 240 queshmaires  returned \.\we accepted. 



TABLE 3.2B ( i )  : 

No. o i  I 

With I-ckrcncc to lhc ~ a b l c  above IJdi rcturncd 72 quss~ionnaires 

acccptcd. Af'lh rcturncd 62, Abor re~urncd 5 5 .  and Um~~lumgbe  

rctusned 5 1 questionnaires acceptcd respccti\tely \vhich mal;e up a 

7 ,  

ioial 01'240 ques~ionnail-e. I hc ones not returned \ \ w e  on the basis of 

incorrect lilling mtl mistahcs. 



rrk\13LE 3.2A (ii): 

THE ZONES FOR EZEACU LCA 

1 ZONE 1) 
/ IJMUNNA 

/ IJmumbu Ndi -Uno 

Number  of qucslionnaires distribulcd were 320 and cach zone 



'I'A13LIX 3.213 (ii) : 

No. ol' 



CI-1AI'TII:II FOUR 

4.0: 13Al'A PItESENTArI'ION, ANALYSIS AND 

INTERPRETATION 

clislribution sysicm, transportalion, processing, stor;~ge and pricing of 

agricultural proclucts (Itice, Yam and Cassava). Also this chapter 

:~n;~lysis and inicrprcts ihe li~nctions of thc data collected throughoul 

the distribution of questionnaires to those concerned. So 320 

clilcstionnaircs uu -e  distributed or administered amongst. 

I'he l'our zones \\lhich the I,oc:~l Government Areas \\.ere 

divided into by the researcher in order to collcct h e  primary clala l'or 

this rcsearch work. lhch Local Go\wnn~cnt Area is clkided into Soi~r 

zoncs nmely:  111>1, AFFA, AIWR and I.IEVIIIL1IMC;BE arc li)r UDI ' 

1 .GA \vhilc OG1 IG, OWA, OLL0 and U M U N N A  LII-L' for 1:ZLAGU 

I A Out 01' thc total numbcr ol' 320 qucstionnaircs distributed in 

cach I Govcrnmcnl Arca ol' lhc rescnrchcrs arca, 240 

qucstionnaircs were returned and acccptect in each 

. 'fhough, oral inicrvic\\i and pcrsonal obscrvntions uerc also 

used as source of primary data, this analysis will solely base on the 



lack h e  characlcristics of quan~itiablc data. 

I'art A dealt \v ih  thc production ;mi marlicling s\.stcm, sroragc. 

11-ansporlalion, processing and pricing 01' Yam, Rice and  Cassa\ra 

4.1: PRODUCTION, STORAGE, PROCESSING, 

TRANSPORTATION AND PIIICING 

'I'hcse f i ~ n c h ~ s  slated above, [he researcher cleems il good lo 

discuss thcm one by one and cliscuss loo how the hrmers are finding 

il dil'licult Lo cope \\;ill1 thcsc limclions in 1JD1 and EZEAGU local 

4.1.1: I'IIODUCTION AND DlSTRlBUTlON CI-IANNELS 

11 was earlier sleied lhal Agricullurc is thc liSc blood of any 

cconcmy, and no nalion can claim lo bc rich or \ \ l ~ i 1 1 1 1 1 ~  unless il  can 

aclually proclucc cnough Scwcl Ihr its nation. 'This in mind, all eSSorts 

arc geared io\\ards encouraging and increasing ht: a g r i c ~ ~ l r ~ ~ r u l  

olllpllls. 

In the research condu~ted Sarmcrs \\'ere asking in question 1:  

\\ hcihcr the produce is for subsislcncc or cummcrcial purposes. 



' A I L  4 . 1  i L)o you produce for coliltnercial o r  subsistcncc 

'I'hc number of people lhal produce li:r commercial are 170 or 

70.83% and their niimbcrs arc I ' x  g rca~cr  111;in thc small fi~rmcrs that 

is. ~hosl: lhal pl-oduce Sor subsislcnce i.e. 70 or 29.17'%), 

TABLE 4 . l . l a  (ii) Do you produce for com~net-cia1 o r  

sl~l)sistence'? l<esponses ft-onl Respondents a t  EZEAGU LGA 

Tllc ubovc t~iblc rtwealcd [ha[ ~ h o s c  farmcrs who produce for 

co~nmercial are 140 or 58.33% \vhile lhosc. Sxmers that produce Tor 

subsistence arc 100 or 4 1.67% respectively. 



Udi and I k a g u  LAAs under study. 

TABLE 4.1.13 i. What are the Cencr'al Oatpi~t  of Rice, Ysin 

Cassava in U d i  LCA? Responses from farmers in Utli LGA 

I<espo~lses N o ,  01' l i c s p o ~ w s  90 of Responses 

- 
don't know 



I'A13LE 4.1.1i1 ( i i )  Rcsponscs on thc gcnerill o11tp11t of rice, yam 

and cassava in Ezcagu LGA 

1 I don't know ( 17.5 4 1 

1 

From thc above responses, i t  \ \as  observed that production o r  

thcscs producrs have been on the decreasc. Out of 240 questionnaires 

returncd and accepted, 46.7% or 112 of them \\/ere of the opinion that 

there is dccscasc 01' agsicultural outputs, while 35.8% or 86 still 

maintained that thcre has been an increase. and  17.5% or 42 ol'them. 

wesc ol' the view that ~hcy  c lon '~  kno\\i much about the production 

output. 



TABLE 4.1.lb i .  Responses on the o u t p ~ t  of Ricc, Yam 

Cassava in licli LGA 

pp -- - 
Decreasing Oulpul 45.4% 

a ncl 



A l l b  i i .  Responses on the 011lp1rt of' Rice, Y a m  and  

- - - - - .- - - - 
Increasing output S 6 

Cassava in Ezeagu LGA 

I~ro~i i  ~hc '  abovc rcsponscs, i l  was observccl ha1 produclion of 

P G o n s c s  

\licsc. procluc\s have been on 111c dccrcase. Out of 340 qucslionnaires 

No. of 

[ l u x  is clccrcasc oS agriculiu~-a1 outpuls, while 86 or 35.8% 

nlaintaincd thai ihcrc has bccn an incrcasc. and 44 or 18.4% of them. 

and in question no 4 while it was the decrease. 



U t l i  LCA 

/ Responses / Nu.  o f  Rcsponscs / % o f  Responses 
I ! 

-- - 
I Iigh cost of production 78 

/ Lack of good Seeder roads 
I 

- .- -- -. - -- P C ~ G ~  land - 7  5.4% 
I 
1 I - 

I don't know / 8 17.1% 1 

I t  can be obscr\led 1j.om ihcir I - ~ ~ p o n s ~ ~  ~ h a t  majority of them 

\VCI-L' 01' thc opinion ihai ihe clecreasc: is as a r e s ~ ~ l t  01' high cost 01' 

procluction, During ihc oral iniervic\\/, rn;lnjr of i h m  complaincd of 

high cost 01' ~ \ Q J ~ c L I ~ ~ L I I . ; \ ~  ~ I IPLILS  mow cspccially thosc  hat use paid 

labourers. 

Again some 01' ihcm complaincd that they cannot afford o~hcr  

inputs like rertiliscr, improved seeds, tools, pesticides, etc and this 

thereby limits their production o u ~ ~ ~ t s .  



'1'ABLK 4.1.1 b i i  IZesponscs on why there is decreasi~lg output in 

Lack 01' good fccder roads 17 

~,,OI,SCS 

1 
/ I ligh cost ol. production 

- 
'Total 

r , 
l i w  prodi~ction, Ihcy also complained ol' i'arm inputs of procluction. 

.- 

I,ocl; of in~provecl soil 4 3.6% 

-- 
No. of Responses 7 % of Responses 

agrici~lti~ral inputs such as lools, improved seeds, fertilizers. 

8 0 

IZIXGU)  [heir agricultural producls must be made available to [he 

7 1.4% 

LISCI-S. I n  making these produc~s available to the users, [he ra:,lrrn~.rs 



direct to the ilscrs or consumers. Al~hough some may prefer selling 

to lhe wholesalers or agents who will then sell to the consumers or to 

Summarily, these t'armcrs have many outlets through \\:hich 

lhcy can marlxt thcir f ~ r m  proilucts and thcy include, local lraders, 

u:holesnlcrs, or agcnts, retailers, co-opurative society and/or 

mxkcting boards. 

Ihr ing the oral interview it was noticcd that many farmcrs in 

[ J D I  A N D  IXEAGIJ 1,GAs d o  not have any access at all to the 

markctins bo;~rds and co-operative society. 

r 7 I hc rcsearchcr went Curther to law\$ ho\v these f a r ~ ~ ~ c r s  marliet 

their products and asli in qucstioti no. 19 \\lhether t h q l  t ~ l l i ~ '  their 

p~wlucc d i m 1  to tllc market. 



TAI3LJT;, 4.1. Id i. 110 yotr take your prodtrcc direct to thc rnnrliet'! 

Response from f'armcrs at UDl LGA 

Oul 01' 240 queslionnaircs retirrnud 165 or 68.75% agreed h a t  

t11cy take heir procluce lo ~ h c  markets while 75 or 3 1.25% answered 

110 10 thc qucslion. 

TABLE 4.1.lcl ii. Do you take your produce direct to the markct? 

ltcsponse from farnlers at EZEACU LGA 

No. of Responses 

1:rom the abovu mble 111~  rusearcher observed 1ha~  160 or 67% 

agreed that they take their produce to the n~arltets for sale \\.l~ile 80 or 

33.3% do not take thcir pl-oduce to the markel for sale. 



111 summary. three channels ol'ciistrihulion csisl Ihr thcse agricultur;~l 

p w l ~ ~ t s  i n  the s t~~dicd  arcas. During ~ h c  oral inierview the foIlo\ving 

inl'ormalion c \ ~ ~ ? s  obtaincd li-om the farmers in Lhc areas of study. 

1 .ZERO I ,I:VEI, OF DIS'I'RIBU'TION: 'I'his is direct channel of 

distribution that is, Srom t11c procti~cer io the C O ~ S U I I I L ' S S  or l inal  

L I S ~ ~ S .  Prod~~ccr-consi~~ncl's. 

ON 13 ZERO LEVEL 01: L>lS'I'RIl31J?'ION: One zero level 

~ncans from the proctuccr to the stltailcrs and then to the final 

consilmcrs. Producer-retai lers-co~~sumers. 

'TWO Z1X0 LEVELS 01: IIISTRII3U'I'ION: 'I-his means Srom 

the producer to the ugcnts/wholcsalers .111d then to thc retailers 

and Iinnlly to the consun~crs. I'roducer-agcnt~/\\~I~oles~~lers- 

rctailcrs-ct)nsu~ncrs. 

4.1.2: STORAGI' 

I t  \\!as obscrvcci that \vhcn ;~cqi~irin: inv~ntorics i t  I C L I C ~ S  10 a 

ncccl Ihr storagc I';~cilities si~ch as \V;II-C~IOLISL' m d  ctis~ribution centers. 

1 1 1  I ' : ICLOI.~CS 01. incl~strics ;\ IT Ioci~~ccI ncar suppliers of I-;\\\ 

~ i i ~ t w i t ~ l s ,  S L I ~ L L I ~ I C  I U ~ O L I I '  I'OI'CC, accessible roads, power supply and so 

on. And even retailers locate their shoj) closc lo thcir major marltcts. 



When [he ; ~ g r i c ~ ~ l r ~ ~ r a l  producls arc harvcstecl, lhc farmers do 

no1 take all ol' ~hcm lo the markc1 or consumcrs. This is because 

produciion is seasonal and cons~~mplion is continuo~~s, and for this 

rc;lson. sloragc I'acilitics arc reqi~ircd in orcicr to cnsilrc sleady sirppl\ 

of' ~ h c  agricultural pre)d~~cls to mect dcm;lncls. And il has been 

obscr\~eel loo that thcre is considerable wasiagc of food and 

agriculi~~ral ra\\l materials beca~~se  oS inaclecl~~atc storage l'acilities. 

S~~l'ficicnt storage is onc 01' [he quicks1 and most eSfecti\le 

\ \ q s  01' increasing [he marliclable output of thc farmers, protecting 

thc procluccrs iium insecls and pcsls attack, reducing unseen 

coniingcncics likc Il~~ctualing prices and scarci~y oi' [he products, and 

maint~lining [he clualily oi'the products. 

Sloixgc h~nclion is onc of lhc marketing activities [hat involves 

holding anel preserving 01' ~ ~ r o d i ~ c l s  IPom 1 1 1 ~  time oi' [heir 

~?rc)cl~~clion/lla~.vcsi ~ ~ n i i l  \\hen [hey ;\re necclccl by [he Iinal consumcrs. 

And lhcsc products arc not needed at the same time and therefore. 

ihcrc is ~lccd lo sal'cgi~ard ihc un\\antcd s u r p l ~ ~ s  i~ntil \\hen ~ h q  arc 

.needed by [he cons~~mcrsiir~crs. 

Wilh rcfci.encc lo the areus oi' study (UDI and EZEAGU 

I>CiAs), i t  \ \ / i l l  no1 bc over st:ltemcnt lo mcntion that [here is either no 



And [his leads to price variaiion \\lith the season very cheilp during 

harvesting season anti high prices during [he planting period. 

I~urthcr:norc, the respondents were askccl in qucstion number 5 

TABLE 4.1.2a (i) Do yoti at all store yoiir prodacts? 



TABLE 4.1.22 ( i i )  Do yo11 : ~ t  ill1 store yo~rr. proclucts'? 

IXcspor~sc from farmers at EZEAGU LCA 

Out ul'240 quus\ionnaircs retiirnctl, 200 or 87.33% of them said 

ycs that thcy do store rheir proclucts. while 40 or 16.67% of them said 

no to ~ h c  question. 

In c l i ~ e ~ i o n  i~umber 6 l:,lrmers werc asked, how do they store 

~hc i r  product. 

TABLE 4.1.2b ( i )  I-low do yo11 store your p ~ - o d ~ ~ c t s ?  



Out 01' 312 cpcstionnuirc: rerurncct. 180 or 84.9% store thcir 

products traditionally jvhilc 17 or 8.0% said thcy store scientifically 

\vhile 15 or 7.1% of  them practice hoih. 

T A B L E  4.1.2b (i i)  1-Iow do yo11 store your pt.oclucts? 

Responses from thc Respondents at EZEAGU LGA 

I ScientiIicaIly I l 2  1 5.7% I 

1:rom thc tablc above. I85 or 87.2%" 01' the Sarmcrs said that 

thcy store their products traditionallj., \\lhile 13 or 5.7% 01' lhem use 

scientilic method and 15 or 7.1 % ol' them said they use both methods. 

In  a bid lo Iind the mode in \i hich thc i'armers store their 

lxuducls, the ~.csponclcnts \verc ,~sl\ctl in clucstion number 7, \\ 1131 t h q  

u x  SOT storagu. 



TABLE 4 . 1 . 2 ~  (i)  What do you usc for storage? 

licspo~ises from the Farmers at UDI LCA 

Oul ol' 212 queslionnaircs rct~~rnccl 120 or 56.6% of the 

,- - rcs~mndcntu stored thcir products in the barn. 1 his n~ethoci ol'storage 

is h c  most popular in this area of sti~dy (IJdi LGA) and its ~ ~ s a g e  is 

rcs~rictcd to yam storage. BL'C~LISC 01' lack o r  an alternative n~cthod. 

 his type or storage ~nclhod ol' yarn sloragc is used in lht: area of 

sludp. 

Silos arc not popular mc~hod of sloragc in L I I ~  area of slud!. 

( [ J c l i  [,(;A). A silos is a big cunr;linc.r th;~I made up ol'mc'lal and is 

nlounted on top of a concretc and ltcpt under a sl~ade to pl-wen1 i t  

li-om direct sun penetration. Most fi\rmcrs do not have knowledge of 

\his method of' storage, but some of the big farmers have. 



area ol ' s t~~dy.  l'his is used in storing grains cspcciully inaize, rice and 

r i  I'rotlucts stored in this way usually h a w  chances of being 
L- 

spoilt. And this is u primitive of storing grains. 

J L I ~  bags when filled w i ~ h  the products ibr storage they are 

stored in a ventilated arca for casy circulation o f  air. In addition, 

hese  bags are not normally kept on the bare floor bul on top of a 

plank or any other soft object some distance a \ \ y  from the floor. 

'f'his is because, it hclps to prcvent water from rolling or from any 

pcsl c?tt:Ich. 

Some farmers in this area of study (Udi L.G.A.) said they store 

he i r  products underground. 'The products stored in this way is 

cocoyam. Farmers store their products (cocoyain) under ground until 

hey need them. In most towns in Igbo land, they (farmers) make use 

11a1-vcs~ing, but this method of storing products is liable to rodent and 

insect atlacl<s. 



'l'uble 4 . 1 . 2 ~  ( i i )  Responses from the fhrmers at EZEAGIJ LGA 

-- 
No. of Responscs % of Responses 

1:rom ~ h e  tablc above, 115 or 54.3% 01' the Parmcrs said ~ h a t  

1hcy LISC jute bags cvhilc storing [heir products, 5 or 7.1 % of them use 

silos. 55 or 25.9% 01' the farmers make use of barns in their storage 

~vhilc 27 or 12.7% ol'ihe hrmers store their prodilcts ilnder ground. 

Morcso, h e  respondents M.as asked in  question number 8 of the 

qi~cstionnaire hou~ scientific thcir sloragc is. 



'I'able 4.1.2d (i) Llo you ilsc chcmical for slorage'! 

PRcsponses N O ,  of I<esponses 

j Ycs 

From the table above it can bc observed that 40 or 80% of the 

farmers n-rukc use of chemicals, \\%en storing their products. But 10 

or 20% of them do not make use of chemicals at all. 

I n  table 4.1.2d (ii) fhrmcrs from Ezeagu LGA \yere aslted if 

I Ycs 

N - 0 - - ---A- :::< 
I '1'01:11 

1:- ---.----- - - .  Po% 
Out oi' 50 rcspondenis 30 or 60% o C  them respondccl "yes" 



'I'hc rcspondcnls \\~ho answcrcd "Yes" in qucslion 8 \\'ere 

fi~rtl~er asked; how is the cost of the chemicals? 

Table 4.1.2e (i) I-fow is the cost of chemicals being used? 

liesponscs from the t'arnm-s at UDl  L,GA 

-. - - - --- 
i-iGspnnses of Responses 

1 Costly / 30 

Total 100% 

Out of 40 rcsponcicnts, 30 or 75% 01' them said thc chemicals 

used is costly \vhile 10 or 25% of thcm said that thc cost is moderate. 

-1'able 4 . 1 . 2 ~  (i) I-.low is thc cost of chemicals being used? 

RESPONSES FROM T H E  FARMERS AT EZEAGU LGA 

'I'he \\iholc farmers (ix. 30 or 100%) said that they use 

chm~icals but i t  is very costly. 



'The \\/hole 30 or 100% oi' thc I'armcrs said t h a ~  ~hcy  arc no1 

happy aboui it. 

Many 01' thc fi~rmcrs that store scicnti licully or tradi~ionally 

conlplainccl 01' pests and discascs a\tacli on thtir p ~ * o d ~ ~ c \ s  cicspi\c all 

h c  ~ x u x u ~ i o n a ~ ~ ~  mcasurcs. And thc h'al-rncrs said this a~tack by pests 

or diseise, directly reduced their output. Although, the farmers have 

promised i f  thcy are given an impro\,eci mcthod of storage 111t.1, 

(I'i~rmers) are optimistic about increase in production. Again, they 

complained of great loses due to lack of good storage facilities and 

this ~nrtdc them to have low moralc in producing more. 

l'ruly stated, this problem of storage systcm is actually one of 

~ h c  lhings that is rcsponsiblc lor l u r g  amount ol'cvastcs that occur in 

the l'ilrms. As a rcsult 01' thcsc jvastcs, the li~~.rncrs arc discouraged 

nr\turally tor putting in their best 1;11ocving very well that much of 

their outp~its may bc \\ astcd. 



4.1.3 PROCESSING 

In ~ h c  studied arcas (11111 and IZI<?\GU L-GAS) their method 

01' pr~)ccssing agicultural prod~icc is still vcry loc~ll, and Nigeria in 

, * gcncral, is not a n  exception. I he word processing may be def ned as 

thc tr;lnsforrnation of these agricultural products into other useful 

useablc Ibrms as \vcl l as into cli l'lerent pstlerns of usage. 

l 'he development of thc Sood proccssing industries in Nigeria. 

hold out g l u t  possibilities for thc espansion and I-ationalization of the 

marl\cl lor Ibod crops. Food proccssing minuses or reduces seasonal 

Iluc~uations in supply, prices and charges consumcr choices and 

enlianccs the growth of dietary habits. 

Food processing in~proves to the nutriti\/e content of foods, 

~ C ~ L I C C S  \\il~teS and spoilage. '1'11~ natural tendency of every l'resh 

lbod is lo clccay or spoils and to over come this problem our food is 

I;I-C~C'CSS"C~ in such a \\/a), that the agents of spoilage: enzymes, insects, 

micro-orsanisms, ouygcn. roilcnts. c scc~s i \~c  hcat or cold hunliditrv 

ctc arc ~.cmovcd. 

In [lie case 01' cassava proccssing i t  is processed into garri in a 

traditional way which involvcs specialization. In the areas of study 

(UDI and EZEAGU) garri processing is mostly done blq \z.onxn. 



in\:olvcs many proccsscs likc boiling, rempcrins. clea~ling. desro~ling. 

r .  sorting uncl polishing. I hc proclucts 01' h i s  process are long grain 

ricc, brokcn grain and bran. 'l'hese processes milst be performed 

hcliwc i t  could hc con\wtctl i n ~ o  cdiblc rice. lia\\ paddy is con~c!wI 

1-rom sloragc into the par boiling gl:mt. 

Here the bi~llt is steamed and passcd on to ta le  tempering 

drying plant. 'I'he tempering dryer is an inno\~ation which prevents 

shock cooling ol' rice grain by controlling and balancing the moisture 

clistribution within the grain. In doing this, the initiation of cracks is 

pracntcci ancl this percentage ot' broltcn grains obtainable is very 

~nuch reduccd. 

Tempcrcd grains arc pre clc;lned and then hulled bcfore the 

. . .  
~ n ~ t ~ a l  scpwation. 'I'hat Iinal scpuratiun talic place coupleci \\.ith 

grading, dcstoning and polishing before bagging. I n  UD1 and 

EZl'AGU Local Government Arcas, there are rice mills at Al'h 1o\vn 

Coming to )'am 131-ocessins, i t  is no\ casil! proccssed, therefore 

many pcoplc (I'anncrs) sell or cat il the same way it is hanlestcd. Rut 

only Iku l'ariners grind i t  inlo J a m  Ilour or po\vder, Though, i t  is 

only scmi spoilt oncs that arc grincled 2nd s t m m d  in ho t  water. 



Cassava is converlecl to and utilized as gan-i by yindinc - fcrn~enting 

a d  li-ying b}, a ~wdi~ional n~erhod. 

In UDI 1,GA. Al'l'a lo\\w can bc said LO be the center of cassa\.a 

proccssing. Aflh [own have more ~ h a n  iil'ty grinding machines. 

though all of then1 operate in s111a11 scale and they arc labour 

intcnsivc. Also, \\ic have many grinding machines at other zones but 

no1 in large scale. 

'I'he n~clhod of cassava processing in thc stuclicd areas are: the 

cassava roots are uprooted, pcalcd whcn ii-csh and washccl, aster that, 

thcy c;~n be grindccl and the materials obtained are placed in big bags 

or sacks. 'Then they \ v i l l  bc allo\\.cd to Ikrment under prcssurc ol' 

heavy stoncs and logs (i.e. local mcthods) for threc to four dq-s.  'l'he 

l'cnncnted malerials arc then sieved to remove coarse libers and [hey 

are li-icd with continuous stirring o w -  a very slou ihe in  a flat iron 

poL cullcd "Agbada" imtil the ( C ~ S S ~ Y ~ I )  ger dl-icd. 'l'his method is not 

mcchani~ccl and i r  is labour inwnsivc. 

In lhc case ol'ricc pl-uccssing, it is cssenlial to stale clearly ihai 

ricc-gm\vll i l l  the ilrc;~s ol'sli~rlj.. is  t l~c I x ~ t  01' ils kind in ~liis nalion. 

'I'his locally produccd ricc is bcttcr in quality than thc foreign 

counterparts when compared \vith cach other. I n  rice processing it 



, - 
I hcrc arc still some special varieties of yam that can be grinded and 

c o o l d  li)r instance, \vatel- yam (Ibo people called i t  J i  abana). 

13ccause uf  lack ol' proccssing mxhine for !,am: sumc people prefer 

to cut thc yams into smallcr picccs, drl them ~lnder thc sun for some 

days or wceks until pcrli-ctly dried and then placcd in a native mortar 

and P O L I I I ~  with a pesllc until they turn into powder. 

'l'hc researcher wishcs to test the h rn~cr s  responsi\~eness to 

thc proccssing mcthod available to them, therefore they were asked in 

question number 35 IIOCV t l x  n01~1re ol' processing and packaging 01' 

the agricultural products in the study areas is? 

'I'ablc 4.1.3 ( i )  1 Io\v is thc nature 01' processing and packaging 01' your 

proclucts'? 

Iiesponscs li-om hrmcrs at UDI I G A  

1 I<csponscs I Nu.  ol' I<csponses 01' Kcsp i~nscs  

.-.....-p-------.L---.-, - 
.) I don't kno\v I _ 



IWerence to h e  rable above. nonc ol' thc l';i~-mcl-s I'dt that the 

procussing facilities available 10 them is adequalc. But 52 or 21.5% 

said that there arc no lacilirics at all in the stud! area. This gsoup oS 

rcsponclcnts arc ~hosc ha1 come 1'1-om the alms ol'little or 110 facililit's 

eg. NZE and OGI-IU to\vns. Furlhermore: majority of the Sarnlers 

who responded to the question said [hat there are processing facilities 

but thcy arc inadcquatc. 'I'his Ibrms I60 or 75.5% of' thc tola1 

respondents. 

Again, in 'I'able 4.1.3 (ii)17armers l'som EZEAGU LGA were 

aslicd how the nature ol' processing and packaging ol'the products is? 

'l'hc rcsponscs l ion them are \\~riltcn bclo\\j 

No. ol' Kcsponses % ol' licsponses 

1:ron1 the above rablc. it can be ubscrved  hut 35 or 16.5% ol' 

thc llrmers said that none is i n  existence, only 3 or 1.3% said there is 



;~lccli~;\lc Il\cilitics; 170 or 80 .2 'h  said LILIL lherc is in;ldcqil;w 

I'xilities, \\ hilc 4 or 2.0% main~ained that the> do not \;no\\ at dl. 

F'urthcrmore, in qucst ion L I L I ~ I ~ C ~  23, the farn~ers \\ ere uskcd 

uhelhcr thcy arc of the opinion [hat lhc processing of a g r i c ~ ~ l t ~ ~ r a l  

producls liltc (Rice, cassava and yam) can bs improved. Trul>., 

almost all ~ h t :  farmers werc optimistic that i t  could be greatly 

improved if the government can pay more attention to agriculli~re 

through financing. rcscarch and the provision of necessary processing 

muchinc that arc betlcr h a n  \ \ h a t  thc Ihrmcrs obtain in  heir areas. 

Table 4.1.4: TRANSPORTATION 

In agricultural marlteling, transporlation is as important as the 

pr~di~c t ion  itself. 'I'his is bccai~sc ~r~?11~~0rt i \ t iOn is another limclion ol' 

marketing that nccds considcra\ion. I t  is un act of   ran sporting goods 

(\\arcs) l'rom h c  prodwcrs 10 t l~c  buyers or where thc goods are 

7 .  ncctlccl. Iransportalion can bc tc~.mcd as a ser\licc and \\lilhout 

transportation systcm: therc \ \ / i l l  be no marl;cling. Long dula~.s in 

tri~nslm-tation brings about  he un a~~oiclablc incrcmxl cost of goods 

brollgh~. Although, SOIIIL" oi'the products are lost in transit for some 

r c~~sons  of long delays, inadequacy ol'vehicles and even bad roads. 



111 thc arcas ol' study, trunsporlution systc~ll is vcry pour and i l  

is a big concern to thc h-mers  there. Distrib~~tion of' conxnodities 

which should be carried oul through transportation is found to be poor 

a~lcl thc provision ol'serviccs has prone to distortion. 

Furlherinore, to rmlx their products a\,ailable to the ready 

markc1 becomes dil'licult i t  transportalion cost on the top 

(Slcyrocketing). Bccause ol' thc bad roads condition in UDI and 

13ZIIAGU LGAs, prices charged to fanners become too cxorbitanl. I t  

c w  be cor~cli~dccl Ilcrc that the nlost hinclcri~lg Il~ctor in the arcas 0 1 '  

sti~cly is the lack ol'cl'ficicnt acccss roads lo ihcir agricultural farms. 

As regards to this. farmers were asked i l l  question number 12: 

how lilr their home is Srom their I'lrrm'? 

- 
pGiponses No, of Responses 

1 20 Im and abo\le 

'% of Responses 



' I 'r;~nspol-~atio~~ proviclcs place ~ i r i l i i ! .  casc 01' distribuiion ol' ~ h c  

products and rctluccs loral cost. 

When thc communica~ion nct\\wl; 01' 3111. nation or to\\ 11 

bccolncs bad. the economic development of thc place will be greatly 

retorted. And marketing ol' the agricultural products \vill be all'ectud 

too hence no one kno\vs what is happening in the nesl door. I t  has 

bccn obscrved in thc areas of study that almost all the iiu-mers live far 

a\\l:ly linm llicir lilr~ns \villio~~\ good ;\ccc.ss roads. And [his ~n:ll\cs i t  

tlil'lici~l~ 1'01- \he 1i1-mcrs to comlcp thcir producc to thc marl\et. Thc 

rcscarcher obscn cd too that solnc 01' the major agricultural t i ~ ~ n s  in 

thc nrcas of' study are not lil~l\cd at all to tach 0tl1e1' 1'01. easy 

acccssibiliiy. I:or thc ones that are linked, the bad condition of the 

road hcconlcs co~npllts cspeciall! cl~~ring thc' rain! sensun '1s I T S L I ~ L  

01' lmi roads. thc l'~um1ers arc Icli to thc nwcy ol' thc cyclists and the 

licatl portrages in carrying their food stuffs or produce. 

f:rO111 t i \hI~  a b ( ) \ f ~  ( 10- 1 ~ ) I , I I I  is 1 1 1 ~  d k i ~ \ ~ ~ c c  in:~ioril\ o[' [ l ~ c  

I'a~.mei.s cover l o  and li.0111 tlicir I'arm I d s .  13u\ tllc closcst distancc is 

'(0-5)lm. \vhicl1 is callcd home I'~irn~s. 'l'hcse lirms closest to the 

1-10111~ are not as fertile as thosc of long distance i'arn~s, and it may be 

bccause they are cultivated almost cveq ycar. 



/ No. of Rcspo~iscs I YO 01' Responses 

Out 01' 240 rcsponscs, 65 or 37'?4 01' the Ii~rmcrs c o \ w  ber\\.ccn 

(O.5)lm to ~Iicir liun, 48 or 20% 01' them co\ cr bct\\ccn (5-1 O)i<m, 88 

01- 36.7'% ol'thcm travcl (10-1 5 )  lm, 30 or 12.5% ofthe Sarmers covcr 

hc't\\ CCII  ( 1  5-30)1\111. \\ Iiilc 9 os 3.S'?o 01' thc co\i~'r b~l\\lccn ZOIi1II and 

i h o \ ~ c  lo lIicir I ~ I I - I N .  I t  is g700d lo I*L~:I I . I<  ~ I I ~ I I  ( 10- I 5)Ii11i is tllc 

d is~ancc  majority 01' tlic hrmcrs L I ~ L M I I ~  C O \ / L ' ~  c ; ~ h  time tlicy go to 

tIIci1- lilrln. 

In question nun~bcr 13. l'rl~.mcrs \\ crc as1;cd \\lhe~her ~hcre is 

an) motorable ~ .o :~ l  li.0111 their home to their lbr~n. Majority of them 



answered "NO" lo lhc question and among some h a t  answered in the 

;~l'lirmativc in qircstion 13 compli~inctl i l l  qucslioii 14 ol'\)cr! b : ~ l  ~-o;~tl 

conclit io~l. 

I:urthcrmorc, in ordcr to asccrtaiii [lie eIXcicncy of 

lrnnspor~alion bulk 01' ~ ~ O ~ L I C I S  carricd, question number 16 asked h e  

mode of transportation L I S C ~ .  Few said [hat they use motorcycle, pick 

UP \tun or lorry and n negligible number use car. Foot and bicycle 

therel'ore became the myjor modes oftranspor1ing products (produce) 

in bolh study areas. 

In quostion nunhw 17. nii!jority ol'tlic farmers agrecd that poor 

~ r a ~ l s p ~ . l ; ~ l i o n  lircilitics ;rl'l'cul their l ranspo~~~s I'arcs in boll] U D I  and 

I XIIAGIJ LGA. 

Mnjority 01' tlic 1l11.rncrs \ \wc  01' llic \lie\\ in  qwstion n ~ ~ m b e r  

18, that transportation and storage I't~cilitics al'lkct tlw prices of heir  

produce, and i t  is r c l l c ~ ~ c ~ I  i n   lie prices p i c 1  b)' 1 1 1 ~  CLISLOII~CI-S andlor 

consumers (scc liypothcses) Transportation and storage facilities are 

t\vo vital linlis in thc c h i n  01' dihtrilxi[io~l ;~cli\'ilics rcclui~.c'd to IIICCL 

~narlict opporlimilics liw slorirgc ancl rulalccl aclivilics. 

' l ' l~c i~npo~t lncc  of tl-a~isportatioii in n~arl ie t i~~g lics in the fact 

t l i :~ t  I'r~rm produce bccome useiid only \\hen the goods reach the targct 







'I'ablc 4.1 .G ( i )  Do you have financial problcms in production? 

l~ l<Sl 'ONSl~S b'I<Ohil '1'1 I I(: l<LCSl'ON 1)KNrl'S A'l' U 111 LCA 

- - -- - - - -- - - - 
No. ol' I<csponscs ':<I ol' Responses 



'I'ablc 4. I .O ( i i )  110 you ha\e linanciul problems in pi-oduc~ion'.' 

RESPONSE FROM RESPONDENTS A T  EZEAGU LGA 

Wirh rekrcnce 10 the abovc lablc, all thc l"~rnxrs ;ms\\iesed 

"yes" to ~ h c  question, thal Incans all thc respondents expesiencc 

critical financial problem during farming and harvesting period. 

The li~rmcrs were li~slhcr asked in clucslion number 26 \\hat is 

rhc nalurc oi'thcir linancial problems‘? 'I'hc rcsponscs from EZLAGU 

I ( i A  ll11.11lc1.s ;IIY h o \ \  11 ill ~ I I C  i;ll>Ic I I C I O L L .  



'I'able 4.1.6(ii) What is the nature ol'),our iinancial problem? 

RESPONSE FROM TlIE I~ARhlIERS AT I Z E A G U  

i IC~.sponscs / No.  ol' Rcsponse 

01.11 01'223 farmers that accepted ha\jing l i ~ ~ a n c i n l  problem, 160 

- - 

No government 

assislance 

or 7 1.7% ailribuied i t  to lo\\ income l'mm thc agricultural products 

lhcy produce: 35 or 15.7" agreed tlm hx is no form of credit 

l'acililics given lo the Ijrmcrs: \\lhile 28 or 12.6% said i t  is as a result 

ol'no governmen1 assislancc. 

When l i ~ r h e r  askcel in question 27, ho\v docs the Sederal 

g~\~cl-nrncnt  policy al'fccls thc marliciing ol' ihcir ;~griculturul 

proclucls'? '['he responses li-om the responclenls at lJDl LGA \\/ere 

staleel below, 

-. -- 

28 



Does 

marketing o f  their agricultural 

III<SPONI)ENTS AT UDI L G A  

Ycs 

Total I---. 

government 
L 

pol icy 

producrs? RESPONSES FROM 

37 or 12.2% o f  the Sarmcrs intervic\\xd said that thc federal 

agricultural producc? 

RESPONSES FROM FAlINIElIS A T  EZEAGU LGA 

No. o f  Kesponscs 

Ycs I 175 

Total 222 



Out 01' 222 I:clnliers interviewed. 175 or 78.8% of thcm ayeed 

t.har i t  affect then1 and it is due to hi$ interest rates on the loanable 

I'~~nds. whilc 47 or 2 1.2% said that it does not. 

most of them wcre confused. I t  is not an over stateinent to say that 

m;!jority 01' thcm do not kno\v \\/hat co-opcrat ive f"~rining is all about 

except very Sew independent Sarincrs. 

As a result of this, almost all of them don't engage in co- 

operative farming and ~~~arke t ing .  Becausc of this, they find i t  very 

dil'licult to obtain loails l'roil~ co~i~mercial and agricultural banks. 

'I'licy lack tlic collateral (crcdit I'acilitics) to obtain loans Srom 

, most 01' thcm arc illil.cr;11cs. 

1)cspitc all this, thc truth siill remains that no country can claim 

to bc rich (\vcalthy) unless i t  can procluce enough i'oodstul'l's and feed 

ils citizenry adcquatcly. And thal thcrc can 1101 be meaningful 

economic development and industrial growth without serious 

IransSormatioi~ ol' thc nalions agricultural scclor by thc govern~nznts. 





l'Al<T 13 

TESTING OF HYPOTHESES 

HYPOTHESES 1: 

Hi: 1 ligh interest ratcs on loans given to i'armers inducc poor 

Ho: High interest rales on loans given to l'armers do not ind~lce poor 

production and marltcting oi'agricultirral products 

TESTING OF I-IYPOTHESES BY PERCENTAGE 

li'the respondcnls who agreed t h a ~  high interest rates on loans 

given lo farmers inclucc poor produclion and marketing ol'agriculti~ral - 

prod~lcc in IJDIIEZEAGU LCAs is abo\,e 60?4 of the tola1 

respondents, the "I-Ii" is accepted. And iS they are below 60%. [he 

28, whether thc high interest rates on  loans g i \ w  to farmers induce 



'l'able 4.2b 

RESI'ONSKS FROM RESPONDENTS IN EZEAGU LGA 

I<csponses No. of lksponses O/o of liesponses I 1 1  

201 or 83.75% and thcy agrced that high intcrcst rates on loans given 

lo  hrmers induce poor produciion and marltcting of agriciil~ural 



~~ocluc ts ,  \vhilc I'armcrs from 1:ZUAGU that said "J9es" represented 

188 or 78.3% ol'the total number ofrcsponclents. 

"ream' 'I'hcrcli,rc. since 83.75'!/0 and 78.3"O in both arcus, arc , 

than 60?4, \12c \ \ t i l l  acccpl the "I-li" \\,liicli s q f s  thal high in~crcsl ratcs 

induce poor p~.ocluction and niarkcting ol' agricultural products. 

'I 'hc~~cli~r~c~, tlic ;llkrna~ivc 11) pot l~scb ib  r<jccicd. 

TESTING w ITH CH I-SQUARE(Z') 

Chi-square test is ~ ~ s e d  to verify the accuracy of the percentage 

test. Thereli~rc, thc I l i  and 1-10 still remain the same as in the 

pcrccnlagc test. 

l'hc rcquirccl Ic\lcl ol'significant is 0.5 ( 5 %  levcl). 

DECISTON RULE 

Acccpt the (I I i )  Iqpotl~cscs if  the obscrved chi-sqnarc (2') is 

grcaler t l u n  tlic calcul:i~cd ~ h i - ~ ~ l ~ ~ i \ r c  and rc'jCci t l ~  I ~ y p o i h c ' ~ ~ ~  ( I  10). 

11' thc ob\crvcd chi-squxc (7,') is Icss ihan llle c;~lculatcd chi-squnrc 

accept the alternative hypotheses ( I  lo) that is: 

I S  %',, < z2, accept 1 lo but il' %',, > %', rcjcct I lo and accept Hi 

TESTS I AND 2: 

I test the liypothescs with chi-square (2') table, the 

respondents arc classified according to thcir respectiire zones in UDl 





4. espcctcd number  oS lilrmers in zone d Umulunigbe with  
"ycs" option 

"NO 01'1'10N" 

7 .  cxpcclcd number ol' I'mmxi in zone c Abor \i.ith "no" 
option 



TABLE 4.2 C ( i )  EXPECTED FREQUENCY TABLE 

Ycs 

The Ibmiuln for the coniputntioii of chi-square (z') is 

1 = summation (sigma) sign (i.e. addilion) 



TABLE 4.2 1) CALCLILATION OF CHI-SQUARE (2') 



'ITABLE 4.2 B i i  RESPONDENTS CLASSIFIED ACCOIIDING 

T O  THEIR ZONES IN EZEAGU LGA 

1 OGl-IL- / OWA / OLL.0 I UMANNA 1 

IIXI'I'C'l'liD FREQUENCY (I7)- COI.UMN X ROW 1'0l1AII, 
(;RAN 1) 'TO'T'AI. 

'-Yes option" 



1 .  Ikpuclcd number of l'armers in Oghc zonc \vith "ycs oplion" 

3. Ilspected number ol' h rmcrs  in Ollo zonc \vith "yes" option 

4. I3pected numbcr of farmers in IJmanna zonc with "ycs" option 

''NO OPTION" 

5. I'spccted numbcr of 18rmers in Oghe zone \ v i h  "no" option 



I 'hc formula for the compi~tation of chi-sqi~arc (z') is 

L' - ( 0 - ~ ) 2  

E 

thc obser\/cd lrcclncncy 

t11c espcctccl I'rccl~~cncy 

summation (sigma) sign (i.c. addii ion) 



TABLE 4.2 U (ii) CALCULATION OF CHI-SQUARE (2') 

'['hc chi-square (%') -- ~(!i-ci)~ 
c 1 5 , I 3 0 

'1'0 clctcrminc ~ h c  clcgrcc ol' liuxlom \\ c iisc ~ h c  li)~-mula (c- l ) (I-- 1 ) 

W hcre c - the number oScolumns - 

r - 
- thc number of ro\vs 

thcreforc dcgrcu ol' frcedom = (c- I ) (I-- I ) 



'I'hc clcgrcc 01' Srccdom from thc titblc v:tluc. ;IS 3 i~ndcr 5% 

(0.05) Ievcl ol'siynilicancc = (7'; 0.05) = 7.82 \\hilt tllc ohsc~.\~cd L'O 

5 .  I36 respcc~ivcly. That is %lo = 5.136 z2, = 7.82 

- 7  :. %',.(.z'~ i.c. L-, = 7.82 '. %',=5.136 

I kcision ( I  lo) is acccpkcl \\ hilc ( I  l i )  IS  rcjcc~ecl. 

I lo Incans allcrnalive hypotheses. 

1 lypothcscs 11 

This hypothcscs status that ~ ~ I I I C ~ S  arc 1101. satisfied \\li~h the 

eencr:~l pricc lcvcl and thc inconlc they recci\x lor their products. 
u 

1 0  Lest this. Lhc researcher ~nade use of answers from the 

qi~cstion~~aire on question number 23, \vhich tried to ascertain from 

the I 'ar~~~ers,  their mind about h e  general price level/income rhey 

~.cccivc lyom thc ir  produce, laking into consiclcration the costs 

i~~volvccl in pl.ocluctio~~ csc~xise. 



Satisfactory 

'I'hc abovc table can bc ~ranslntcd l i ~  easy in~crpretation in the table 

'Table 4.2f (i)  



I . Dcgrcc vl' li-eedom = (c- 1 ) (r- 1 ) 

Grand total 

"SATISFACTORY ANSWERS" 

2. I.':,spcclecJ numbcr of farmers in zone b Af'l'a with "Satisfactory 
: I I I S \ \ ~ "  

3. Expected number 01' fhrmcrs in zone c Abor with "SatisCactory 
answer" 





'l'Al3Lls 4.2g ( i )  EXPECTED FREQUISNCY 

Satisfactory 

T A B L E  4.2 11 (i) CALCULATION O F  CHI-SQUARE (z') 



'1'0 detei-mine the degree of fi-eeclom using 

(c-1) (r-1:) = (4-1 1) (2-1) = (3) (1) = 3 

I'armcrs are not satislied with the price and income they receive for 

their proclucts. 

SECTION B EZEACU LGA 

TABLE 4.2E (11) RESPONSES ON THE GENERAL PRICE 

I ,l<\'lCl A AN I )  IN~'Oh1 I{: I~ItOWl l<ACl I 7,ON I< 

III?SI'ONSES FROM FARMERS Arl' EZEAGII I-GA 



'I'he above tablc can bc trarlslatcd li)r easy interpl-ctation in thc table 

4.2f ( i i )  below: 

'I'ablc 4.21- (ii) 

I-lypothescs (lli): states that farmcrs arc not satisfied with the 

TICST SrI'ATLSTICS: CI-11-SQUARE (z'(.) CONTINGENCY 

i .  Dcgree of ~icedom = (c- 1) (r- 1 ) 

c - - the number of columns 

. . 
11. Iwel oi'signiiicance use 1% limit 

. . . 
1 1 1 .  1 I' %I,,  > %', accept kli ,  but 



Grand total 

3. I~spcctcd number or  Ihrmcrs in zone c 0110 \\.ith .*Satislhctory 
answer" 





TAIILIS 4.2 h ( i )  CALCULATION O F  CHI-SQUARE (z*) 

r 

1 o detcrmiix the degree of freedom using 

(c-1) (r- 1) =: (4-1) (2-1) = (3) (1) = 3 



:. 14 3 11.35 

'I'l~ercli)rc, thc hypothcscs ( I  li) is acccptccl which implies  hat 

majority 01' I't~rmcrs arc no\ sa~isl?ccl \villi h e  pricc and income  hey 

rcccivc 1'01- tlicil- products. 

IIY I'OTI-II;.SKS I l l  

This hypotheses slates ~ h a l  tl~crc is a positive corrclalion 

bet\veen ~ h c  availability of storage,/preserv:\tion I'acilities and increase 

in food procluction. 

I n   he q~~estionnairc distributed, thc rcsponclcnls wcre asked in 

question number 18 (b), if they would increase their production 

output i f  storage methods are improved or provided. 

RESPONSES FROM 1301'H UDI AND EZEAGU FARMERS 

A1117 STATED 13ELOW 

TABLE 4.21(1) HESl'ONSES FROM FARMEliS A T  UDI LCA 

3 3 13.75% 
I - -- -. ----- -- - 

I don't Iino\,v 37 115.42% 
I 



'fablu 4.2j ( i )  the abwc d a ~ a  can bc trimslatcd thus: 

- - - - - - -. -- - - -. 
There is a positi\lc correlation 
bct\vccn availability of 
storage I:icili~ics and increase 
li~ocl procluclion 
'l'herc is no correlation 

'l'he above tablc 4.2j ( i )  can be rcprcsentcd ils t~iblc 4.2k(i) 

- - - - - - - - - -- - - . - . .. - -. - 

---- -- --+-- ~- -. -- k:r,;lngbe I ;2 I?.:; p.1 
-- - - - . . - . - - - - . - .. . - - . - -. - . - - - - - -. - -. 

l o t l i c s i  ( I i  t 1 1 c . 1 ~  is a pcvii~i\*c. cor-rcla~ic~~~ he\\\ccn ~hc' 

availabiliiy ol'sioragc facilities and increase lood production. 

Null hypot hcsis (1-10): there is a ncgativc col-relation bct\\:t.en the 

availability ol'storagc I'acilitics and incre,-asc food prod~~ction. 

Prove: y = a % x ; a = y - b s  

:, b = nYxY - ~ > o l . y  
n ~ x '  -- (EX)' where n = toral nuniber 



'I'hc~.cl'orc, - 0.13 is \vithin the rangc of -  I .  the alternative hypotheses 

( 1  10) \vhich slates that there is a negative correlation be~wcen rhe 

availability 01' stul-age Pxilities and incrcasc food production \ \ > i l l  be 

incrcase thcir procl~iction output even i f  :~dcqiinte/nlodc~-n storage 

I'acil itics arc provided to them. 

. I3ccausc, thcy hardly rcceivc linancial assis~ance from the 

govcrn~ncnts concernecl. 



/ No of responses 1 % of responses 

F I T  -. 

Ycs 72.1 OO/o 

-- 
No 13.40% 

Thc above data con be ~sunsl;~tcci thus 

Tablo 4.21 (ii) 

I Oghe 1 O w  I Ollo 
? .  I IICSL' is a positive correlation 
bct \ \wn availability of 

lbod production 
- - . - - -- - - - -- -- - - - - - - - - - -. -- - - . - . - - - 

' I  'hesc is no  corw tat ion 1 l j t 8  1 5  

Umanna I I ' G l - A I ~  

180 { 

Tlie above tablc 4.2j (ii) is hereby rcprcsenled as .follo\\;s 



availabiliiy orstoragc I'acilities and increase food production. 

Null hypotheses (1-10): states that there is no colxlaiion bet\+.een the 

c x i  = 180 

&,- = 37 

Cxizyi = ( I  SO) (37) = 6660 

csiyi = 1670 

(zsi) '  = ( 180)' := 32400 



Thcrcforc, 0.033 is wi~h in  LIE range of + 1 and (I-li) \\.hie11 

storage Fxilities and increase food production will be accepted while 

I lo will bc rejected. 



CHAPTER FIVE 

5.0: SUMMARY, RECOMMENDATlON A N D  CONCLUSION 

'I'hc purpose ol' [his chuplcr is 10 tic u p  all lhc loose ends by a 

\\lay ol' summary ol' linding~, ;\reas ol' li~rthcr rcsearch and 

~ . cco~ l l~ l l c~ i i I :~~ io~~s  ;IS 10 I IO \L  hcst to inlpro\ c ~1pt)n lllc j ~ ~ ) h I c ' i l l \  1 1 ~ 1 1  

militak against lhc marlxting oS agriculti~r;~l products (Rice, yams 

and  cassava) in UDI and I32EAGU 1,o;al Go\lernmcnt Areas ol' 

~ ~ I L I ~ L I  State. 

5.1: S U M M A R Y  OF FIN1)INGS 

At the time h e  research work was being earriecl out, the 

rcscarchcr Sound [hat thcre \\/ere a lot of plublcms [hat mililate against 

the procl~~ction, cl'licicnt distribulion a ~ ~ c l  rnarl,cting ol' agrici~l~i~ral 

~ ~ ' o i l ~ ~ c l u .  I I ~ L V  I N  t)hlc~ns \ \  cbrc ; I I U I \  .;cd [ I I L I ~  

I~Y1'OTI-IESES 1 

Iligh inlcrcsl ralcs on  loans giwn to lilrmcrs indi~cs poor 

prod~~ction a n d  marlteting ol' agricultural procluc~s. 'rhc I-esearcher 

li)~lnd Illi l l  [ I I C  S&ral government policy 011 intc~.est rales on 

.agricultu~.:~l loans gi\lc~l to li~r~ncrs milita~ed qyinst the production 

and m a r l d n g  of agricultural producls like rise, yam, cassava etc. in 

h e  said areas of study. F~~rthermorc. the researcher also recognizecl 



thc cl'lbrts lhc I';~rmcrs put in. in hr in~ing iheir producc 10 h e  markel 

lion1 thcir v;lrious hoi~scs. 'I'hc i~nportancc or good nc.i\+osk 01' roads 

cannot bc over emphasized. 'I'hc rcscarcher found ha t  the roads \\.ere 

vcq, bad and tllc Smncrs find i t  dil'llcul~ lo transporl ~hcir  p~.ocluce. 117 

; ~ i l ~ l i ~ i c u ~ .  1 1 1 ~  l ~ . ;~~~s l ,o r t a t io~~  cost \ \as  50  Ili$ t11:11 OIII! lllc tost la1,c.s 

thc littlc prolits ~ h c y  make li-om 111c sale ol'thc produce. 

Morcso, i T  the communication nct\vorl; is good to a great 

cslcnt, i~ will help reduce the cos~lprice of the produce. From the 

surveys conducted. therefore, majority of the l'armers in both UDI 

I.,GA and 1ZlXGtJ I .GA confirmed that I:lck 01' storage and 

transporiation faciliiics al'l'cct ihc prices ol'~hcir proclucts. 

good storage and transporhlion facililics plus high cost 01' labour in 

both studied areas., the l'arrna-s don'l receive adequate income and 

priccs li-om their products. So, i l~c  s i~r \~cys concluctcd in boih arcas. 

conlirmcct that 176 or 76.8G% and 177 or 76.29% or  the I'armcrs in 

UDl and IZEAGU 1,GAs respectively, are not satisfied with the price 

w d  incomc hey rcceivc for their producls. In both studied areas, rhe 



produclion outputs, if [he Scdcral government reduces high interes~ 

rates on agricultural loans k i n g  given lo ~hcm.  

I-1Y POTHESIS 111 

'I'hcrc i s  I c ~ r r ~ l a t i o ~ ~  I W I \ \ L U  rllc i 01'  

storage/prcscrvation fjcilitics and increase in food production. From 

the surveys cond~~ctcd, i t  \ \as  iix~nd that UDl iilr~ners \ \ . o L I ~ ~  1101 

increase their production output, evcn if the in~pro\wJ 

s~or:Igc/prcscrv;~tio~~ l'acilities \\ere gi\(c11 to the111 hence there is a 

ncptive corrclntion \\lhile Ihrmcrs at Ezeagu LGA agrecd there is a 

posi~ive correlation bctwecn thc availability of storage lixiliiies and 

incl-casc in limd production. 

OTIIl?It 1TINI)lNGS 

USE OF CRUDE IMPLEMENTS 

In our society  day, ~cchnology has gonc inlo an ;~dvanced 

stagc, hcnce ~ h c  usc or old implcmcnts sho~~lcl have long been taken 

by civilization at both studied areas, the still use hoes in 

planting. Inhct, the extent ol'manual labour hey p ~ ~ t  in reduced thcir 

production capacity and it is laboc~r intensive. 13ut majority of the 

hrmcrs still h r ~ n  likc the li~rmers of the old; and only very fen  rich 



Iiirlncrs can providc Lractors for themscl\/os. E l ' l i c i c~q~  cml l x  

attainablo if modern lilrm implements arc distrih~~tcd to the i'armers at 

duo to lack of finance, the li\rn~ers are no1 in position to produce 

efficiently anti prolitukly. 

For eSfective production and marketing of agricultural produce, 

thc I'lrmcrb S ~ O L I I C I  be provided loans at a reducc rate by thc federal 

gwcrn~ncnl  and commercial banks ro enable them to pcrf'orm bctter. 

PRICE INSTAnlLITY 

'l'ho c a u w  ul' pricc insl:tbilitv 31 h c  areas 01' 51~1 t ly  \vcrc no1 1 ' ~  

Ihched. Somc 01' lhe reasons can hc attributed to natural hazard, 

pcsls, insccls, poor soil etc. Others include, cost ol' production and 

scawnality ol' tho prvd~rcc, lacL 01' ci'liciont sloragc and prosm~alion 

I'i~cilitics. 

These uncertainties make it  very difticult for the farmers to 

plan in advance o n  \\(hat actions lo lalie. I:l~rtl~clrn~ol-e, as a result of 



high illi\cracy ol' some ol' the l'clrmc'rs. they wcrc IIOL able \o 

incorporate all the relevant costs of procl~iction, cost of labour etc. 

\ \d~icl~ sl~ould be considered bcfore setting the profit margin of the 

procl~~c\s and as u r c s ~ ~ l \  prices can bc bcllo\\ cosls or slightly ~rho\~c. 

cost. 

LACK 01; MAIll(1'I' INl~OIIMArI'ION 

DLIC 10 lack 01' mar kc^ inli~rmation l'rrrmcrs most a\ times, clo 

not li11ow thc actual and potcmial buycrs of thcir products. Usually, 

the t"~rmerc direct their ~ m ~ l u c e  to buycrs who (lo not wantlcarc to 

buy them m d  they cvcn sell a\ a reclucctl price. Majority of thc 

I'armurs arc not adequutcly informed of the currcnt inarltet conditions 

and this rcsults in wastage and losses. 'I'here is also the lack of 

inSorma\ion between the Ihrmcrs and the gwernments, and as a result, 

Ilrc Il~nucrs co~~l t l  1101 hc' cabily rcacllcd li)r wis ta~icc .  

# 7 Ibis lack 01' inlimnation sc'riously al'l'ec~ pcrishnble goods, 

bccausc they mighi carry [heir produce to distan~ marlxcs and may not 

I'intl enough marlicts (actual and po~en1iul bu!.crs) for the produce. 



H1CH C O S T  O F  LABOUR 

I3ccausc of high cost of' labour, the people emplo~vd to assist 

thc farmers charge very high price which l'armsrs cannot avoid. A s  a 

I - L ' S L I I ~ ,  i t  I-CCIUCCS 111cir moral and protluc\ion capacity. 

CO-OPERATIVE SOCIETY 

From thc silrveys conducted. tile rcscarchcr ii)i~nd t l l i ~ t  nlost of 

the I'xmers do not engagc in an), co-opcrntivc society. But  the^ 

csprcss thcir \villingness to join any,  iS they 1Tncl the opportunity. 

12cing membcrs ol' co-opcrativc society helps to achieve greater 

OLILPLII or  pi-otluction. Co-opcrat i\,e society helps to make a steady 

price of Lirmcl-s producc and can as n.ell make the produce cheaper. 

I'IIOCIESSING ITACILITIES 

According to the rcsearclw, i t  \\)as rcvealcd that the processing 

facilities in thc studied areas arc inadequate and cannot be rclicd upon 

to convert the agricultural products into othcr uses. 

P E S T  DISTURBANCE 

Reasonable cl'forts have been made by thc kdernl, statc. local 

govcrnmcnt and the gcncral public at boosting agl-icultural production 

in thc country. 



13ul i t  sccms thcir cl'lixts arc k i n g  sabotaged by pests m c l  

d i scwx \vhich causes hugu crops losscs annually. For this reason, all 

h;lntls should be 011 dcclc to rcducc the huge losses encountered 

annually. 

1 , / \ ( ' 1 <  OF A(~l<lCUL,'11Ul<A12 L O A N S  

Majority ol' the hrmcrs attested to thc fact that there is no form 

~ l ' g o \ w n n ~ c n t  loan that is ~ i v c n  10 thcn~. 11~11 only a Uc\v o l ' t l ~ m  said 

that thcy have once received the loan \ ~ i t h  high interest ratcs and 

since then they have not been given another loan. 

Since the farn~ers are hampered by finance. the governments 

concerned should endeavour to provide [hem \\/it11 agricullural loan at 

a ~ . c d ~ ~ c c  ratc so l h u t  [hey can produce more and to servc as an 

inhcc'n~cnt. 

In addition, ~quirccl  chemicals and 1;'rtilizers should be 

supplied to the l 'ar~~~crs  011 l i m  in order to boost produclion output. 

5.2: RECOMhl ENDATIONS 

11' agricultural p~~oducti\~ity is to be incrcrwd and the i~lcomcs 

and stanclard o l  living 01' rural cl\\cllcrs upliliecl, thcn integrated 

development projects shoulcl be pursucd with grealer enthusiasn~. 

I ~ I I s  should thcrcli~rc, gcurccl towards thc improvcmcn~ or  



yiclding varieties of crops, pcs\iciclc:i. tractors hire, services. credit 

as roads nctworlts, adequate watcr supply and good health care. 

'l'hcse clcstructi\~c pests can be cnntrollccl b ~ ,  means of procuring 

necessary insecticides, and distributing same to the farmers at 

subsicii~cd raics. Again, provision ol' modern storage hcilities e.g. 

silos Ibr grain, should bc supplied by thc govcrnmcnts. All these and 

s l~oi~ld bc given training on ho\v to ilsc insecticides and krtilizcrs, so 

insccts including thc environments. 



I'herc arc some bcnel?ls ol'agricult~~r;ll co-operalives such as: 

Ilaving acccss lo larger farniland, \\thich is not possible 

undcr individual s y l c m .  

l'hc issue, 01' Iacl.: of capiwl becomcs thing oS [he past. 

I t  is easier lo locate ;ind deal \\till1 the members erc. 



'I'hc c s ~ : ~ \ ~ l i s h n ~ c ~ l l  ol' spcciali/cd instilutions like 1I1c Nigcr~un 

Agricultural anel co-operalivc Rank (NAC'I3) lo carter Sor the specific 

ncccls of both small and medinm scale Srrrmers should bc pursued 

\\,ill1 rnorc viguut- Also, they sliould givc loans 10 indi\[itlual I'a~.rncrs. 

c o - o p w ~ t i \  L-s I;II.IIICI-S, C O I - ~ O ~ ; I ~ L ~  h d i c s  L - ~ C  i ~ ~ d i r c c l l ~  lq g1x1ii112 

S L I C ~  loans through state, local govcrnmcnts andlor possibly 

community banks. Again, the Central Ba111; oS Nigeria (CBN) should 

consider increasing the minimum proportion of its loans g a n ~ e d  to 

Sarmers through banks. 

around Sood production. Standardisat ion of 1'm-m equipment, bulk 

p i ~ c h a s c  of parls and l';1r111 i~qwts  :1s \\ c I I  ;1s io~n t  l i ~ n c l i n ~  rcsearcl~ 

projects should bc P L I ~ S L I C ~ I  v igor~usly  by all conccrnctl. 

Aclccli~atc marketing inlbrmation should hc provieled to solve 

[he problem 01' marl\cling p r o d m s  al alscad! saruraled (satialcd) 

marI\cts. 

. I'here s h o ~ ~ l d  bc a reasonable price stability for the product, and 

adccluatc storage facilities should be provici~d to counter [he problem 

01' inadequate storage Sacilitics by hnncss.  



some credil I'acililics should bc acivanced 10 the I'nr~~~crs to help hm 

lo hold their harvcsl li)r a beltcr price and not to unload their entire 

crop on a clcprc ,:,cd marltet. I'hc farmers shoi~lcl LISL' the aclvanced 

crcdils lo pay ll,r thcir harvcsl expenses and other pressing debts 

arising li-om 171-oduction. Above all. lhcsc credil l'acilities \ \ i l l  enablc 

the I'armcrs 10 plan thcir opcrnlions \ve11 and impro\.e their marketing 

syslcms. 

5.3: CONCLUSIONS 

Markcling, as a commercial process performs a lot 01' I'unclions 

lo  he socicly especially in areas of physical clistribution of 

agricuItural produce horn the producers to the Iinal consunie~.s/users 

so .as lo si~tisl j  \vanrs/neccis through excl~ange process. In order lo 

marliel agricullural products \\.ell, it therefore. requires intellectual 

marlteling so as lo achieve marketing mastery, and gain 



01'  extra-o~dinary marketing pcrli)rmancc. In the srudicd arcus (LID1 

and I+Zt:A(iCI LCiAs) ~ h c  surveys rcvcnlcd LIW the s y t e m  of 

agricultural producc marketing lacks thc fundamental insrcdicnts 

nccdctl l'or thc arrival 01' a consumer-oriented ayicnIt i~raI  marl,ciins. 

Alhough.  the problcms ol' Iinancc, storagc. pests and diseases, use 01 '  

crucle implements, price instability, agricullurnl loans, high interest 

rates on loans and poor transportation f'acilities affect agricul turd  

p r o d i ~ w  ~markcting in both UDl ant1 E X A C I J  local go\wnmcnt areas 

7 .  ol' L;nugu Statc. I o  have incrcascd food production, it requires 

cflicicnt utilization of all available resources to maximize ellicicncy. 

And production el'ficicncy re l lec~s  proper use of resources and 

production, ancl h i s  cnsurcs r n ~ ~ i ~ n u ~ n  output at minimum cost. 

( ;ovc~.n~ncnts  l'ailurc to attain the policy objcctivc 01' sell-sul'liciency 

in food produclion, there is ncccl to re-;ipplaisc Nigeria's food 

produc~ion po~entials in our domcstic procluction through efficient use 



5.4: AREAS OF FUllTMER RESEARCH 

The arcas of  li~rther research include [he Sollo\\/ings: 

USE 01: M1:Ct IANIZED IMPLEMEN'I'S 

' I l r o l  I i s c  I I I C L I I I  11i1.111 ~ I ~ I ~ ) ~ L ' I I I L ~ I ~ I S  Ii)r 

agriculture gives rise lo mecl~ani~cd agriculture. This hclps to 

alleviate the problcms of iniensive man~ial l a b o ~ ~ r  and cost 

leacling to low productivity. 

ESI'AI31.1 SHM EN?' 01' I'IIUCA TIONAL 1NSrI3TUTION 

Thc l'armers educational b~tckground is \wy poor and as 

such, rcquil-cs thc introcluction ol' adult education for them so 

that t h q  can cope wit11 thc ~nctchanizcd qy-iculti~re. 

PROVISION OF MODERN FACll .lTIES 

'l'lic LISC ol' 111otlcrn I'acilitics should also be cncousaged 

marluting in thc liclcl 01' distribution, storage, transportation, 

linancing, processing, communication, and otl~ur iiinctions. 
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A COMPARATIVE ANALYSIS O F  UD1 AND EZEAGU 

LOCAL GOVERNMENT AREAS 

Depar'tnicnt of Mal-ktting 
Faculty of Business Admin. 
tJnivcrsit!l o r  Nigcria 
h l g u  Campiis 

Dear Sir or Matlain, 

I an1 carrying out a study on: tllc problcm and prospects of 
~narke t ing  of agricr~ltrlral protlucts (Ricc, Yams and Cassava) in 
Ellilgu State. 

This study is in partial fulfillment ol'the requirements for MBA 
llcgree in Marketing. As in any study, ihe reliability of the findings 
dcpencls heavily on your honest co-operation. Your name wiil not be 
111c.ntioned; individual answcrs will he used only in accon~plisliing 
this study to ensure anonymity. 

1 count on your undcl-standing and co-operalion. 

Yours sincerelj~, 



Section A: personal data 

1 .  What is your sex? 

(a )  15-35yeass L_J 

(b) 26 - 35 years 0 

(c) 36-45years 0 

(d) 46 and ;hove 0 

3. Marital stalus 

(a) Married 0 

4. What is your occupation? 

(a) Fa 1111 el- 0 

(b) Trader 0 



5 .  What is your educational clualilication'? 

(a) Abovc masters degree Icw1 0 

(b) Masters degree level n 

( c )  First dcgrec level I 

(e) Non-lormal educat icm 0 

1. What is the size 01' your  farm? 

(a) Lmgc scale 0 

(b) Medium sculc: 0 

(c) Small (Subsistcncc) scale 0 

a n d  Cassava) in IJili 2nd l k a g u  1 , .G.A. '? 



UDI 

(a) I m v  cost of procli!ctiun 0 

(b) I inproved soi 1 l'erri 1 i ty 0 

(d) Easy inelhod of processing D 

4. IS thc output is on the dccluse .  \,\ihy'? 

(a) 1-Iigh cost oi 'produc~ioi~ 0 

(b) Lack of good lkedcr roads 0 

(c) L,acI< of improved soil fertility 0 

(d) I.,uclt of land 

5 .  l>o yo11 slorc your pro~lucls'! 

(a) Yes 

(b) No 



them'? 

(c) 130lll 

7. What do you LIX for thc storage'? 

(a) Jute bags 

(b) 13x11 

(c) Silos 

UDI 

CIO yo11 srore 

( a )  Yes 

( b j  No 



UDI EZEAGU 

(a) I I igh cost 

(b )  Modcratc cost 

(c) Low cost 

10.Are your stored pmclucts usually attaclwl by pests and 

(a) Yes 

(b) No 

11.11' storage methods are impro\/ed tvould jou increasc your 

UD1 EZEAGU 



( a )  (0-5) la11 

(b) (5-10)li111 

(e) (20 and above) 

13.Are the roads fi-om your home to your h rms  motorable'? 

(a) Yes 

(b) No 

14.1-low is the condition of the roads generally? 

(a) Vcry very good 

(b) Vcry good 

(c) Good 

(tl) B;\d 

(e) Worsc 



I S.What is the distance between your towiv'[um and the nearcst 

market you sell your produce'? 

(0-5) k111 

( 5 -  1 0) lim 

( 1  0- 15) km 

(1 5 km and ~~bov r :  

EZEAGU 

16. What is the distribution channels. you LISC in marketing your 

agricultural prod~~cts? 

(a) Ycs 

(b) No  



products'? 

(a) Yes 

( c )  Ycs 

(d)  No 

19.Do you take your produce direct to rhe market? 

UDI EZEAGU 

(a) Yes 

(b) N o  

(a) Yes 

(b) No 



about tlicm? 

UDI EZEAGU 

(a) Co-operative 

(b) Exploitative 

(c)  I don't know 

22.1s t11c1-e any ready n~arkct  for thcsc products? 

33.What is your opinion about the general price Imcl of 

agricultural products (yam, rice and cassa\.a)'? 

(a) SatisSxtory 

(b) Unsatishctory 

(c) 1 don't know 

24.1 low stablc are tllc prices u l ' y ) ~ ~ ~ .  products'? 

(a) Vcry stablc 

(b) Not stablc 



25.1-low is thc processing and packaging of your products'? 

IJDl EZliAGU 

(a) Low income 

27.1-Iow does the i'ederal go~/crnment policy al'kct marketing 01' 

agricultural products'? 

(a) 1:uvourable 

(c) I don't ltnow 

agriculturtll products'! 

IJD1 EZEAGU 

(a) Sinall lonn ohta i~~cr l  0 U 

(b) Big loan obtained L1 0 

(c) No loan obtained 0 El 



Ficj. 6 : MAP OF U D I  LOCAL GOVT. AREA St-tOWING URBANIZED A R E A S  . , 



L. G .  A R E A  B O U N D A R Y  . . he,, - M o r k e l  . . , 

R O A D S  . . . . . . v 
8 

!- L.G. A .  HEADQUARTER 0 AGUOBU OW& 





Food crops are chief!y grown for food. Ric.,: yilrns, cassava, rni i l i~: ,  
guiae~  corn, maize, potatoes, ,,plantain, cow ' .  t ' i iS ,  pepp!-'r, !# ) " ; ~ k : :  i t s ,  
coco~wts,qni( I,;, fruits and vegetables arc our I -  lain food  crop^. 



I 
I :i 

Gru$daunt Seeds inside s Split SLrl. "I: , I  

Crow dnut 
(erect t lpo ,  1~ nched 
ut-J hurhy) 

a I 

... 7- 
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